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Let’s 


n His Rights 


Shoosh! The Enemy Is Listening! 
Another Movie-Child Story 

Add ° 
Beyond This, Oblivion! 
Add Celebrity Stories 


The Old Man Reminisces 
Precarious Profession 


of the Week 
-reacher Stories 
e Other Side of the Street 
un Thy Name Is Curiosity 
of the Week 
Jewspaper Boners 
or: Men Thinking 
Vewspaper Stories 
the Little Children 


a Mother Could Love Him 


Man to His Own 
fession 


serewball Stories 


See the Evening Papers 


Story of the Week 


A Greek, a Chinaman, an Italian, 


an American, 
Frenchman, 


Australian, a 
and an 


an 
a Scotchman, 


Englishman were shipwrecked on an 


hitherto-undiscovered 
Island. 


South Sea 


After drying themselves out and 


catching their 


collective breaths, 


they went to work. Coconuts and 
fish were present in abundance, so 


they didn’t starve. 


Matter of fact, 


it wasn’t long before they were en- 


gaged 
The 
The 


in commerce. 
Greek opened a _ restaurant. 
Chinaman took in laundry. 


The Italian offered singing lessons, 
and organized a Municipal Opera. 


The 


American put up an impres- 


sive structure of bamboo thatched 
with palm fronds to house his home 
appliance store. 


The 


Australian laid out a race 


track, set up a brewery in the center 


of its 


infield, and shouted: ‘“Let’s 


enjoy ourselves, boys—we can’t live 
forever!” 


The 


Frenchman gathered bushels 


of flowers for distillation into rare 
perfumes—to be sold at a high price. 


The 


Scotchman incorporated these 


businesses, but the Englishman, the 


only correctly dressed man 


crowd, 


in the 
stood first on one foot, then 


on the other. He hadn’t been prop- 
erly introduced. 


Add Preacher Stories 


Stumbling over a parishioner who 
was cuddled up against a fire hy- 
drant, the Methodist minister aroused 
the fellow and tried to reason with 


him. 
“Give up, Joe,” admonished the 
minister. “You know you can’t drink 


all the beer in the world.” 

Joe roused somewhat. Bleary-eyed, 
he observed that the city’s biggest 
brewery (across the street) was lit 
up like a Christmas tree. 

“Mebbe I can’t,” he grinned feebly, 


“but I 


got ’em working nights!” 


On the Other Side of 
The Street 


Bat ©: 


Bat, Mama Bat, and Junior 
itically watched Baby Sister 


Bat teke her first blind aerial loops. 
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Sister was a sketch. She 
ed the corners of two prized 
she singed the feathers off 
‘alled wings, and she narrowly 
coming-a-cropper into’ the 
1 on the public square. Like 
she flew. 


1,” ejaculated Papa Bat, “she 
ave people in her belfry.” 


m Thy Name Is 
‘iosity 


ily married men are lost when 
ives are away. They may 
nd grumble frequently about 
tness of the Tie That Binds, 
y’re the unhappiest of men 
ne Ball-and-Chain has gone 
»mewhere and they are left 
vith their newspapers and 
shes in the sink. 

\usband we know says he has 
ire method of getting Friend 
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Schedule Listed 


For Educational 


Conferences 


WASHINGTON, D. C.—Announce- 
ment of dates for two 1951 regional 
educational exhibits and conferences 
was made here recently following a 
meeting of the educational confer- 
ence and relations committee of the 
Refrigeration Equipment Manufac- 
turers Association. 

Officers of the Refrigeration Serv- 
ice Engineers Society, the Refrig- 
eration Equipment Wholesalers Asso- 
ciation, and the Refrigeration and 
Air Conditioning Contractors Asso- 
ciation attended the meeting. 

It was decided that the 1951 South- 
western educational exhibit and con- 
ference. will be held at the state 
fair grounds at Dallas, Tex., on Jan. 
26 to 28. 

It was also decided to hold the 
1951 Eastern educational exhibit and 
conference in the Hotel Statler, 
Buffalo, N. Y., on April 6, 7, and 8. 

This rounds out the series of four 
educational conferences sponsored by 
REMA and RSES on the following 
dates: 

May 26-27-28, 1950: 1950 Midwest 
educational exhibit and conference, 
St. Louis, Mo. 

November 17-18-19, 1950: 1950 
West Coast educational exhibit and 
conference, Long Beach, Calif. 

January 26-27-28, 1951: 1951 South- 
western educational exhibit and con- 
ference, Dallas, Tex. 

April 6-7-8, 1951: 1951 Eastern 


(Concluded on Page 4, Column 1) 


January Refrigerator 
Sales Off Slightly 


NEW YORK CITY — Refrigerator 
sales started off in 1950 at a slightly 
slower pace than they did in 1949, 
reports of 13 companies to the Na- 
tional Electrical Manufacturers As- 
sociation indicated recently. 

The January figure of 375,856 
units sold was 5% under the 396,329 
of the first month of last year. But 
it was a healthy 37% better than 
December when 272,636 units were 
sold. 

Domestic sales were only 4% be- 
hind the January, 1949, total. Foreign 
sales were down 23%. 

The 4, 6, and 8-cu. ft. size refrig- 
erators were selling better this 
January than last. All other sizes 
were down. 

As compared with December, im- 
proved performances were chalked 
up by all size units except the 7 and 
9 and 10-cu. ft. sizes. 


R. C. Graves Appointed 
Ben-Hur Sales Manager 


MILWAUKEE— A. B. Bechaud, 
vice president of Ben-Hur Mfg. Co., 
has announced the appointment of R. 
Cc. Graves to the 
position of sales 
manager for Ben- 


Hur farm and 
home freezers and 
home refrigera- 
tors. 


Graves was with 
United Motors 


Div., General Mo- 
tors Corp., prior 
to the war. During 
the conflict he 


served as an Army 
major in the China 
Theater. Since 1945, he has been an 
officer and part owner of Western 
Implement Merchandisers, Inc., Ben- 
Hur freezer distributor in California. 


R. C. Graves 


Detroit Edison 
To Provide Free 
Range Wiring 


* DETROIT—A policy of furnishing 
electric range and electric drier wir- 
ing without charge to customers or 
dealers for the next 10 months was 
announced here recently by the De- 
troit Edison Co. 

At the same time, the company 
stated that it expects to return to 
active merchandising of _ electric 
ranges immediately. 

Edward O. George, assistant com- 
mercial manager, stated last week 
that the company would start sell- 
ing as soon as it could get ranges 
on its sales floors—and that was 
expected to be that very week. 

He said that Edison would handle 
the Westinghouse, Frigidaire, Cros- 
ley, and Hotpoint ranges to start and 
intended to add other lines later. 
He pointed out that the utility would 
sell only from its sales floors and 
would not send salesmen outside the 
stores. 

The utility serves a considerable 
portion of southeastern Michigan and 
has 75 outlets in its territory. 

The range wiring plan, announced 
by F. A. Compton, vice president and 
general sales manager, has already 
taken effect and will continue until 
Jan. 31, 1951. 

Dealers were notified last week of 
the new procedure. One appliance 
outlet broke the news immediately 
to the public in a large newspaper 
advertisement that advised them that 
they could now save $37.50 on a new 
electric range purchase by getting 
(Concluded on Page 25, Column 1) 


Canadian Rses To 
Gather April 3-4 


TORONTO, Ont., Can.—Five edu- 
cational talks covering various as- 
pects of commercial refrigeration and 
air conditioning will provide the high- 
lights of the 11th annual educational 
conference to be staged at the King 
Edward hotel here April 3 and 4 by 
the Interprovincial Association of the 
Refrigeration Service Engineers 
Society. 

In addition, there will be 25 manu- 
facturers and wholesalers maintain- 
ing exhibits under the auspices of 
the Canadian Refrigeration Manufac- 
turers Association. 

Entertainment features are prom- 


ised, too, in the “fun frolic’ scheduled | 


for Monday evening, April 3, the 
annual banquet, Tuesday evening, the 
Monday luncheon featuring a speaker 
from outside the industry, and the 
several ‘Miller’s -Cove” convention 
bar periods, an innovation which was 
successfully inaugurated last year. 


(Concluded on Page 17, Column 4) 


Milk Cooling 
Required Under 


Columbus Law 


COLUMBUS, Ohio — Mechanically 
refrigerated farm milk coolers will 
be a virtual necessity on farms 
which supply milk to the city of 
Columbus, Ohio, under the terms of 
new milk and milk products regula- 
tion approved by the Columbus De- 
partment of Health, which goes into 
effect May 1. 

No milk or milk products may be 
offered in the Columbus health dis- 
trict unless the farm at which it 
was produced has received a dairy 
farm permit from the health com- 
missioner. 

In order to get a permit the dairy 
farm must conform to a number of 
requirements, among them being that 
the milk house “shall be provided 
with mechanical refrigeration’ for 
the cooling of milk or other means 
that shall provide means that will 
cool the milk to 50° F. or less.” 

Another section says that “milk 
for pasteurization shall be cooled 
immediately after completion of 
milking to 55° or less, and main- 
tained at that temperature, until 
received by the hauler. Milk which 
does not comply with this require- 
ment shall be subject to rejection by 
the Health Commissioner.” 

In that part of the regulation 
dealing with receiving and collecting 


(Concluded on Page 9, Column 2) 


Worthington Notes 
Increase In Dealers 


NEW YORK CITY—Worthington 
Pump & Machinery Corp. has _ in- 
creased dealership representation on 
its air conditioning and refrigera- 
tion line 20% over the number it 
had at this time last year, C. E. 
Wilson, vice president, told the an- 
nual eastern sales conference of the 
Worthington Air Conditioning and 
Refrigeration division, meeting here 
this month. 

New products introduced at the 
meetings included new room coolers 
for multi-room buildings; a new 7%- 
ton hermetic packaged unit; two 
new packaged air conditioners in 
20-hp. and 25-hp. sizes, and a new 
line of air cooling coils for central 
systems. Special attention was also 
given to water saving devices. 

It was estimated that for the first 
quarter, orders for air conditioning 
and refrigeration products will have 
exceeded orders during the same 
period last year, by 12 to 15%. A 
prediction was made by W. F. Bishop, 
manager of distributor sales, that 
within five years new industrial 
buildings not air conditioned will be 
used only for storage space. 

M. M. Lawler, manager of Worth- 


(Concluded on Page 4, Column 3) 


Now Detroit’s Thinking About Installing 
Disposal Units In 4 ‘Test’ Areas 


DETROIT— Installation of individ- 
ual garbage disposal units in new 
housing in four large Detroit slum 
areas scheduled for redevelopment is 
under consideration by city officials. 

It is understood that this would 
be a test project, covering both 
public and private construction, to 
determine whether such units should 
be installed in all Detroit dwellings. 

At the direction of Mayor Albert 
E. Cobo, officials are now looking 
into prices, installation and mainte- 
nance costs, and ways of paying for 
the units. Installations in other 


%. id a : 3 


areas are being investigated as a 
part of the study. 

Cobo has long favored this method 
of garbage disposal over the present 
system because of cost reduction 
possibilities. The city now spends an 
estimated $4,000,000 annually to col- 
lect and dispose of garbage. 

Three years ago, Cobo, then city 
treasurer, suggested that a _ city 
ordinance be passed requiring all new 
dwellings to be so constructed that 
disposal units could be installed. The 
recommendation did not meet with 
success. 


Big N. Y. Stores 


Preliminary Steps Taken 


By Some Mfrs. To Meet 
Challenge to Fair Trade 


NEW YORK CITY—In the face of 
announced intentions by some house- 
wares manufacturers to enforce fair 


.trade pricing in the New York City 


area, Macy’s department store here 
continued last week to sell some 20 
different housewares items at about 
20% less than fair traded prices. 

Though the store itself was regleas- 
ing no _ information, other’ trade 
sources believed that Macy’s would 
continue to meet the competition of 
discount houses until the manufac- 
turers took more effective action than 
an announcement of intentions. 

So far, the price cutting steps, 
which are also being taken by other 
department and chain stores here, 
have not extended to the major ap- 
pliance field. Though major appli- 
ances are not fair traded, the stores 
are faced with discount house com- 
petition on these items, too. 

The New York Times reported that 
the head of one discount house 
stated that these operators looked 
upon threats of legal action by manu- 
facturers with “amusement rather 
than concern.” 

He was reported as saying that 
manufacturers know that discount 
houses really move merchandise and 
that they are more interested in this 
than the strict observance of fair 
traded prices by all retailers. 

He admitted that manufacturers 
could put discount houses out of 
business in 30 days by enforcing the 
fair trade laws if they wanted to. 

Actions taken by manufacturers 
so far have ranged from the instiga- 
tion of legal proceedings to the mail- 
ing of letters to retailers stating their 
positions. 

The McGraw Electric Co. has filed 
suit to enjoin two local retailers 
from selling its Toastmaster and 
Hospitality branded housewares at 
less than fair trade prices and to 
recover damages estimated at $500 
each. The defendants are Drake 
Home Appliances, Inc. and Square 
Deal Stores. 

Rival Mfg. Co. has stopped all 
shipments of its Steam-O-Matic iron 
to the New York market. Local ob- 
servers were said to consider this 


(Concluded on Back Page, Column 1) 


Beer Wholesalers Seek 
‘Coil Service’ Injunction 


LINCOLN, Neb.— District Judge 
Ralph P. Wilson granted the motion 
of Max Beghtor, attorney for the 
Nebraska Beer Wholesalers Associa- 
tion, for permission to amend his 
petition to include the request for 
an injunction, in the hearing which 
opened here on the question of 
whether or not beer and liquor manu- 
facturers may give free coil service 
and certain advertising novelties to 
retailers. 

The beer’ wholesalers filed suit 
against the state liquor control! com- 
mission earlier this year, asking the 
court to issue a -writ of mandamus 
ordering the commission to revoke 
the much-debated regulation 44, 
which authorizes the free service. 
Judge Wilson has taken the case 
under consideration after hearing the 
arguments of both sides. 

The beer wholesalers contended 
that the regulation ‘authorizes con- 
duct directly ccntrary to law.” It 
was passed by the state commission 


last November. 
Homer Kyle, assistant attorney 
general, argued that the regulation 


does not violate state law. The legis- 
lature acted, in passing laws in this 
regard, to prevent wholesalers, manu- 
facturers, and _ distributors from 
gaining control over retailers, he de- 
clared, and “it doesn’t appear that 
the furnishing of novelties, which 
have practically no value, would put 
retailers under the obligation of 
wholesalers.” 

Also appearing in behalf of the 
regulation’s retention were Jack W. 
Marer, Omaha, _ representing the 
Wholesale Liquor Distributors, and 
W. C. Frazer, Omaha, representing 
various brewers. 
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IDENTIFY 
| YOUR INSTALLATIONS! 


| Distinctive, custom designed, 

cloth banners displayed wherever 
your systems are installed, will 
prove real “sales getters” and 
provide many live prospects for 
air conditioning equipment. 


You can have these luxury 
cloth banners created espe- 
cially for your company at a 
surprisingly low cost. Send 
us a rough sketch, copy and 
@ sample of your firm's 
trade-mark. We will 
promptly mail back a com- 
prehensive drawing in color 
of the banner and complete 


ABACROME, INC. 


Jan. Unit Sales of Major Appliances Rise 
In Chattanooga Above Those for Last Year 


Teiih: However, Drops Below Previous Month’s Level 


CHATTANOOGA, Tenn. — Unit 
sales of major electric appliances dur- 


| ing January here were generally much 


better than in the first month of 1949 
although they slipped considerably 
under December figures, reports 


| issued by the Electric Power Board 
| of Chattanooga have revealed. 


Only water’ heaters, vacuum 
cleaners, and garbage’ disposals 
slumped below January, 1949, figures, 
while clothes washers, driers, and 
garbage disposers were the only units 
to better December sales. 

As compared with January, 1949, 
refrigerators and clothes washers 
were up 144% in unit volume. Ironers 
were up 123%, ranges 92%, clothes 


driers 78%, dishwashers and combina- 
tions 27%, and home freezers 8%. 

Set beside December, 1949, water 
heaters were down 2%, refrigerators 
12%, ranges 26%, dishwashers and 
combinations 39%, home freezers 
44%, vacuum cleaners 45%, and 
ironers 50%. Garbage disposers were 
up 50%, clothes driers 67%, and 
clothes washers 3%. 

Generally, the average unit price 
on major appliances was somewhat 
below that of a year ago. Ranges, 
water heaters, and ironers were the 
exceptions. 

Unit sales, average unit price, and 
total sales value on each appliance 
for January were as follows: 


"455 WEST 45th STREET. 
NEW YORK 19, N.Y. 


* * ok 
Average Total 
Appliance Units Unit Price Sales Value 
ee eee eee ey 476 $ 268.46 $127,786.96 
Ee er eres Pee foe 14 372.35 5,212.90 
POT eT re err eT TT ee 462 248.23 114,682.26 
Le eee ee eee ee 168 129.75 21,798.00 
Ge re ee Ser ee ere 29 216.55 6,279.95 
Wee, CUMNOED. «6 ccc ceevaccovs 326 69.45 22,640.70 
CR WRMNOTS oi icc exewves 475 168.77 80,165.75 
CE I 5 hie-o 66.860 060-605-0050 25 224.87 5,621.75 
Dishwashers & comb. ........... 14 227.89 3,190.45 
Garbage Disposers .............. 3 119.95 359. 85 
Air Conditioning Units ......... 5 6,552.70 32,763.50 
Refrigerators, Comm. .......... 2 482.50 965.00 
Kee Cream Cabinets ....cccccece 20 250.00 5,000.00 
Freezing Cabinets .............. 2 466.40 932.81 
Beverage Coolers ............++ 24 224.73 5,393.60 
Ice Makers, Water Coolers ..... 2 831.50 1,663 .00 


Public Responds Quickly to Market’s Promotion 


The opportunity to win a Gibson refrigerator free was incentive enough to get 7 000 

entries in less than 24 hours. This 10 a.m. photo, taken at one of the Stop and ‘hop 

markets which participated in the promotion, indicates that even during normally ‘: ow" 

morning hours, people were lining up. Gibson dealers likewise used window dis lays 
tieing-in with the promotion. They, too, reported heavy traffic. 
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Delco Single-Phase Frac- 
tional Motor with current- 
limiting Capacitor, % 

through % h.p. For Blowers 
and open type Compressors, 


SALES OFFICES: 


YM Delco Single-Phase, 
Repulsion Start- 
Induction Fractional 
Motor, % 
% h.p. Also avail- 


these 
(only) with C 
denser start. ; 


Deleo 
Phase, 
Start-Induction 
Integral Motor, 1 
through 5 h.p. 


4 -Pelyphase. In 
tegral, 1 throug 
DO hep. : 


Cincinnati 


through | 


} 


especially engineered for refrigeration 
and air conditioning equipment 


Delco motors—both open type and hermetic 
—bring to each installation a long recog- 
nized reputation for quiet operation, extra- 
life and dependable service. Delco offers 
flexibility of facilities to assist manufac- 
turers to meet changing market conditions. 
Delco motors are backed by a nationwide 
service organization, which includes large 
stocks in the field. Contact Delco Products, 
Dayton, Ohio, or the nearest sales office. 


DELCO HERMETIC MOTORS YJ 


Delco hermetic motors 
Ys horsepower up—split- 
phase condenser start, 
condenser start-conden- 


ser rum—are precision- 
made to give your prod- 
ucts long years of 
efficient operation. 


Single- 
Repulsion 


MOTORS 


DELCO PRODUCTS 
Division of General Motors Corporation, Dayton, Ohio 


Detroit « Hartford 


D 


DAYTON OHIO 


« Chicago «+ Cleveland « 


Displaying Gibson Models In Supermarket 
Give-Away Spurs Traffic for Dealers, Too 


BOSTON—Northeastern Distribut- 
ing, Inc., Boston area distributor of 
Gibson refrigerators, ranges, and 
home freezers, set off a “Stop the 
Shopper” promotion recently that at- 
tracted wide interest in trade circles. 

The Stop and Shop group of super 
food markets spearheaded the Gibson 
promotion. 

The “stopper” and traffic puller 
was the announcement in advertise- 
ments that five Gibson refrigerators 
and 70 electric kitchen clocks would 
be given away free—nothing to buy 
and winners need not be present. 
There was to be a prize winner in 
every one of the 75 Stop and Shop 
stores. 

Announcement of the big promo- 
tion dominated the foods sections of 
The Boston Herald Traveler, Globe, 
and Record-American plus local 
newspapers in Fitchburg, Fall River, 
Brockton, New Bedford, Haverhill, 
Lynn, Milford, Salem, Quincy, and 
Lowell. 

Using double spreads in the prin- 
cipal Boston dailies, plus 10 outlying 
newspapers, Stop and Shop launched 
the promotion over the banner head- 
line of “Sale of Famous Brands” 
tieing the Gibson name to that of 
the big names in food. 

Stop and Shop also distributed 
115,000 six-page full newspaper size 
broadsides carrying the combination 
Gibson-Famous Brands advertising 
announcement into all neighborhood 
areas adjacent to the markets. 

Gibson refrigerators were promi- 
nently displayed in all Stop and Shop 
markets, with a large easel card 
describing the rules of the drawing 
and listing the nearby cooperating 
Gibson dealers. 

The impact of the announcement 
advertisements reportedly resulted in 
a quick step-up in traffic in the mar- 
kets as early as Thursday evening 
and by Friday afternoon store man- 
agers were calling for additional 
entry forms. An inspection of the 
tilt bin in several of the markets by 
Northeastern officials revealed that 


all of them were at least half full— 
an estimated 75,000 entries in less 
than 24 hours. 

Norman Raab, vice president of 
Stop and Shop, Inc., says that this 
is the type of promotion that the 
supermarket is interested in. It does 
not obligate the customer, it per. 
forms the important function of 
creating traffic and _ identifies the 
chain with modern household con- 
veniences. 

Executives of Northeastern Dis- 
tributing originally viewed the Gib- 
son promotion as one activity in a 
long range selling operation, but it is 
said to be proving a promotion for 
immediate sales. Drew Flegal, mer- 
chandising manager, and Ormand 
Manhard, sales promotion manager 
at Northeastern, worked out the de- 
tails of the promotion into a dealer 
presentation complete with in-store 
and window display tie-ins. 

A check-up of Gibson dealers, 
made by Mandell Green, Northeast- 
ern’s sales manager, Friday morning 
showed over 90% had Gibson window 
displays. 
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Another “FIRST” by KOLD-DRAFT——— 


THE *“*KLUB KOMMANDER”’ 


DESIGNED TO MEET FIELD DEMAND—IDEAL FOR SMALL 
SERVES DRAFT BEER. BOTTLED BEER, 
ICE WATER, 
ICE CUBES 


— 
— 


TAVERN USE 


a complete KOLD-DRAFT system in one package 
FOR FULL INFORMATION, WRITE, WIRE OR CALL KOLD-DRAFT TODA ! 


OTHER KOLD-DRAFT PRODUCTS: Draft Beer Dispensing Systems. 
Ice Cube Makers, Lectrik-Icee Water Coolers. 
*Tradem * 


KOLD-DRAFT DIVISION __..... 


Uniflow Manufacturing Company, Erie, Pa. Pat, Of. 
Distributors in most principal cities 
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New Esco Freezers 
Of‘er 6 Basic Sizes 
In ‘chest Models 


T CHESTER, Penn. — Esco 
Co. has announced its new 
farm and home freezers on 
deliveries have started. 

line comprises six basic sizes 
are furnished self-contained or 
note installation. All are of 
»st type with nominal capaci- 

12, 16, 20, 24, 31, and 40 cu. 
signated, respectively, Models 

CL-16, CL-20-F, CL-24-F, 
F, and CL-40-F. 
two larger sizes are said to 
pletely redesigned with modern 
styliny and full-opening, counter- 
palanced lids. On all sizes, the unit 
compa ‘tment is on the left end at the 
potton . A removable panel, providing 
compkte access to the unit, is 
equipped with grilles to provide free 
air flow to the air-cooled unit. 

All sizes have separate freezing 
section with coils on the bottom as 
well as the sides. In addition, each 
of the four larger models, starting 
with the CL-20-F, has a_ separate 
full-depth freezing compartment 
equipped with a fast-freeze air-blast 
fan. By using the fan, food can be 
frozen three times faster. 

All sizes have 4%-in. walls and 
bottom insulated with Fiberglas. Lids 
are insulated with 41% in. of the same 
material. 

The upper edges of all cabinet 
walls are beveled and are finished 
with black Panelyte breaker strips. 
Lids, also equipped with black 
Panelyte breaker strips, are beveled 
to bring the bottom below the top 
edges of the walls to retard heat loss 
by conduction. 

Chrome-plated lid latches are of 
the pressure type to insure tight 
closure with the special gasket under 
compression, and are equipped with 
padlock eyes for locking. 

Cabinets are made of heavy gauge 
steel, electric welded and sealed. All 
metal surfaces are chemically treated 
for paint adherence. The finish is 
baked-on enamel, inside and out. Ex- 
teriors are white enamel with gray 
optional. 

A food spoilage insurance policy is 
furnished with each freezer, with 
coverages of $200 on the CL-12 and 
CL-16; $300 on the CL-20-F and 
CL-24-F; and $500 on the CL-32-F 
and CL-40-F. 

A one-year warranty is provided on 
the complete freezer, and when fac- 
tory-equipped with hermetic unit, 
there is an additional four-year re- 
placement plan covering the sealed 
unit and/or sealed-in mechanism. 

The smallest standard size, the 
CL-12, has storage capacity of about 
420 to 500 lbs. It is 62% in. long, 
29% in. wide, and 331% in. high to the 
top of the cabinet wall, with an over- 
all height of 37 in. It is powered 
with a 4-hp. unit. 

All sizes are the same height. 

The CL-16, with storage capacity 
of about 560 to 650 Ibs., is 75% in. 
long and 291% in. wide. It is equipped 
with 4-hp. unit and is also furnished 
with 1,-hp. unit when increased freez- 
ing capacity is desired. 

Both the 12 and 16-cu. ft. sizes 
are equipped with one lid with double 
latch with connecting bar. The 20- 
cu. ft. and larger sizes have two lids. 
The CL-20-F has storage capacity 
of about 700 to 800 Ibs. and is 90% 
in. long by 29% in. wide. It is 
equipped with 1%4-hp. unit. 

The 24-cu. ft. size (CL-24-F) has 
a 's-hp. unit and is also supplied 
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with '.-hp. unit. The storage capacity 
is about 840 to 960 lbs. This cabinet 
is 10°', in. long and 29% in. wide. 
The CL-32-F is 103% in. long and 
is 35’. in. wide. It has storage capac- 
ity o° about 1,100 to 1,250 lbs. This 
size .- equipped with %-hp. unit. 
The largest standard freezer is the 
CL-4° F which has a storage capacity 
of a out 1,400 to 1,600 Ibs. This 
freez is 12714 in. long and 35% in. 
Wide od has a %4-hp. unit. 
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Electric Milk Coolers 
Help Boost Ga. Output 


ATLANTA — Expansion of rural 
electrification in Georgia and the 
consequent increase in the use of 
the electric milk cooler has brought 
about a considerable upswing in the 
state’s milk production since 1940, 
it was pointed out recently. 

Rachel Hutcherson, editor of the 
Hart County Electric Membership 
Corp.’s monthly newsletter, said milk 
production in Georgia rose from 
23,000,000 gals. in 1940 to 36,000,000 
gals. in 1945, and has continued to 
increase since then. The state’s in- 
come from dairy products in 1945 
was $17,762,132, compared with 
$8,692,312 in 1940, she added. 


Dairying was not widespread prior, 


to the recent progress in rural elec- 
trification because of Georgia’s long, 
hot summers, Miss Hutcherson noted. 
“It was the electric cooler that 
ended the nightmare of summer 
spoilage,” she declared. 


Kings and Queens Incorporate 


KINGS, N. Y.—Articles of incorpo- 
ration were filed with the office of 
the secretary of state for Frost 
Queens Corp. and Frost Kings Store 
Corp. to sell refrigeration equipment. 
Directors are: Edward L. Dublin of 
Woodmere, L. I.; Gilbert Hyman, and 
Flora Ratner, both of Brooklyn. 


From Buttons and Bows to 
Steaks and Chops, This 
Store Has Them All 


ORCHARD PARK, N. Y.—The un- 
usual merchandising setup of a com- 
bination frozen food locker - plant, 
meat market, and dry goods store is 
being successfully operated here by 
Miller's. 4 

The store is a long, narrow affair. 
The front part is given over entirely 
to a dry goods operation. In the rear 
of the store the dry goods setup 
leads directly into a frozen foods 
center and meat market offering a 
wide selection of cuts. 

Manning the latter section are two 
experienced frozen food men and 
meat cutters. The firm has its own 
frozen food locker plant and does 
a good business selling frozen foods 
from a series of self-service freezer 
cases. 

The firm sells meat in any size cut 
which the customer may put in stor- 
age and take out as he chooses. Cus- 
tomers also are invited to bring in 
their fresh venison or other game 
in season for storage in the frozen 
food locker. 

The management finds out that 
the combination of dry goods and 
frozen foods works out very well, 
each operation helping to pull traffic 
in considerable quantity to the other 
department. 


New Outlet Handles Only 
Reconditioned Appliances 


MANCHESTER, N. H.—An un- 
usual appliance dealership was open- 
ed by Used Appliance Mart, 33 Lake 
Ave. here. 

The store will handle reconditioned 
major appliances exclusively, accord- 
ing to the management. Included 
are departments for refrigerators, 
home freezers, ranges, washing ma- 
chines, and small appliances. 

For the opening week, refriger- 
ators were offered from $45 to $100, 
electric ranges at $35, and a Servel 
gas refrigerator at $50. 

The Used Appliance Mart will take 
trade-ins but will obtain chief volume 
of used refrigerators for recondition- 
ing from other dealers. 

Many dealers who have found it 
difficult to recondition trade-ins, will 
Carn them o them over to ae Bart. 


Employe Buys Out Franchise of 
Failing Calif. Commercial Firm 


FRESNO, Calif.—The franchise 


' for the commercial refrigeration lines 


formerly held by Franklin Refrig- 
eration Co. has been acquired by 
Thomas J. Bruno, who was employed 
by the firm for about five and a half 
years before it discontinued its oper- 
ations. Bruno planned to open head- 
quarters in the downtown district 
about April 1. 


Plowfield, Gustafson Ally 


PHILADELPHIA — Bill Plowfield, 
manufacturers’ agent here, has an- 
nounced that A. C. Gustafson & Co. 
.of Forest Hills, N. Y., has become 
allied with his organization and an 
interchange of accounts will take 
place. 


MUD Sibi To Stay In Appliance Business 


OMAHA, Neb.—The Omaha Metro- 
politan Utilities District has ap- 
proved without discussion a _ report 
by two of its directors recommending 
that it stay in the appliance business, 
but adopt “a program of closer co- 
operation with dealers and manufac- 
turers in this area.” 

The report was submitted by N. 
Phil Dodge and M. J. Flannigan, who 
proposed that the district should use 


its efforts to equalize charges and 
cost of installation, so that standard 
charges can be adopted regardless of 
whether appliances are . purchased 
from dealers or the district.” 

Submission of the report followed 
a study, which had been ordered as 
the result of a request from private 
appliance dealers, that the Metro- 
politan Utilities District get out of 
the appliance business. 


You name the problem ALCO has the answer—and the right valve 
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MOTOR OVERLOAD PROTECTION? 


Type 402 Thermo Valve — Up to '2 ton F-12—'4 to 1 ton Methyl 
Chloride. Pressure limiting construction for motor overload protection. 


Low or high temperature for any type fixture. 


: 
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PREVENT FREEZING, DE-HUMIDIFICATION? 


Type 760 Evapotrol Regulator maintains evaporator pressure. Pre- 
vents freezing, icing and de-humidification. Ideal for Butter and Milk 
Boxes, Meat Boxes, Candy Cases, Flower Cases, Vegetable Cases and 


Water Coolers. 


Designers ond Manufacturers 
of Thermostatic Expansion 


A QUARTER-CENTURY 
OF PIONEERING AND PROGRESS 


SC ——_ > bones : 
POSITIVE TEMPERATURE CONTROL? 
Type S1 and $2 Solenoid Valves are tight seating and are un- 
excelled for positive temperature control, and liquid stop service. 
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ICE MAKERS? 


Type “TK” Thermo Valve —'> to 2 tons — for Ice Makers and high 


capacity box and blower type fixtures. 


> 
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Valves; Evaporator Pressure 
Regulators; Solenoid Valves; 


Float Volves; 


Float Switches. 
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SEE YOUR ALCO WHOLESALER 


4271 
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Educational Meeting - - 


(Concluded from Page 1, Column 2) 


educational exhibit and conference, 
Buffalo, N. Y. 

All manufacturers who were exhi- 
bitors at the 6th All-Industry Re- 
frigeration and Air Conditioning Ex- 
position held at Atlantic City will be 
given one free booth, if it is de- 


13 Firms Sell 37 5,856 Refrigerators 


Complete Refrigerators Only 
(Lacquer and Porcelain Exterior Cabinets) (Advertised Sizes) 


JANUARY (13 Companies) 


sae ponyrosened Oth 

Booth space will be limited to these , -— , pan 
exhibitors. Exhibits and exhibit space Sizes and D.C.) Canadian Foreign Total 
are being provided by and through 1. Less than 4 cu. ft..... 146 6 152 
the Refrigeration Equipment Manu- Re OR ee oe ks Reet es 3,020 387 3,407 
facturers Association. Be MR Rs ie heen een eis dan Hike 

Educational “briefs” in the form of oe TES. See pre eer ge. 52,915 3,398 56,313 
illustrated talks, lectures, and motion OE i ee vats ean ee 45,052 2,283 47,335 
pictures are also provided by REMA ae co ae eee rey or 159,332 oy 4,162 163,494 
with the Refrigeration Service En- oe we ee ee ) See 82,476 4 1,400 83,880 
gineers Society providing the pro- 8. 1t end 13 qu: f..... 21,059 214 21,273 
gram consisting of educational talks, 9% 18 cu. ft. and up..... 2 ves wees 2 
panel forums, and banquets, it is an- 10. Total ................ 364,002 4 11,850 375,856 
nounced. 

: : Participating companies: Admiral Corp.; Avco Mfg. Corp.; The Coolerator 
gt, semen Eh «spams Co.; Frigidaire Div., General Motors Corp.; General Electric Co.; Gibson 


100 leading manufacturers will pro- 
vide educational, displays. The follow- 
ing firms have already indicated their ‘ 
intention of exhibiting their products Co.; 


Refrigerator Co.; Hotpoint, Inc.; 


International Harvester Co.; Kelvinator Div., 
Nash-Kelvinator Corp.; Norge Div., Borg-Warner Corp.; Sanitary Refrigerator 
Seeger Refrigerator Co.; Westinghouse Electric Corp. 


at the St. Louis educational confer- —_—-— —_—_—___—— 


=. : : * Marlo Coil Co.; McIntire Connector 
Acme Industries, Inc.;  Ansul @o; Metals & Controls Corp.; Mitchell 
Chemical Co.; Automatic Products Mfg. Co. 
Co.; Bundy Tubing Co.; Black, Sivalls : : , ; 
& Bryson, Inc.; Copeland Refrigera- Nash-Kelvinator Corp.; =P acific 
tion Corp.; Curtis Mfg. Co.; Davison Lumber Co.; Paragon Electric Co.; 
Penn Electric Switch Co.; Ranco 


Chemical Corp.; Detroit Lubricator 
Co. 

Ebco Mfg. Co.; Eston Chemicals, 
Inc.; Federal Refrigerator Mfg. Co.; 
Fogel Refrigerator Co.; Fine Prod- 
ucts Co.; General Controls Co.; Henry 


Inc.; Sporlan Valve Co.; Sun Oil Co.; 
Superior Valve & Fittings Co. 
Techniflex Corp.; Tecumseh Prod- 
ucts Co.; Temprite Products Corp.; 
Wagner Tool & Supply Corp.; Wabash 


Valve Co.; Heat-X-Changer Co., Inc.; Mfg. Co.; White-Rodgers Electric 
Imperial Brass Mfg. Co. Co.; and Wolverine Tube division of 

Jarrow Products; Kramer Trenton Calumet and Hecla Consolidated 
Co.; Lehigh Mfg. Co.; Linde Air Copper Co. concludes the list of 
Products Co.; Loudon Sales, Inc.; exhibitors. 


Worthington Dealers - - 


(Concluded from Page 1, Column 4) 
ington’s Air Conditioning and Re- 
frigeration division, told the distribu- 
tors that there is a tremendous po- 
tential market in apartment build- 
ings which was brought about as a 
result of the present construction 
boom. 

Assistant Vice President Thomas 
J. Kehane emphasized the importance 
of the distributor in the future 
growth of the air conditioning and 
refrigeration division. 
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New Kroger Super 
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Eleven Mills Condensing Units were 
selected to operate meat cases, frozen food 
cabinets, ice cream cabinets, walk-in coolers 
and other merchandising equipment in the modern 
new Kroger Super Market at Dubuque, lowa. 

Known for economy and long-life dependability, 
Mills Units are compact, sturdy and QUIET. They are 
made of an alloyed semi-steel with main bearings 
of bronze. The valve plate is a permanent mold 
casting. 

Mills Compressors and Condensing Units are 
made in % to 3 H.P. air-cooled; ¥% to 10 H.P. water- 
cooled; and 2 to 3 H.P. combination air-and water- 
cooled types. Write today for complete details. or 


send your ordér for prompt delivery. 


MILLS INDUSTRIES, Incorporated, 4100 Fullerton 
Ave., Chicago 39, Illinois. 


A ~ 
2 , ¢ 


Write for handy guide to 
Condensing Unit selection, 
60-page Catalog 204-1 


MILLS 


COMPRESSORS AND 
CONDENSING UNITS 


Market. 


~ MODELS 
ILLUSTRATED ABOVE: 

1—Model F-300-W8-S — 3 HP Unit 
5—Model F-200-W8-S — 2 HP Unit 
1—Model F-100-W2-S — 1 HP Unit 


2—Model F-50-W6-S —% HP Unit 
1—Model F-33-W6-S — Ys HP Unit 
1—Model F-50-W6-L — 2 HP Unit 


High Level of Business Predicted for 1950 
With Demand Continuing for Appliances 


Blees Sees No Slump 
‘Til After Next War’ 


CINCINNATI—Despite the large 
number of major home appliances 
that have been sold, a large potential 
market still exists for these units, 
W. A. Blees, vice president of Avco 
Mfg. Corp. and general sales man- 
ager of its Crosley Div., told the 
Advertisers club here. 

“We often think of electric refrig- 
erators as one selling job completed,” 
he said, “yet there are more than 
7,750,000 homes that are wired for 
electricity that still use the old- 
fashioned ice box. 

“The electric range market is still 
untapped with a large potential. Al- 
though one million units were sold 
last year, the market saturation has 
reached only 18% of its potential and 
there are today over 30,000,000 wired 
homes without the modern conve- 
nience of electric cooking.” He 
added that 8,500,000 wired homes do 
not use either electricity or gas for 
cooking. 


Foresees High Level 


Foreseeing a continued high level 
of business this year, Blees predicted 
that we probably would not have an- 
other major depression in this coun- 
try until after the next war. He 
pointed out that “the two groups 
who cause and accelerate major 
depressions, the unemployed and the 
old aged, were now going to be taken 
care of by the government in some 
way. 

‘Whether we like it or not, we are 
now so far down the road on social- 
istic practices that wherever we have 
large numbers of people getting out 
of work, the government will step 
in and make work. We will have 
maladjustments in business, such as 
large strikes which will affect the 
economy; or industries over-produc- 
ing, and prices getting out of line. 
These maladjustments, however, will 
not last very long and the general 
economy as a whole will remain 
strong. 

“We are fortunate that we live in 
a very rich country and our produc- 
tive capacity of material wealth is 
so great that we can temporarily 
pay for the unsound acts of our 
government. For the next few years 
we will enjoy an accelerated pros- 
perity and an expanding market. 
Much of our plant capacity which 
now seems more than ample, will 
prove to be inadequate in many 
industries. 

“While it is always necessary to 
look at history, we should not try 
to judge our actions now on things 
that have happened in the past be- 
cause we are living in an entirely 
new political and economic climate 
which we have never experienced 
before. 


We Made a Mistake 


“We made the mistake after 
World War I, to look to the years 
before the war and call them the 
normal years, and try to base our 
actions in the 20’s on those years 
before the war. 

“Nothing happened in the 20’s that 
happened in the ‘teens. In the 30’s 
we looked at the 20’s and called them 
‘normal’ years, and nothing happened 
in the 30’s that had anything to do 
with the 20’s. We now find our 
statisticians and businessmen look- 
ing at the 1935-39 years, calling them 
the base or normal years and trying 
to guide ourselves. 

“Nothing will happen in the 50’s 
that had anything to do with the 
°35 to '39 years. Not only has our 
economic and_ political climate 
changed, but we now have 20 million 
more people in the United States 
than we had in 1939 and this coun- 
try is growing at the rate of over 
two million people a year. We will 
feel the effect of this increased 
population starting about 1955 and 
thereafter. 


“We are breaking all records in 
Crosley’s 29-year history,” Blees 
stated. “For example, the month of 
February is usually a low month for 
appliances, but our entire line of 
products in February broke all rec- 
ords, even for the best seasonal 
month. Unit sales of refrigerators 
soared to 118% over February of 
1949, other products were eWven 
higher in increases.” 


Last Half To Be Good 
As First, Nance Believe; 


CHICAGO—“I am _ confident 
the appliance business in th¢« 
six months of the year can be ag 
good as in the first half,” Janes y 
Nance, president, Hotpoint, Inc. de. 
clared in an end-of-the-first-qu artery 
statement on “What about bu: ness 
conditions during the balance « the 
year?” 

Nance said that at the begi 
of the year the general outloo 
business indicated a high ley 
activity for the first half, with 
ably downward adjustments « 
ring in the second half, but 
current indications pointed ti 
contrary being the case. 
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“T believe that the appliance 
ness can look forward to a 
degree of prosperity that shoulc 
vail throughout the entire 
equaling or surpassing the 
level,” said Nance. 

“With few exceptions, appliance 
manufacturers of leading brands 
have been unable to meet the strong 
consumer demand in 1950,” Hot- 
point’s president said.» ‘Two basic 
factors underlie this situation. 

“First, the spectacular upturn in 
consumer buying that occurred last 
summer and fall in normally off-peak 
seasons, and which continues un- 
abated. Second, the steel and coal 
strikes further restricted the flow of 
appliances from factory to dealer and 
consumer. Now, there is every indi- 
cation that the demand for top-qual- 
ity appliances will continue to in- 
crease throughout the latter part of 
1950. 

“Current statistics indicate that 
business conditions are healthy. The 
present volume of industry produc- 
tion and retail trade _ represents 
actual consumer demand. People are 
willing to buy freely because they 
have confidence in the future. Na- 
tional employment and personal sav- 
ings continue at near-record levels; 
nearly one million new homes will 
be built this year, further broaden- 
ing the market for appliances.” 

Nance said that Hotpoint had 
jumped from ninth to third place in 
the industry, and said that it had 
evidenced its faith in the future in 
the recent announcement that it will 
start construction of a new refriger- 
ator plant. Hotpoint’s sales and 
advertising program will continue to 
emphasize full-line merchandising, 
he declared. 
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18 Local Appliance Firms 
Exhibit at Cheyenne’s 
Annual Spring Opening 


CHEYENNE, Wyo.—Eighteen local 
firms had home appliance displays at 
the third annual Spring Opening held 
at the Plains hotel on March 10 and 
11 under sponsorship of the mert- 
chant’s division of the Chamber of 
Commerce. 

All the major lines of refrigera- 
tors, ranges, washers, and _ similar 
appliances were represented at the 
exhibit, according to Perry Georges 
of the chamber staff. 

Demonstrations and motion pic 
tures as well as displays were pro- 
vided to add interest to the event 
Visitors were eligible to win ] rizes 
which were given away every ‘10UI 
on the hour, and the holder o: the 
lucky number did not have t) be 
present at the time to win. 

In addition to the hourly at end 
ance prizes, two grand prizes vere 
awarded, one for $100 in a gift cel 
tificate and the other for $50 i gift 
certificate. A large attendance rom 
the Cheyenne trade area wa Tre 
ported at the show. 

Appliance display and demo! 
tions were provided by Interna 
Harvester; Cheyenne Light, Fue 
Power Co.; Jack’s Appliances; A 
son Appliances; Montgomery V 
Grier-Morris Furniture; Harris F 
ture; Davis Furniture; Auto 
Electric; Ware Furniture; Fitch '€ 
tric; D & R Appliance; Percy * 1ith 
Furniture; Ranchers Gas & Su; IY: 
South Side Tire & Supply; Ma) 48 
Electrical Center; Keefe-Rand 'ph. 
and Wells Music Store. 
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Sale of Front Quarters 
Improves When Butcher 
Freezes ’Em 


AL 3USTA, Ga.—The use of two 
jow-t: mperature compartments _be- 
pind -he standard meat counter has 
enab! d Walter Drew, head of Drew’s 
Store here, to solve one of the 
meat dealer’s problems—mak- 
e volume of front-quarter meat 
natch that of hind-quarters. 
Ro sts cut from front quarters, 
ing shoulder roasts, and chuck 
don’t move as rapidly as hind- 
‘tor cuts, and consequently, the 
avere ¢ butcher must order far more 


pind quarters than front quarters. 
However, if he can order whole car- 
ecasse ', the over-all price of the meat 


js reiuced by as much as 5 cents 
per F ound, Drew says. 

Th installation of two freezer 
inets in back of the meat counter, 
one « 6-compartment box, and the 
other a 4-compartment commercial 
freezer has completely done away 
with this problem for Drew’s Food 
Store in combination with a bit of 
“fancy butchering’? which produces 
front-quarter roasts cut from 3 to 
6 Ibs. 

Utilizing the spare hours early in 
the week, Drew and his two butchers 
neatly remove the bone from all 
front quarter meat, remove the 
sinews, and all excess fat, rolling up 
the resulting tasty meat into large 
roasts Which may run anywhere from 
2to 8 lbs. These are neatly wrapped 
in refrigerator paper, and tied up, 
all front-quarter cutting being ac- 
complished by Wednesday of each 
week. 

They are then placed in the freezer, 
which will hold upwards of 600 Ibs., 
until the ‘weekend rush” begins. 
Then, Drew and his butchers suggest 
flavorful chuck roast, shoulder roast, 
etc, and exhibit the large roasts 
which have been “tenderized” by 
being sharp-frozen all through the 
week. Every roast is generally sold 
by Saturday evening, making it pos- 
sible for Drew’s Food Store to order 
exclusively in whole carcasses, and 


sometimes even making it necessary | 


to send out for more front quarters. 


Maury, Lee, & Marshall Directs 
Carbonic Dispenser Promotion 


NEW YORK CITY—Carbonic Dis- 
penser, Inc., of Canfield, Ohio, has 
appointed Maury, Lee and Marshall 
here to direct advertising and promo- 
tion. 

Carbonic manufactures carbonating 
machines, including the _ self-con- 
tained, multiple-flavor Sodamatic Dis- 
penser. 

Direct mail and business paper 
campaigns are being formulated to 
reach a variety of establishments. 


New Cases Improve Self-Service 


SYRACUSE, N. Y.—New refrig- 
erated cases have been installed in 
the self-service meat department of 
the Loblaw Super Market at 3120 
James St. The new cases allow 
greater variety, better display, and 
easier selection for self-service meat 
customers, the 
Stated. 

Additional cases for frozen foods 
also have been installed in the re- 
modeling program. 


Serving THE REFRIGERATION 
“inpustry Since 1919 
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Specify Acme 
For Top Performance 


FRON SHELL AND TUBE CONDENSERS 
DRY-EX WATER CHILLERS 
HI-PEAK WATER COOLERS 
F EON SHELL AND COIL CONDENSERS 
Hi \T EXCHANGERS OIL SEPARATORS 
| DUCED DRAFT COOLING TOWERS* 
EVAPORATIVE CONDENSERS 
LIQUID RECEIVERS 
8\)-COLD INDUSTRIAL UNIT COOLERS 
PIPE AND FIN COILS 
AMMONIA CONDENSERS 


"A sw Acme product with out- 
Stoning features. Write for 
Catalog No. 40 


Weite tor free 
catalog on any of 
the above items 


f INDUSTRIES Ine. 


ON MICHIGAN _ inpuncigncites 


store management | 


Nationwide Poll Indicates Market for 
Home Freezers Second Only to Cars, Video 


NEW YORK CITY—A market for 
2,900,000 home freezers exists among 
American wage earners, results of a 
recent survey on product ownership 
and plans to buy conducted by the 
Wage Earner Forum have indicated. 

Sponsored by Macfadden Publica- 
tions, the Forum is a panel of 1,500 
wage earner families located through- 
out the country. 

The potential demand for home 
freezers ranked third only to auto- 


Products Now Own 
Refrigerator .......... 85.3% 
Washing Machine 82.3 - 
ST SE eee PEER CETTE 96.5 
MN his Reise 048 82.4 
Home Freezer ........ 2.0 
errr eee 1.1 
PR PG sebaccawees 97.0 
Television Set ........ 8.3 
NE od ork g Wot ae Bo wore 69.7 
Pee ee ree re 49.8 


*Immediate only. 


mobiles and television sets, the survey 
revealed. In plans to buy, freezers 
were behind only these two items 
and homes. 

According to survey results, 14.3% 
were planning to purchase freezers. 
This compares with 30.7% who said 
they were going to buy a television 
set, 20.6% who planned to acquire 
a home, and 16.6% who intended to 
buy a car: 

The survey findings are as follows: 


lb 

Plan To Buy Unit Sales 

At Once Later Opportunity 
2.0% 10.0% 2,400,000 
2.3 8.8 2,200,000 
0.5 at 500,000 
3.1 5.2 1,700,000 
0.1 14.2 2,900,000 
0.1 8.7 1,800,000 
1.0 3.7 900,000 
4.5 28.5 6,100,000 
1.8 14.8 3,300,000 
3.7 18.9 *340,000 


Year-Round System Helps Denver Drugstore 


Adapt Operation to ‘Supermarket Technique’ 


DENVER—A 15-ton Carrier year- 
round air conditioning system, the 
first to be used in any independent 
drugstore in the city’s history, is an 
outstanding feature of the new 
Sav-On Drug store here, completed 
Feb. 8. 

The big store, something brand 
new in drug retailing, is 6,500 ft. sq., 
done throughout in white, and fea- 
tures 100% self-service. Closely re- 
sembling a supermarket, the cus- 
tomer may help herself to anything 
but prescription drugs or expensive 
camera equipment in the store, with 
more than 40,000 items in stock. 


Because of the heavy crowds ex- — 


pected in the store’s downtown loca- 
tion, at 1625 Stout in the center of 
the downtown shopping district, M. 
McCown, president of the Sav-On 
firm, has insisted on mechanical air 
conditioning. The result was-a 15-ton 
system, installed by Trautman & 
Mitchell, Carrier dealers in Denver, 
to provide year-round comfort. 

A plenum chamber with coils and 


precipitator is mounted near the ceil- 
ing in the stairwell at the right rear 
of the store, with 250 ft. of ducts 
distributing heated or cooled air 
through both sides and the center 
ceiling of the store. Four thermostats 
at four points provide close control. 
The compressor is located in the 
basement, occupying a minimum 
amount of space. 


C. R. Logan§ Represents 
Dean In East Penn. Area 


BROOKLYN—Dean Products, Inc., 
here, manufacturer of Dean cold 
plates has announced that Charles R. 
Logan is now representing the firm 
in the East Pennsylvania district. 
Logan is a past president of the 
American Society of Refrigeration 
Engineers. 

He also served for two terms as 
chairman of the Philadelphia section 
of the A.S.R.E. 
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MMASC: Self-Contained Show Case 
Ready for Plug-in Operation 


Compact, trouble-free, easily acces- 
sible unit. Extra counter stand prac- 
tical for extra display space, scale 
Write for latest 
General Refrigerator Booklet RN. 


ba 


Triple thermopane high-strength glass . . . 
strip protection 


Finished in gleaming, durable baked enamel with smart chrome trim 


Guguestconilly/ .. » The BIGGEST SHOWCASE VALUE 


IN AMERICA... Backed by a Firm “MONEY-BACK” Guaraniee 


3 spacious, Corrosion-proof aluminum shelves 
Latest fluorescent lighting insures highest see-ability 
Giant many-finned coils hooked-up in series with protective double baffle 
 Smooth-working, handy, hinged rear door 


All parts are available for speedy, easy replacement 


Also available in 5 Ft. and 6 Ft. Sizes; and in self-contained models, ready for plug 
in, all at equally attractive low prices. 


SPECIAL—'/, H.P. Chrysler Airtemp Condensing Unit . 


Manufacturers Since 1928 ee 


GENERAL REFRIGERATORS CORP. 


678 BROADWAY, NEW Sat 3 


reinforced with breaker 


- $69.00 Net 
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Backed by more than 40 years 
of air cooling experience 


794 Union Street, Brooklyn, N.Y. 


TYPHOON 


TYPHOON Air Conditioning Co., Inc. 


BETTER COILS... 
FOR BETTER 


BALL BONDED 


~ COILS 


COOLING 


‘Timely’ Promotion of Reconditioned Refrigerators, Plus 
Specific Suggestion for Their Use, Keeps Them Moving 


PHILADELPHIA—A large market 
for reconditioned refrigerators is 
possible if dealers will promote them 


on a timely basis, believes the Fred 


A. Brown Co., appliance dealer here. 


“We all know that people buy 
merchandise of one nature or an- 
other throughout the year,” says 
Fred Brown, “but what some dealers 
should know is that certain merchan- 
dise can be sold more readily and 
in bigger quantities if promoted with 
a timely schedule. As a rule, re- 
conditioned refrigerators, are sold to 
people when they either can’t or 
don’t want to buy a new one. This 
is a year-round market and one that 
should be developed. 

“On the other hand, there are other 
means of promoting reconditioned re- 
frigerators which is timely. We know 
that used boxes can be sold during 
the summer vacation season, during 
the early fall and early spring mov- 
ing seasons, and to people in the 
lower income bracket class. And by 
slanting our advertising to meet 
these conditions, we have been able 
to move numerous reconditioned re- 
frigerators.” 

First, the store has a regular cam- 
paign designed to keep the store’s 
name in front of the public all year- 
round. This’ includes’ consistent 
newspaper advertising, cooperative 
billboard advertising and also paint- 
ing signs onto walls and areas sur- 


The large selection of refrig- 
erators offered by the Fred A. 
= Brown Co. is clearly depicted 
in this photograph of an aisle 


in the store. The company has 


FRIGIDAIRE, CRo «ey, 
KELVINATOR, » Age, 


rounding the location of the store. 

As the store is located on a main 
city street, it is passed daily by hun- 
dreds of motorists. To attract their 
attention to the store, several large 
signs have been erected blocks in 
advance of the store so that motorists 
are on the lookout for it upon ap- 
proaching. All these signs stress re- 
conditioned refrigerators. 

On another street going the oppo- 
site direction, the same system has 
been employed with the signs telling 
motorists when to turn to reach the 
store. This ties in with the recon- 
ditioned signs. The public as a rule 
knows that every appliance house 
sells new refrigerators, but few know 
that some stores specialize in used 
models as well. This is the idea that 
Brown wishes to get across. 

Other billboard advertising through- 


found that some seasons are a) . 

better than others for dispos- FRED A BRO 
out the city ties in new merchandise 
with the store. This is on a coopera- 


ing of trade-ins. 
Werte §=23421-25 N.2nd 
tive basis with manufacturers. In 


‘Sees Open Mon. c= - & Sot. ‘Til 9 eee, 
addition, the store runs continuous 
newspaper advertising for both new 
and reconditioned refrigerators. At 
various intervals, mailings are made 
to certain parts of the city where 
the store gets their major business. 
“As we are in the north central 
section of Philadelphia and almost 
every section in Philadelphia has its 
own shopping center, we stick to 
ours when it comes to direct mail,” 
says Brown. “Our newspaper and 
billboard advertising gives us the 
other institutional advertising neces- 
sary to keep our name before the 
public, but emphasis is on our own 
neighborhood in direct mail opera- 
tions.” 
The store has found classified ad- 


Newspaper advertisement emphas ng 
the large selection of used refrigera >rs, 


play of new and reconditionec 
and in the rear he has five 
men working on refrigerato: 

The shop is equipped to hu:ndle 
every type of refrigerator and ¢ re. 
ceives numerous phone calls da ly to 
have a man check certain refri xera- 
tors. One specific employe .; rives 
around all day long and give- out 
servicing or repair prices and then 
has a truck pick up the unit. 

A record is kept of every customer 
and within a few months, thev are 
checked upon for more service or an- 
other refrigerator. This job keeps 
the outside man busy all day and he 
brings in a considerable amount of 
business. 

“We keep the new refrigerators on 


jobs 
) pair 


43 Frigidaire Parts Depots mean 


Fast Service from Complete Stocks! 


To make sure that you get the prompt parts service you need, Frigidaire main- 
tains 43 district stock points all over the country. And to assure your getting the 
right part for the job, each one of these district points carries a stock of parts 


that is really complete at all times. 


Praises prompt delivery 


“There’s no delay when you need Frigid- 
aire Parts in a hurry,” says H. Ray Jones, 


© vertising in major city papers as 


the same floor with the recondi- 
tioned ones so that customers can 
compare prices and models of each,” 
says Brown. “In this way, once cus- 
tomers are sold they are satisfied 
100%. There is no chance for them to 
think that they could have gotten 
better buys elsewhere. And it is this 
type of selling that brings them back 
again later on.” 


well as neighborhood papers to pay 
off. It is even better than display 
advertisements when it comes to re- 
conditioned refrigerators. 

As to the timely promotional cam- 
paigns, they advertise reconditioned 
refrigerators for the summer traffic 
going to seashore resorts. Many have 
| cottages and apartments there and 
| need refrigeration and the advertise- © 
| ments promote reconditioned jobs for 
| these temporary quarters. 

Other advertisements promote re- 
conditioned refrigerators for tem- 
porary apartment quarters and others 
to people of modest incomes. By 
stressing reconditioned refrigerators 
to serve some specific purpose or 
telling people why they should buy 
such a refrigerator, the Brown Co. 


Getting the right parts to you at the right time is one of the ways Frigidaire 
cuts down trouble and expense for you—helps you build customer good will. It’s 
one of the big reasons why Frigidaire Parts Service is so outstanding. 


has been able to move them quite 
well. 

“We must give the public a reason 
for buying a reconditioned refrigera- 
tor,” says Brown, “they already 
know why they should buy new ones. 
And by selecting timely seasons, such 
as summer periods, temporary | 
quarters, or limited incomes as the 
reason why, we have enjoyed a 
terrific traffic.” 

The Brown Co. gets their refrig- 
erators from several sources. They | 
get them as trade-ins on new ones, 
buy them outright from people who | 
are moving or from other dealers. 

Because of the volume of business 
and to show that they specialize in an) : 
reconditioned refrigerators, Brown complete satisfaction . . 
has opened up a store near his cur- | literature! 
rent one selling new appliances de- | 
voted exclusively to refrigerators. In | 
the front portion he has a mass dis- 


TO ALL NEWS READERS: 


The same practical ideas you’re reading about right now, the same up-to- 
the-minute information you’re looking over, the same satisfaction you feel 
from having the NEWS is worthwhile for your salesman or serviceman too, 
isn’t it? Even if he reads your copy of the News, he likely hurries through 
it and the chances are he misses a lot or probably forgets tips that could 
be highly profitable, isn’t that right? 


Enter a subscription for his own personal use today, to be sent directly 
to his home. Then, in leisure and quiet, he can concentrate on the wealth 
of material and stimulating stories that appear each week, absorbing them 


Jones & Fagg, Salem, Ore. “Our local 
Frigidaire Parts Distributor gives us fast 
delivery on the parts we need.” 


Revco offers greater food storage 
‘capacity in less space... more fea- 
tures that appeal to the housewife. 
Il Revco Chill Chests and you sell 


Wen 


Frigidaire guarantees quality! 


Servicemen know that this Frigidaire em- 
blem means parts precision-built of finest 
materials— parts that are easy to work 
with — parts that don’t result in follow- 
up calls. And Frigidaire guarantees this 
high quality with a One-Year Warranty 
on all service parts and accessories. 


Frigidaire helps with service problems 


Yes, Frigidaire makes sure you get 


the right parts in a hurry, but Frigid- 


vice problems. They'll also furnish 
many proved methods for getting 


“The ample parts stock carried by our Please enter a subscription to the News for: 


aire Parts Service doesn’t stop there. more service business. These factory- “ag eee Rs + negeoggina = age ose ad Pi: om F tg eg emepanne = $I 
‘ You ll find Frigidaire District Ser- trained specialists are another big lag ia or cae pth Dag pet anos Pere age Ste pe - vou 
: vice Representatives always ready to reason for the superiority of Frigid- \s 
vece give a helping hand with tough ser- aire Parts Service. Fill in the coupon below, attach your $5.00 check, and mail the order 10W, 
=. while you’re thinking about it. An acknowledgment will be sent to you - 
; : and a card to the subscriber telling him that he is receiving the NWS ¢ 
. FR G p Al r, F ; | with your compliments. - 
= | To: AIR CONDITIONING & REFRIGERATION NEWS , 
Ample parts stock _ , . | 450 W. Fort Street, Detroit 26, Mich. ‘ 
means quick repair service Service Parts and Accessories ¢ 
Frigidaire Parts Distributor means we can ‘ ee | 
give faster service that results in better er en aces IE cote Be hn oO See COMPANY an 
satisfied customers,” says Phil Militello, “ So j FRIGIDAIRE DIVISION ee ee Ber Was pase We eae ee 
Joske’s of Texas, San Antonio, Texas. € ’ / General Motors Corporation ~ | AppREss c | 
NX 1428 Amelia Street, Dayton 1, Ohio. (In Canada, Leaside 12, Ontario)| Ei cnnevcedcoccrtvasiens Pies kcghavacesesvcvade ae | 


Please rush my free copy of your parts catalog —“ Genuine Precision- 
Built Frigidaire Parts and Accessories.” 


a | 


‘ 
, se SEE Ae LE ne fe vY : 
FREE! Frigidaire Parte Catalog» | eer ee rere See) er re GE, 3S oa ob O aa cee ease wesn el 
ae | “cae tc, SAE AUDREY ‘ 
: For full information about all Frigidaire | Ee Sn, oS ee a | PRB... cccsncteceisiasenss NY: 2 faaeaeataid ce STATE........--* 
) Service Parts and Accessories, write today : 4) 
for your free Frigidaire Parts Catalog. | City......---------- County ..........------ 50808 2. 22--eencenee | () CHECK ENCLOSED. [J BILL ME. nn 
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cH CAGO—More than 20,000 
restau ant operators, equipment and 
food ¢-alers, and manufacturers are 
expect d to attend the 31st annual 
Natior al Restaurant Convention and 
Expos. ion to be held at the Navy 
pier | ore May 23 to 26, according 
to An irew J. Crotty, Jr., president 
of the National Restaurant Associa- 


tion. 
There will be 620 booths featuring 
equipn ent and materials at the expo- 


j-Day Restaurant Convention, Exposition In 
chicago Expected To Draw over 20,000 


Spec'al Day Set Aside for. Equipment, Food Dealers 


discussion meeting led by practical 
operators. Another feature of the 
program will be a talk on ‘“Profit- 
Sharing Incentives” led by Fred A. 
Simonsen, president of the Green- 
field-Mills Restaurant Co., Detroit. 
Simonsen, a former president of the 
NRA, is one of the pioneers in the 
field of profit-sharing plans for 
restaurant employes. 


Those who attend the convention 
may register in advance by mail if 


they wish to do so. Their identifica-| 
tion badges, the only requirement for 


admission to the entire exposition 
and convention, will be sent them 
well in advance of their departure 
for Chicago. Information on advance 
registration as well as on hotel reser- 
vations can be obtained by writing 
the National Restaurant Association, 


8 S. Michigan Ave., Chicago 3. 
&> 


12-Story Lake Charles Hotel 
Gets Air Conditioning System 


LAKE CHARLES, La.—A com- 
plete, up-to-date air conditioning sys- 
tem was installed recently in the 12- 
story Pontchartrain hotel here. 

The installation, handled by the 
Comfortair Co. of New Orleans, in- 
cludes Marlo ball-bonded blast coils, 
two EC-80 evaporative condensers, 
and three suspended-type air condi- 
tioning units (C-750, C-500, C-1,000). 

General Electric compressors were 
used in the installation. 


Loudon Lowers Prices of 8-Ft. 
Freezers; Introduces 3 Cases 


MINNEAPOLIS—A $20 reduction 
in the prices of its 8-ft. home freezers 
and introduction of three 7-ft., self- 
contained cases have been announced 
by Loudon Mfg. & Sales, Inc. here. 

R. J. Loudon said the company 
will be able to make delivery on a 
new double-duty meat case, an open 
dairy case, and a vegetable case by 
April 1. 


Freezer Group Due To OK 
User-Protection Standards 


CHICAGO—At a meeting of the 
food freezer section of the Refrigera- 
tion Equipment Manufacturers Asso- 
ciation, held here recently, recom- 
mended standards for the protection 
of consumers were discussed. Further 
consideration and approval of the 
standards is expected at the next 
meeting of the group on March 31. 


Election of new officers will also 
take place on March 31. 

A colored slide film entitled “A 
New Way to Live” is now under pre- 
paration and expected to be avail- 
able by June 1. Members of the sec- 
tion will be permitted to purchase 
copies of the film at a nominal cost. 


The film will be made available 
without cost to home _ economic 
classes of schools and colleges as 
well as to luncheon clubs, womens 
organizations, etc. 

The film will be purely educational 
and will illustrate the proper methods 
of packaging and freezing various 
kinds of foods. 


20-Cu. Ft. Refrigerator Is 
Added to ‘Sta-Kold’ Line 


PHILADELPHIA — Stainless steel 
and all-metal construction in a 20- 
cu. ft. commercial refrigerator is 
the big news in the 1950 line of “Sta- 
Kold”” commercial refrigerators, an- 
nounced recently by Victory Metal 
Mfg. Corp. here. — 

Of the seven new “Sta-Kold” re- 
frigerators, six are remote models, 
and one is self-contained, states A. 
Raymond, president of Victory Metal 
Mfg. Corp. ; 

Addition of the new models brings 
the total number of models in the 
line up to 13, ranging in size from 
the new 20-cu. ft. model, to others 


with 7-cu. ft. capacity. 


American Air Filter Report 


LOUISVILLE, Ky.—American Air 
Filter Co., Inc. has reported for the 
year to Oct. 31 a net income of 
$629,658, equal to $2.05 a common 
share, compared with $622,699, or 
$2.02 a share in the preceding ‘fiscal 
year. 


—" 


sition. 
has’ ing . anovation in this year’s show 
italia will be the “Dealer’s Day,” a day 
~— —— f get as de exclusively for equipment 
NEC jobs and food dealers so that they may 
ve > pair J yisit tne show and confer with the 
itor manuficturers they represent. This 
O handle J will be held from noon to 6 p.m. on 
ind t re. MJ monday, May 22, the day before the 
} da ly to show officially opens for the restau- 
refri zera- rant operators. ® 
e crives Daily features of the four-day con- 
yive- out yention will be “Shop Talk” sessions | 
and then running 1% hours on the basic | 


t. subjects of “Cost Controls,” ‘Per- 


cust omer sonnel Training,” “Employe Relation- 
they are ships,’ and “Business Building.” 
ce or an- The opening day’s activities will 
yb keeps JF pe headlined by an address by the 
y and he nationally known food authority, 
nount of Clarence F. Francis, chairman of the 
poard of directors of General Foods 
rators on Corp., as Well as the keynote address 
recondi- of President Crotty. 
ners can Shop talk discussions on the open- 
of each,” ing day will feature “Business Build- 
nce cus- ing and Trade Promotion” with 
Satisfied panels on display advertising, build- 
them to ing family trade, increasing tourist 
> gotten business, and salesmanship through 
t is this atmosphere, food, and service. On 
em back the same day, John W. Ebersole, 


NRA past president and owner of 
John Ebersole’s Restaurant, White 
Plains, N. Y., will head a panel on 
the subject of “Everyday Manage- 
ment Problems.” 

“Employer-Employe Relationships” 
and “Personnel Training” are the 
topics for discussion on Wednesday, 
May 24. These subjects will feature 
John O. Sabatos, Bickford’s, New 
York City, and Joseph Schensul, 
owner of Schensul’s Cafeteria in 
Kalamazoo, Mich. : 

“Company’s Coming,” the new film 
designed to train restaurant em- 
ployes in salesmanship, will be 
premiered on Wednesday, also. The 
film, which will supplement the in- 
dustry’s public relations film, ‘Amer- 
ica’s Heritage of Hospitality,” has 
been produced by the Restaurant 
Administration course at the Univer- 
sity of Chicago in cooperation with 
the National Restaurant Association. 

A special meeting for operators of 
service restaurants will also occur 
on Wednesday, May 24. This will 
be under the chairmanship of Larry 
Hilaire, NRA director and owner of 
Hilaire’s, Portland, Ore. 


tions under the direction of Col. 
Paul P. Logan, NRA director of 
research, will be one of the chief 
features of the third day’s program. 
The six-act food show will be two 
hours in length and promises to be 
a convention highlight. 


up-to- On the final day, the Shop Talk 
yu feel Session will feature ‘50 Practical 
in too, Ideas on Cutting Costs,” a panel 
rough —— 
could (y -_ 
loox!... Paragon 
a DEFROSTING TIME SWITCHES 
thas NOW AT LOWEST NET PRICES! 
s, and ; 
n he'll serves 300-M we 
» you. $ .0o 
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* Dow, — 
o you FO. ALL TYPES OF | 
Nows CO. 1MERCIAL REFRIG- 


ERA OR DEFROSTING: 
Electric Heat © Hot Gas 
or Compression Shutdown 
for UNIT COOLERS © FROZEN FOOD © 
ISPLAY CABINETS © REACH-IN | 
CA! NETS © WALK-IN BOXES © LOCKER 
“ANTS © FUR STORAGE VAULTS. | 
| 


See your jobber or write for free 
bulletins and installation data. 


P, PAGONELECTRIC COMPANY) 


1657 12th STREET © TWO RIVERS, WIS. 


Av orica’s Foremost exclusive 
Mcnufacturer of Time Con- 
tro. Switches for all uses, 
inc uding “‘de-frost-it” for 
domestic refrigerators, only 
ns 


Food and equipment demonstra- | 
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SUPERMETIC 


... Stays “on the job” when it’s needed most. 


Here’s a compressor that rates first choice with refrigeration men because it delivers lasting efficiency 


Supermetic’s superior design and rugged construction assure protection to you and your cus- 
tomers against premature compressor failures . . . insure top performance for your fixtures. 


This new hermetically sealed line of electric refrigeration units has proved so outstanding . . . so 


trouble-free that Servel now offers you the added advantage of a Five-Year Protection Plan. This 
sensational plan is available with all hermetic models of 4, 4, 4 and %4 H.P. sizes. 

Supermetic’s sealed-in power unit (motor-compressor) requires no manual oiling. Moving parts 
function smoothly and quietly in a constant bath of ‘‘force-fed” oil. High efficiency is maintained 
by elimination of oil agitation and crankcase foaming. Supermetic needs no belts, seals or pulleys. 


High torque motors are refrigerant-cooled. | 
Remember, Supermetics are lightweight, compactly designed to fit right into any fixture. They 


also save valuable floor space. 


For all the facts, mail the coupon. Ask for the address of your nearest Servel sales and service 


parts depot. 


SUPERMETIC 


models for every electric refrigeration 
and air conditioning requirement ... ¥4 to 5 H.P. 


> 
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q Servel, Inc. 


- 


Evansville 20, Ind. 
Name (personal) 


Title 


Electric Refrigeration Division, Dept. A-3 
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a. 
INSIDE DOPE 


by GEORGE F. TAUBENECK 


(Concluded from Page 1, Column 1) 


Wife to return home quickly when 
he gets lonesome. He simply mails 
her a copy of the home-town news- 
paper with one small news-item care- 
fully deleted. 


Verse of the Week 


This same friend-of-ours sets great 
store by a bit of doggerel which we 
think is pretty good, too. It reads 
like this: 

I hate those guys 
Who criticize 

And minimize 
Vigorous guys 
Whose _ enterprise 
Has helped them rise 
Above the guys 

Who criticize. 

Any so-and-so can find fault with 
a new idea. But everybody seems to 
agree that innovations are the stuff 
of which progress is made . . . so 
why criticize a guy whose imagina- 
tion may lead to bigger and better 
things? Give him a chance! 


Add Newspaper Boners 


Gleaned from a_ Pennsylvania 
newspaper: “Greenwalt later stagger- 
ed into a roadhouse nearby with a 


story of having been attacked and 
killed by bandits.” 


And from a Tennessee paper, this 


want-ad: ‘Twenty-four thoroughbred 
white leghorn hens and two roosters, 
just beginning to lay.” 


“The lightning bolt tore her cloth- 
ing from her body and shocked three 
persons working nearby.”—Vicksburg 
(Miss.) Evening Post. 


BMG 6 8 

The late George Bingham, who 
conducted a column on a Mayfield, 
Ky., newspaper complained: “We cer- 
tanily dp need a prof rdear on ths 
peper, from the loaks of the erors in 
Wednesdasy piper.” 


Danger: Men Thinking 


People who rev up their High I.Q. 
brains often are so unorthodox and 
so crotchety that their 9-to-5 brethren 
dismiss them as being a “bunch of 
screwballs.”” And so they seem some- 
times. In endeavoring to secure 
privacy and freedom from interrup- 
tions, their reactions to normal ac- 
tivities may take strange turns. 


Take the case of the advertising 
copy writer who was trying to dream 
up deathless prose while a partition 
of his office was being torn down and 
then put up again 1% feet from its 
old position. It’s an understatement 
to say that these noisy maneuvers 
tried the patience of this creative 
“screwball.” In retaliation, he hung 
a small sign on the door of his office. 
It read: 

“Alterations going on as usual dur- 
ing business.” 


Add Newspaper Stories 


Elevator operators may seem lan- 
guid, but they don’t miss much. 
There’s Dorothy Lamour, for in- 
stance, who operated elevators in 
Marshall Field’s . . But let’s go on 
with our anecdote. In a certain mid- 
western city the handsome edifice 
which houses the only newspaper 
serving that metropolis covers quite 
a few thousand square feet. It’s only 
three stories high, but it boasts an 
elevator. 

First floor is the habitat of nerv- 
ous reporters. On the second floor 
departmental editors, columnists, and 
editorial writers hibernate and vege- 
tate. Top floor of this three-story 
structure is the haven of brass hats 
who read financial statements, sell 
advertising and “play God” with mice 
and men. 

It didn’t take long for a discern- 
ing blonde cutie to figure out Who’s 
Who and what’s what. As she told 
her girrul-friend: . 

“Cigarette smokers are reporters 
... First Floor. 

“Pipe smokers, second floor. 
They’re the editors and columnists. 


“Third floor you let out the money 
boys. When they smoke cigars they’re 
in the chips in this dump.” 


Suffer the Little Children 


The Old Man had suffered a “hard 
day at the office.” All his bright new 
ideas had been shoved aside. His 
assistants blithely had let him down. 
He’d been on the Board of Directors 
carpet for the defections of his staff 
more than once, and he was un- 
easy. In short, he’d worked up a 


os terrific headache. 


* “GQVERNAIR 


EVAPORATIVE CONDENSER 


You know how important water conservation is these days 
... and when it comes to saving water, Governair Evapora- 


tive Condensers are the most miserly, “water-savingest 


”» 


condensers you ever saw! Yes, Governair will only use five 
of every 100 drops of water running through the condenser 
system and put 95 back to use again! You can’t beat that 


for water-saving efficiency! 


When your plans call for a top-notch, dependable 
evaporative condenser—choose the best—choose 


GOVERNAIR! 


=] 


COMPLETELY PACKAGED 
AIR CONDITIONERS 


ORIGINATORS OF COMPLETELY 


PACKAGED AIR CONDITIONERS 
NN 


[ GOVERNAIR 


A 
GOVERNAIR CORPORATION * 513 N. BLACKWELDER * OKLAHOMA CITY, OKLA. 


AIR CONDITIONERS 


BLAST COILS FOR 
HEATING & COOLING 


l UNIT 
COOLERS 


a — 


“Y  $tepping off the suburban bus he 


stepped into his supposedly happy 
home—to learn that his house was in 
a mess, no dinner was on the table, 
and that his wife had retired to the 
sanctuary of her bedroom with a 
“sick headache.” 

Junior, the nearest personal object 
on whom he could vent his wrath, 
happened to be underfoot. Unde- 
servedly Junior was spanked soundly 
and muffled off to bed. Next morning 
the Old Man woke up to read the 
following note, affixed to the clean 
shirt he had layed out carefully for 
the next morning’s important en- 
gagement: 

“Be good to your son. Then he'll 
be good to you. Yours truly, GOD.” 


Within His Rights 


Typesetters, typographers, stereo- 
typers, engravers, and printers are 
the Dukes of American Labor. Their 
wages are much higher than the 
money paid to the Johnny-come- 
latelies of the CIO, and their work- 
ing conditions couldn’t be _ better. 
What’s more, they have a knightly 
station in life, because their pro- 
fession is a liberal education in it- 
self. It embraces practically every 
category of knowldge under the sun. 
Long-experienced typesetters know 
so much about so many things that 
eventually they serve as editors for 
the publishing firms which employ 
them. 

There’s the case of “Zeke,” a lino- 
typer for a Chicago newspaper who 
negotiated a one-man contract for 
himself on the occasion of his fiftieth 
anniversary with that publication. He 
did all right by. himself, to wit: A 
clause in his contract excused him 
from setting type on the line-ups of 
Notre Dame football teams and the 
racking-cough names of Mittel- 
Europa diplomatic delegations to the 
United Nations conferences. 

That subject of unpronounceable 
names reminds us of the other- 
worldly chemist who wandered into 
a drugstore and asked for an ounce 
of phenylisthiocyante. After half an 
hour of searching through his text- 
books, the attendant apothecary lo- 
cated the formula for that drug. 

“Humpfh,” growled the pharma- 
cist, “here’s your mustard oil. But 
why did you apothecate it the hard 
way?” 

Sighed the chemist: “Forgive me, 
my friend. I can’t recall those com- 
mon names for simple things.” 

The absent-minded scientist in the 
above story has his counterpart in 
the preoccupied (but slightly addled) 
public speaker who preambled: 

“Ladies, gentlemen, and 
tinguished guests.” 


ex- 


Another mind-in-the-stratosphere 
speaker wondered why folks-out- 
front tittered when he pre-orated, 
“Ladies and gentlemen, before I 
begin I have something I want to 


say to you.” 


Only a Mother Could Love 

Him 

An absent-minded screwball order- 
ed a Martini, drank it, chewed up the 
glass bowl, and threw the stem over 
his shoulder. The bartender stared 
at him appraisingly. 

“You think I am crazy, don’t you?” 
challenged The Lush. 

“Could be,” went along the bar- 
tender, who’d agree with anybody 
about anything. “Those stems are 
the best part of the drink, they tell 
me.” 


Every Man to His 
Own Profession 


Prominently displayed on the un- 
mirrored wall of a great actor’s 
dressing room was a portrait of 
Henry Wadsworth Longfellow. Hing- 
ing his interview with the mighty 
Thespian upon that clue a reporter 
queried: “Are you a devotee of our 
indigenous American poet, Long- 
fellow ?” 

“Longfellow? Longfellow? Who’s 
he?” 

“Why, he’s the songster whose 
bardry our children read in school. 
He penned ‘Hiawatha’ and... .” 

“Never heard of him. What’s he 
got to do with me?” 

The reporter was non-plussed for 
a moment, but not long. 

“My good sir!” he_ recovered, 
“surely you revere the good Ameri- 
can poet, Longfellow. Matter of fact, 
you display his portrait upon a wall 
of your dressing room!” 

“Where ?” 

“Up there!” 

“So that’s who he is,” ruminated 
the actor. ‘Longfellow, eh? I’ve been 
modelling my make-up on that classic 
puss. Musta been a grand old char- 
acter. I feel intimate with that old 
boy, honestly! Name is Longfellow, 
eh?” 


Shoosh! The Enemy Is 
Listening! 


Two hell-raising construction work- 
ers got religion all of a sudden. Con- 
fessing their manifold sins, they re- 
solved in public to lead exemplary 
lives. Right after their confessions 
an accident occurred. And the Padre 
who had these two unregenerated 
fellows into the Inner Circle of Light 
was shocked to hear one of them 
say: 

“Blankedy-blank damn.” 


The Padre demanded an explana- 
tion of their Fall from Grace. Joe 
denied that he’d said anything out-of- 
the-way. And George testified: 

“Me and Joe was a-tryin’ to set up 
a girder when Joe, the lug, upset 
the bucket of hot lead on me feet. 
That was to much Your Worship, for 
mortal flesh. I said, “Honestly, Joe, 
can’t you be more careful?” 


Another Movie-Child Story 


Two Hollywood children exchanged 
confidences. 

“I’ve got two little brothers and 
one little sister,” boasted one. “How 
many do you have?” 

“I don’t have any brothers and 
sisters,” answered the second. “But 
I have three papas by my first mama 
and four mamas by my last papa. 
Can you top that?” 


Add Screwball Stories 


Fascinatedly, a harried business 
executive stopped his car each morn- 
ing as he passed an insane asylum. 
In the well-kept yard of this insti- 
tution an inmate continually went 
through the motions of winding up 
and pitching an imaginary ball to an 
equally ephemeral batter. 

Eventually a regular passenger in 
the executive’s car got up nerve 
enough to ask: “Why do you stop 
each morning to watch that unfor- 
tunate fellow go through his act?” 

“Well,” parried the Exec, “if things 
keep going the way they are, I'll be 
in there some day catching for that 
guy. Before I’m committed to an in- 
stitution I want to get onto his 
curves.” 


Beyond This, Oblivion! 


Conscientiously an _ interviewer 
looked the Social Security applicant 
squarely in the eye. 

“Now, Mr. Palnik, what about your 
family? You have a wife and three 
children, you say? And all desti- 
tute?” H 

“Yes, lady, yes. Too many children. 
So much trouble. My wife she gone 


to her folks. My children al] 4 
orphan’s home. Me? I am broke. Yo, 
no give me Social Security—i los, 
my Ford.” 


Add Celebrity Stories 


“I’m thinking of writing the Story 
of our lives together,” Alex inder 
Wolcott telegraphed Neysa M: Meip 
with whom he was more or l.ss in 
love for many years. “The tit] .” he 
continued, “is all set’: “U) DEp 
SEPARATE COVER.” 


Let’s See the Evening Pa ers 


An embryo traveling salesma ) je. 
gistered in a hotel for the first time 
in his life. Around 9 o’clock i the 


evening he became _ sleepy, ang 
mosied over toward the clerk. 
“Ho-hum,” he yawned, “I’) ye. 
main.” 
“Fine. Glad to have you, re. 


sponded the hotel clerk. 
evening paper.” 


Picking up the newspaper Our Her 
resumed his chair. He read {yr g 
few moments then laid the pe iodj. 
cal aside—frowning, as though cop. 
centrating on a Big Deal. Ha’ ap 
hour later he again approache: the 
desk-clerk. 

“Ho-hum, I guess I'll remain.” he 
yawned. 

“Certainly,” replied the puxzleq 
clerk. “Make yourself comfortable. 
Here are some magazines.” 


Again the obviously confused neo. 
phyte returned to his seat. Presently 
another man walked up to the desk. 


“Hello, Bill,” he said. “Had a hard 
day. I think I'll retire.” 


Our Hero sprang up and hurried 
to the desk. 

“That’s the word I’ve been trying 
to think of for two hours,” he ex. 
claimed. I'll RETIRE. And _ good 
night!” 


The Old Man Reminisces 


Clare Booth Brokaw Luce, that 
fabulously beautiful novelist, play. 
wright, and Congresswoman whose 
incalculable wit and uncanney under- 
standing illuminated the — second 
quarter of the twentieth century, 
pilgrimmaged to the homestead of 
George Bernard Shaw shortly before 
G.B.S. celebrated his ninetieth birth- 
day. 

She was introduced. Shaw paid no 
attention . kept right on with 
the book he was reading. Not taken 
aback one whit, the gorgeous Mrs. 
Luce sang out: 

“Mr. Shaw, you are the reason why 
I came to England. My mother knew 
you well.” 

GBS still refused to be dazzled. 
Turning a page without looking up 
he gloated: 

“Ah. Possibly. Was your mother 
intimate with me?” 


“Here’ : the 
‘ 


Precarious Profession 


Dramaturgy, as a profession, is the 
trickiest of all trades. The play- 


. wright’s tools are remembered con- 


versations—slicked up, cleverly turn- 
ed, and distilled—plus oversimplified 
understatements of easily-recognized 
crises in the lives of sensitive folk. 


Amateurs need not apply at the 
employment-window of this profes- 
sion. 


Before you can hope to write 4 
successful play, you must have lived 
many lifetimes, peeked through more 
keyholes than you have any right to, 
and have lost all sense of propriety. 
And then, unless you are supported 
by a dead-or-living relative (as 
George Bernard Shaw was) youll 
continue to write and try until your 
lucky star pushes up over the hori- 
zon. As Shaw once said: 

“Playwriting, as a profession, is 4s 
thwarting and unrewarding as is the 
hawking of smoked spectacles fo 
the viewing of eclipses of the sun.” 


In our Age, only GBS has made 
a good living by writing plays, 1né 
lived to enjoy his annuities. (Eugene 
O'Neill and George Kaufmann 11a 
get there, yet. Time will tell). A! 
other playwrights of our genera io? 
died before they could retire gr: ce 
fully, pleasantly, and luxuriousl:’. 


Meteoric successes they may fave 
enjoyed, as did F. Scott Fitzgerald 
These lucky larkers. relished # 
smidgin of quick fun before ty 
bowed out of the scene. Only (BS 
could advise a group of hero-wors iP 
ping young women: “If you lo ely 
creatures want to be smart, play UP 
to me quickly, I'll be 91 my next bi:th 
day, and I'm still amusing. Furthe! 
more, I'm a widower, and I've 30! 
oodles of money to bequeath.” 
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AsrE Spring Meeting Columbus Regulation Virtually Requires 


Set for Kansas City 
from June 4 to 7 


NEW YORK CITY—Kansas City’s 
Hote! Muehlebach will be headquar- 
ters ‘rom June 4 to 7, 1950, for the 
arth Spring Meeting of the American 
society of Refrigerating Engineers. 

Fo lowing the custom of the so- 
ciety the Spring meeting will be 
devo'ed to the presentation of techni- 
cal papers on refrigerating subjects 
and, in addition, two engineering 
conferences on specialized problems 
of the industry will be held. 

The meeting dates almost coincide 
with the start of the elaborate Hun- 
dred‘ Anniversary Celebration of 
Kansas City and it is expected that 
many ASRE members will come to 
the city before the meeting starts to 
combine business with pleasure. 

The city will take on a festive air 
on June 3 as parades, a gigantic 
industrial show with “live” exhibits, 
a water ballet, and other entertain- 
ment is staged by the Kansas City 
populace to open a month’s Birthday 
celebration. 

Tentative plans for the ASRE 
meeting call for two technical ses- 
sions at which papers on such sub- 
jects as the testing and balancing of 
air conditioning systems, low-tem- 
perature air conditioning, applica- 
tions of a new refrigerant, refriger- 
ated truck transportation, the pre- 
packaging of meats for retail sale, 
and others will be presented. 

In addition to the regular technical 
sessions two engineering conferences 
will be held. One of these will be 
the domestic refrigerator conference, 
which has proved so popular at re- 
cent meetings of the society, and 
which will feature application of 
insulation to household refrigerators 
and home freezers. 

The other conference will be on 
the timely subject of water re-use. 
The conferences differ from the usual 
technical meeting sessions in that 
formality is abandoned and the engi- 
neers in attendance discuss in round- 
table fashion. 

Social functions will include inspec- 
tion and sightseeing trips, a welcome 
luncheon and speaker, an informal 
“Roundup” party, and the traditional 
ASRE dinner-dance on the final 
night of the meeting. 

The society’s council will meet on 
Wednesday, the last day of the meet- 
ing. A number of meetings of the 
various technical committees are 
scheduled on Monday and Tuesday. 

The meeting of the section chair- 
men will be held on Sunday before 
the Spring meeting officially starts. 

Arthur J. Hess of Los Angeles 
will be in charge of the technical 
program. M. W. Pehl of Kansas City 
is chairman of the convention com- 
mittee and will arrange the social 
program. The Kansas City section 
of ASRE will act as host. 


‘Sandy’ Pratt Dies 
Of Heart Attack 


SAN FRANCISCO — Clarence F. 
“Sandy” Pratt, former head of the 
California Refrigerator Co. here and 
one of the best-known individuals in 
the industry on the west coast before 
his retirement in 1946, died here 
earlier this month of a heart attack. 

Probably more famed for his ac- 
tivities outside of the business world 
than in it, “Sandy” was widely 
known for his hobby of giving out 
Seedlings of California redwood trees 
at conventions, and mailing them to 
all parts of the world. He was also 
a founder of the Outdoor Christmas 
Tree Association of California, origi- 
natcr of the sunrise Easter Sunday 
sery ce on Mt. Davidson, and active 
in r. any civic enterprises. 

T.e California Refrigerator Co. 
Was one of the pioneer refrigeration 
Par’; and supplies wholesaling estab- 
lish nents, and Pratt served for a 
hun per of years as a director of the 
Ref igeration Equipment Wholesalers 
Ass ciation. He is survived by his 
wif. Myrtle, who was active in the 
bus ness with him before he retired. 


Car»ets Are Air Conditioned 


DALLAS — Bernard’s Carpets, 
Whi h handles all types of floor cover- 
ings. formerly located at 4359 Lovers 
Lai», has occupied its spacious new 
hon 2 at 4445 Lovers Lane, which is 
air conditioned throughout. 


Mechanical Refrigeration on Dairy Farm 


(Concluded from Page 1) 
stations, it is stated: 

“All milk and milk products re- 
ceived for pasteurization shall imme- 
diately be cooled in approved equip- 
ment to 50° F. or less and main- 
tained at that temperature until 
pasteurized, unless they are to be 
pasteurized within 2 hours after 
receipt; and all pasteurized milk and 
milk products except those to be 
cultured shall be immediately cooled 
in approved equipment to a tempera- 
ture of 50° F. or less and main- 
tained thereat until delivery.” 

The regulation also states that “it 
shall be unlawful for any hotel, soda 
fountain, restaurant, grocery, hos- 
pital, school, or other similar estab- 
lishment to sell or serve any milk 
or milk product which has not been 
maintained, while in its possession, 
at a temperature of 50° F. or less. 
If milk or milk products in non- 
leakproof containers are stored in 


o— 


water for cooling, the pouring lip of 
the containers shall not be _ sub- 
merged.” 

Part of the regulation covers 
frozen desserts, which are defined as 
follows: 

“A frozen dessert is any clean 
frozen or partially frozen combina- 
tion of two or more of the follow- 
ing: Milk or milk products, eggs or 
egg products, sugars, water, with 
or without fruit or fruit juices, 
candy, nut meats, or other harmless 
and wholesome _ food products. 
flavors, color, or harmless stabilizer, 
and shall be deemed to include ice 
cream, frozen custard, ice milk, 
milk sherbet, ices, and other similar 
products. No person shall sell, adver- 
tise, or offer or expose for sale a 
frozen dessert if it contains any fat, 
oils, or paraffin other than milk fats, 
except such fats, oils, or paraffins 
as are naturally contained in the 
flavors used.” 


Fedders Claims High Cooling Power, Low Operating 
Expense for 2 New Room Air Conditioner Models 


BUFFALO—Fedders-Quigan Corp. 
has begun production of two new- 
type room air conditioners designed 
to “provide full cooling capacity at 
reduced operating costs,” according 
to F. A. Mitchell, sales manager of 
the Unit Air Conditioner division. 

Mitchell said the two window 
models have full % and %-ton ca- 
pacities. They are rated at more 
than 6,000 and 9,000 B.t.u. per hour, 
respectively, and are certified at 
ASRE conditions, he stated. 

He declared that the new air con- 
ditioners are regarded as ‘“excep- 
tional” because of their high cooling 


capacities. Extensive laboratory re- = 


search and testing were necessary to 
achieve the design of the more effi- 
cient compressor, he pointed out. 
‘“With.our product line strengthened 
by the addition of these new models, 
we expect all of our sales records 
to be broken in 1950,” Mitchell de- 
clared. “In support of this optimism, 
we have planned the largest advertis- 


Model WH6B2 


ing campaign and promotional ac- 
tivity in the 54-year history of 
Fedders-Quigan. Most of this adver- 
tising will be placed in newspapers 
in direct support of our distributors 
and major dealers.” 


< 


“ 


Now complete with TWO new larger 
Models with full-opening, counter- 


The 1950 


REG. us. pat. OFF: 


balanced lids and the 


EXCLUSIVE FAST-FREEZE AIR-BLAST FAN 


“It Freezes 3-Times Faster’’ 


5-Year Food Insurance... 


5-Year Protection Plan on 


Sealed Units 


A full range of 6 Models with capacities of 
from 12 to 40 cu. ft. will enable you to meet 


the requirements of every size of family. 
SEND FOR FULL INFORMATION TODAY. 


ALSO ASK ABOUT THESE 
PROFIT-MAKING LINES— 


te pean “vk 


“NI-AG-RA” Milk Coolers 


“‘Icy-Wall” Milk Coolers 


Ice Makers 


Freez 


er Line 


¥ 
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Above: Model CL-16 ESCO (16 cu. ft.) 


Freezer 


Above: 


Model CL-24 ESCO (24 cu. ft.) 


Freezer 


Below: Model CL-40 ESCO (40 cu. ft.) Freezer 


Beverage Coolers 
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By John O. Sweet 


DETROIT—To be prepared for the 
intensive competition it knew would 
strike the appliance industry sooner 
or later, Kelvinator late in 1946 set 
out to develop the most effective 
retail sales force possible. 

This it hoped to do under an 
ambitious program called ‘“‘Vocation- 
In-Sales” (VIS), one objective of 
which was to add new prestige to 
salesmanship as a profession. 

In the three years that followed, 
the company invested in the program 
about $750,000 (exclusive of overhead 
or the salaries of those involved in 
its supervision). During that time, 
some 25,000 salesmen have partici- 
pated in training clinics. 

The program is now in its fourth 
year. Through 1950, Kelvinator will 
hold approximately 500 clinics to 
train an estimated 12,000 men. 

But as Henry L. Schmutz, Kelvin- 
ator director of sales education, puts 
it, VIS is not just a “training” pro- 
gram. It is a comprehensive pro- 
gram covering in detail everything 
a retailer must know and do to 
develop an adequate and profitable 
sales force. 

The program has five phases: 

1. How to attract prospective sales- 
men. 

2. How to select those most likely 


How Kelvinator Program Aids In Attracting, Selecting, 
Compensating, Training, and Supervising Salesmen 


Can a sales force development 
program, such as is described in 
the accompanying article, produce 
tangible, dollar-and-cent benefits? 

To find out, Kelvinator late last 
fall made weighted statistical 
studies of sales records in what it 
considers the three toughest areas 
in the country: Boston, Kansas 
City, and Los Angeles. 

These surveys, which allowed 
for each dealer’s specific potential 
market, revealed that dealers who 
had VIS-trained salesmen did 
32.9% more business than those 
whose salesmen were not so 
trained, according to Kelvinator. 
The company admits that this 


differential cannot be attributed 
entirely to the VIS program, but 
is convinced that the program did 
account for a considerable part 
of it. 

Further, Kelvinator points out 
that whereas some manufacturers 
had to cut back production early 
in 1949 because of a slump in 
sales, it did not do so until June. 
And in that year, the company 
racked up the highest volume in 
its history—with 42% of refriger- 
ator sales being in top-of-the-line 
models. 

“Salesmanship did it!” in the 
opinion of Merchandising Manager 
Charles J. Coward. 


to succeed in selling. 

38. How to arrive at a fair com- 
pensation formula. 

4. Complete training in the profes- 
sional 
and in product knowledge. 

5. How to provide proper direction 
and supervision. 

The thinking behind VIS was re- 
cently explained by Charles J. 
Coward, Kelvinator merchandising 
manager. He pointed out that effec- 
tive contact with the company’s 
dealer organization had been reduced 


techniques of salesmanship 


during the war years, so the district 
manager organization had to be re- 
stored to normal size, and its new 
members trained from the ground 
up for effective performance. 


“As basic reference material for 
these young men, two textbooks were 
prepared—‘The District Manager’s 
Job’ and ‘Building Better Dealers,’ ” 
Coward explained. “These volumes 
covered some 286 tasks with which 
district managers should be familiar, 
and the best methods of operation 
in successful appliance retailing. To- 
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Nothing like 
BREEZE 
CONDITIONING 


for hot weather 


ROFITS! 


When you can offer businessmen, homeowners and tenants 
something that will keep them cool—and that they can afford—you've 
got a real hot weather item! That's why Coolair Breeze Conditioning 
means a real profit to you—this Summer! 


WHAT IT IS. Breeze Conditioning cools through 
evaporation—in nature’s own healthful way—with 
a breeze! HOW IT WORKS. Breeze Conditioning ex- 


for 22 years 


space! 


Cash in on this 4-Point Program 


hausts a LOT of air QUIETLY. It is the lowest-cost, 
most effective, most healthful way to cool any 


1. THE RIGHT PRODUCT—There’s a Coolair Breeze Condition- 
ing Unit for Every Cooling Job—from single rooms and 
offices to homes, stores, theaters and industrial plants. 


2. THE RIGHT SET-UP—The Coolair Franchise assures you of 
an adequate market area. There are now or soon will be 
distributors in most areas who maintain stocks for dealers 


to draw from. 


3. THE RIGHT TRAINING—Authorized Coolair Dealers are 
qualified to make the proper recommendations to home- 
owner, architect and engineer alike! Personnel of authorized 


Name 


American Coolair Corporation 
Jacksonville 3, Florida 

If your Coolair proposition’s as good as you say it 
is—QUICK, please, tell me ALL! 


dealers are carefully trained under factory supervision. You 
profit right away from your Coolair franchise! 


4. THE RIGHT PROMOTION—Coolair backs up Dealers with 
planned promotion—advertising, colorful literature, store 
displays and selling tools—tailored for you—even direct-mail 
that can be mailed to prospects from the Coolair factory! 
Coolair helps its Dealers sell! 


You owe it to yourself to 
move in and profit with 
Coolair in your town. No 
obligation whatever in 
getting information. Send 
in this coupon today! 


Title 
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gether they comprised a body of 
knowledge known as ‘The Retail- 
Minded Way.’ 

“The success of the new texts and 
Kelvinator’s district manager train- 
ing program encouraged the com- 
pany to plan for a more comprehen- 
sive program which could be applied 
to every Kelvinator retailer. 


What's Wrong with Selling? 


“Before planning, Kelvinator exec- 
utives had to pose the same question 
asked by so many others in recent 
years: ‘What’s wrong with American 
salesmanship ?’ 

“As they considered the question, 
it seemed clear that there were many 
things wrong with salesmanship that 
had been wrong throughout the his- 
tory of this nation. Such things 
were the popular attitude toward 
salesmen, the salesman’s attitude 
toward himself, and the lack of ac- 
cepted professional standards of 
salesmanship. 

“Also there was the special situa- 
tion created by the war, which had 
left a dearth of experienced salesmen 
and sales managers. And there was 
another factor peculiar to the appli- 
ance industry—although it was obvi- 
ously a good business, few salesmen 
made money at it, and turnover of 
salesmen stood at the unusually high 
rate of about 60% annually. 

“A profession in which a man 
cannot earn a decent living is doomed 
from the start, so Kelvinator execu- 
tives first tried to discover why so 
many appliance salesmen were not 
making money. 

“It became clear with analysis that 
a salesman in a fundamentally sound 
business who cannot make money 
either isn’t fitted by inclination or 
aptitude for the job, is not reasonably 
compensated for his work, has not 
been properly trained, or has not 
been correctly supervised. The result 
of this analysis was the Vocation-In- 
Sales program.” 


How To Build Sales Force 


To explain the VIS program to its 
dealers, Kelvinator produced a guide 
book called “Building a Sales Force 
for Profit.” It includes a brief outline 
of the materials suggested for use 
with the program. 

Also included is information on 
how the dealer can go about attract- 
ing a _ sufficiently large group of 
prospective salesmen to permit the 
selection of the required number of 
well-qualified men—the first phase of 
the VIS program. 

Key item for the dealer’s use in re- 
cruiting job applicants is the VIS 
handout booklet, “To a Man In 
Search of His Future.” Dealers who 
need larger sales forces are urged 
to give this text to every person 
thinking about sales work. 

In Kelvinator’s words, the booklet 
“gives the man considering selling 
as a vocation, an honest, down-to- 
earth look at the job of selling .. . 
its requirements, its opportunities, 
its future, particularly with respect 
to the appliance field. And through 
an interesting, simplified self-evalua- 
tion test, it enables the prospective 
salesman to determine for himself if 
he possesses the basic qualifications 
necessary to success in selling.” 


Advertising for Salesmen 


The guide book itself lists six gen- 
eral sources of prospective salesmen. 
One of these is classified advertis- 
ing in community or local news- 
papers. Several sample advertise- 
ments are suggested as a departure 
from the usual help-wanted adver- 
tisement for salesmen. For example: 

“Are you looking for just another 
job or sales work with a future? Op- 
portunity open to you is presented 
in new booklet, TO A MAN IN 
SEARCH OF HIS FUTURE. Get 
your free copy at (Retailer’s Name, 
address and phone).” 

Next, a method was needed to help 
dealers select those prospects who 
were most likely to succeed as sales- 
men. Such a formula, including scien- 
tific aptitude tests, was worked out 
and presented in a _ book called 
“Selecting Salesmen: Key to a Good 
Sales Force.” 

The material in the manual came 
from two major sources. The first 
was a Kelvinator-conducted Retail 
Sales Management Forum attended 
by selected retail sales executives 
and Kelvinator zone managers. Draw- 
ing on their years of experience, 
these men formulated the character- 
istics that make for success in appli- 
ance sales work. 

Then, Kelvinator’ retained the 
Psychological Corp. of New York to 
develop a method of measuring and 
scoring the degree to which these 
characteristics existed in individuals 
applying for a sales job. 


Out of this intensive study came 
the Kelvinator. plan for Selecting 
salesmen. The plan consists of three 
simple steps: (1) obtaining a pre. 
liminary rating from an application 
blank; (2) testing to determine ap 
applicant’s mental ability and sales 
interest; and (3) conducting a per. 
sonal interview and evaluating the 
information obtained. 

Individual chapters of the manual 
explain how these three phases of 
the plan can be effectively applied py 
the retailer. Forms to be used are 
included in the book. 


Application Blank Tells 
If Further Testing Neede:! 


A dealer who follows the plan \j}) 
first have the applicant fill out an 
application blank. The former scc ies 
the “ completed form by using 
“weights” given on a rating guide. 
If the applicant’s score is a certain 
number or higher, he is then given 
a two-part sales personnel test, \ ith 
50 questions to each part. 

Part I measures the mental abi ity 
of the applicant. There are two tynes 
of questions in this part. The frst 
is a multiple choice type. For ~«x- 


ample: 

“Which is a malady? 1—stench. 
2—sonata. 3—diphtheria. 4—niis- 
tress.” 


The second type of question asks 
him to work problems in arithmetic. 
One such problem is: 

“The list price of a stove is $150. 
The dealer’s discount is 40%, and he 
receives an additional discount of 
10% of the net price for cash. How 
many dollars per stove does he pay 
in cash?” 

Part II of the test measures the 
applicant’s sales interests in such 
things as- making money and influ- 
encing people. Here, he is asked to 
answer such questions as: 

“Which is the better way for a 
working man to spend Sunday. A. 
Listening to a lecture on a serious 
subject. B. Going on a picnic with 
some of the boys.” 

“Which short subject movie would 
you prefer to see? A. Forging the 
Weapons of War. B. An Indian Vill- 
age in the Southwest.” 

“Women are naturally more inno- 
cent than men. A. Yes. B. No.” 

If the applicant’s scores on the 
test are acceptable, he is given a 
complete personal interview to deter- 
mine his work experience, education, 
home background, social status, ap- 
pearance, and personality. 

Finally, the applicant is given an 
over-all rating on the basis of all 
ratings and scores. 


Decision In 50 Minutes 


Kelvinator claims that a dealer us- 
ing its selection plan “can spend 
less than one hour—20 minutes giv- 
ing a test and 20 to 30 minutes in 
a personal interview—and be able 
to determine if an applicant has the 
basic qualifications to successfully 
establish his vocation-in-sales.” 

“True,” Kelvinator says, “there is 
no guarantee that this procedure will 
insure selecting the right man every 
time, but the procedure has_ been 
thoroughly tested with over-all re- 
sults of startling effectiveness.” 

An important chapter in “Selecting 
Salesmen” is devoted to the third 
phase of the VIS program—determin- 
ing proper compensation. This chap- 
ter gives the advantages and dis- 
advantages of various compensation 
plans and then details a_ definite 
formula that can be used by any re- 
tailer to select a plan that will meet 
the specific requirements of his own 
operation. This book won the 1948 
award of the National Society of 
Sales Training Executives for the 
best editorial contribution in the 
field of sales education. 

Phase four covers what Kelvinator 
terms “the very essence of the VIS 
program—sound and accelerated de- 
velopment of basically well-qualified 
men through a practical course of 
training.” 

Under the program, each inexperi- 
enced salesman takes a compicte 
sales education course in two pars: 
one on the fundamentals of selling 
and the other on their specific apy li- 
cation to Kelvinator products. Esch 
part requires about eight hours of 
class work and may be compleied 
in one day or in a series of evening 
sessions. 

Salesmen who have already taken 
VIS training or who have been s¢!I- 
ing major appliances for two or more 
years need not take the basic clinic 
to obtain VIS recognition. 

To teach trainees the basic pr "- 
ciples of selling, Kelvinator has pre- 
pared a comprehensive textbook «n- 
titled “Your Way to Success In Sell- 
ing.” The four chapters of this 1(0- 


(Continued on next page) 
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tng vis (Cont.) 
‘im | Keen Understanding of Human Behavior Will Give 


c= | Salesman Confidence To Handle Sales Situation 


> the 


anual (Continued from preceding page) 
 « page book are supplemented by four 
ed by Kodachrome sound-slide films. 

1 are Chapter headings and the titles of 


corresponding films are: “Selling Is 
a Great Business’—‘Here’s to Your 
Futuve In Sales”; “What Makes a 


ol gale’ —‘How and Why Customers 

- Buy’, “Using Your Personal Assets 

} will In Selling’”—‘“‘The Man the Customer 

it an gees’: “Applying the Professional 

nore Techniques of Effective Salesman- 

a ship” —‘‘You Can Learn from a Miss.” 

a de. The foreward to the book empha- 

4 — sizes that simply knowing the fun- 

with damentals of selling is not enough. 

= “To become the forces of sales PRESS CONFERENCE: Kelvinator’s VIS program was outlined to 

Dilit achievement,” it is stated, “they must business editors at a recent press conference in New York City’s PRACTICING SALE: Under a feature of Kelvinator’s retail sales training 

oo y be applied with enterprise and regu- Waldorf-Astoria hotel by Charles J. Coward, merchandising manager program called “PractiSale,” a trainee acting as a “prospect” is giving 

A ee larity. Even then their effectiveness (extreme right), and Henry L. Schmutz, sales education director (stand- a complete sales presentation by another trainee acting as “salesman.” 
rst is relative, for they are productive ing). A sampling of specially-prepared textbooks, motion pictures, sound- In this session at Brown, Lynch & Scott, Chicago retailer, store executives 
a only in direct ratio to the skill of slide films, and other training aids used in the program was presented. (at table) and “prospect” work out “PractiSale” form as “salesman” 

= the salesman who applies them. ; Note refrigerator shell, materials on board, and easel-mounted chart. waits outside room for his cue. 

neh. © icp 

—— What Makes the Difference? 

asks “That is what establishes the divid- 

etic. ing line between ordinary sales ability 


and accomplished salesmanship: one 


5150. salesman is satisfied with superficial 
d he knowledge of selling; the other de- t Cc oO ® F 
t oof velops the depth of understanding 6 © e BD 


How and the keen perception of human 
pay behavior necessary for complete com- 
mand of every sales situation.” 


the The material in Chapter 1 is in- 
such tended to give the trainee confidence 
nflu- in salesmanship as his chosen voca- 
1 to tion. He learns that the salesman has 
been a “key figure in progress” 
roa through the centuries, and is told 
A. something about the opportunities in 
ious the household appliance field. 
with Chapter 2—‘‘What Makes a Sale” 
discusses in detail the reasons why 
ould people buy and how to recognize and 
the use these buying motives. It also 
Vill- takes up the basic steps by which 


the prospect is brought to the buying 
ano- decision. 
Chapter 3 is entitled ‘Using Your 


the Personal Assets In Selling.” Here, 
hn 8 the trainee is taught the essential 
ter- factors that make up a strong sales 
ton, personality, why they are important, 
ap- and how he can make the most of 
them. 
an Main point of the final chapter— 
all “Applying the Professional Tech- 
niques of Effective Salesmanship’’— 
is that “like the doctor or lawyer, 
the salesman must know the estab- 
us- lished practices in his field to achieve 
end maximum success.” Eleven funda- 
riv- mentals of selling are listed and 
in analyzed for the trainee, who is 
ble urged to use them to make his sell- 
the ing efforts most productive. 
illy 


Il Selling Fundamentals 


vill These fundamentals are: Know 
your product, classify your prospect, 


se get the prospect to participate, learn 
a to listen, stick to your subject, make 

Sure the prospect understands, en- a 
ng courage agreement, handle objections : mm S 2 S 
ird skillfully, watch for closing signals, P. It’s the famous Selb (S-4) | 
ho use a “trial close,” and be thorough. \ . o oee case as a self-contained 
.p- The book, incidentally, is now be- model Selb XS-4. It offers 
‘is- ing used by some 50 colleges and all th d f h 
md Several hundred high schools. The 8 the a vantages ° Bs ie 
ite Kelvinator name appears only on the | _ $-4 plus portability, elimi- 
sia cover and title page. Only change nation of electrical and 
cet o 7 this potas tg year to +. tubing installations, then 
vo date. 7 Seem — too the side unit provides x 
of The subject matter covered in the a cash register platform or 
he basic clinic on selling fundamentals 
he comes entirely from this book. How- 

ever, since the contents can be no 
or more than highlighted during a 
Is clinic: each trainee is urged to “read 
me and }-read your own copy until the 
ad sellin’ principles set forth become 
of Secor; nature in your contacts with 

a ctive purchasers.” 
i n ddition to the above-mentioned 
pe Soun slide films, charts are used in | SPECIFICATIONS 
“i condi ting a clinic. The five-session Dimensions: Case 48” long x 30” wide (23” at top), 50” high; side unit 24” x 28” (24” at top) 
g clinic’ include discussion periods, oral SELB XS-4 x 34” high. Over 22 cubic feet capacity. 
li- og ae answer a Shelves: 10'2" x 4212", 13%2" =x 42”, 17” x 42”. Bottom area 24” x 42”. 
“h 7 = vritten examinations o e Complete with “ah. p. r ; —— ; set ; 
of true-false” type. Full access to case is provided with easy-acting back door. nei tion Suen ain ube ates aan aden whing or thing 
od a ' examination consists of 20 | Construction: Rustproofed, heavy gauge, sheet steel inside and outside, gleaming white 
ig ate ents, such as: baked I finish tri d with glistening chrome. Alumilite finish shelves. Display front 

T get a customer's attention is crystal clear, triple-paned. non-fogging,: high strength glass 3812" x 3812" 
” quot: price of the product and terms 
1- She ‘*n put it on.” “Customer’s ob- 
re jecti s are hinderances and stum- 
ic bling olocks to a sale.” 
Co panion book to “Your Way to 

” Succ -s In Selling” is “Kelvinator 
> Prod: ts.” This reference book on 
- ‘urreot Kelvinator appliances is pre- 
L- Pare’ annually for use in the prod- 
)- uct « inies, which are for both inex- 


Perie-ced and experienced salesmen. 


Cindinhid dh. tneh oni 1541 SALZMAN AVE. ¢ ST. LOUIS 20, MO. 
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VIS (Cont.) 


‘Recognition’ for Outstanding Selling Ability 


closes any misunderstanding about 
the product. 

As is the case with the clinics on 
the fundamentals of selling, the prod- 
uct clinics are intended to provide 


gram props were being sent into the 
field. Then, in January, class meet. 
ings got under way. 

One of the new items in the 1959 
program is the “Five Star” lape| 


° only basic information.. Thus, the emblem. This specially-designed pin 
Can Hel | O Raise Standards Oo Sa lesman shi "students” are advised to study and is awarded to salesmen who aye Ww 
P restudy the books which are a part completed the basic selling clini o, 
of the course and all other available who have been selling major a)pjj. i 
i i material in order to increase their ances for more than two years, ang “a 
sissies Gaus Winiae,  dcmaee Soe how a ener’ knowledge as much as possible. who then complete the product ’inic Satie 
INTERVIEW RATING FORM the product is made, study product yap Mente nd To make the instructor's job as and sign the “Five Star Pledge hook, sales 
features, are taught what those fea- meas te tet oa easy as possible, Kelvinator has pre- This emblem, which identifies the Wasl 
Nase of aplicon. Name of servewer tures will do for the housewife and asada ws pared an extremely detailed guide for wearer as a Five-Star Salesm in,” Ac 
eas a how to present them to their pros- ee crea conducting the clinics. This guide is is also given to ‘district mana ‘ers otis 
1 tpt pects, and watch product demonstra- tty nah y divided into two main sections cover- and any other distributor or ‘one omen 
baearytre of wren ond vag os iene ing the. two types of Clinics. Each personnel on the same basis. nant 
<‘aaaneel coma In addition to product films, two , Tce onan co of these sections is divided into sub- The awarding of the pin is ter neq june 
pi snr eran ee or color moving pictures are shown at somvin mane n sections covering individual sessions “a conscious attempt on the pai: of Th 
(oa om mn —_ these clinics: “Your Way to Success + enn ot that make up one clinic. chap e-pd 3 renin a ere nal a 
Mown-tong Mean en AE someon «“ : "i 2 hegre Pin ie sense of professional dignity w ‘hin f 
—c<————————""—] Saenee.""The former te based on tee | SErEe== : How To Run a Clinic the salesman. The ‘five stars’ rei: to JE fia 
Pa A CET above-mentioned book of the same «oe ean a At the beginning of each main sec- five standards of salesmanshi; to conve 
Seine naeaaee title, and is shown to review the fun- a tion is a page scheduling the various which he is pledged to adhere. gaine 
© tee wantnm — oe damentals of selling. Pritts tener Cndet “OVERALL RATING" idee Yt tte sessions to make a one-day clinic. They include prompt attentior. and en fo 
* beateey eit Ctra The latter takes up in turn the com- cacealetig leaks ovee.aus The first page for each individual consideration to customers; re om- froze 
«ape ret pnt a pany’s retail-mindedness, its record eee nT eaten) a session lists the session number and M™endation only of those proc ucts of ft 
2. arty Home Bock groved a in top-of-the-line sales in 1949, the SOURS | oe ow talon, ence ON rh aman re subject, purpose of the session, time which best fulfill the custon or's tion. 
ee ap eo oat “firsts” it has introduced over the = ae required, props required, and a pro- needs; thorough knowledge of } od- A. 
prekinpcneaemaeen gman years in refrigerators, how quality = gram and time schedule. Starting on uct and honest presentation of ‘his neer 
SSaTESTTETSES — standards are insured during various | = page two of each sub-section is the knowledge; conduct that ret cts said, 
stages of production—all building up ete ornate. copy to be read to the clinic by the Credit on the rep utation and inte; rity must 
Front of interview rating form. to the point that “you can have the instructor, together with complete in- Of the dealership; service to the us- of all 
iis utmost confidence when selling Kel- Back of interview rating form. formation on when and how to use ‘omer a primary aim in selling. periel 
; vinator products.” the props. When any franchised dealer or one wher’ 
ee Le Soneme Ieee Besides the films, instructors use each product, a “true-false” examina- The guide also contains copies of OF more of his salesmen have earned 6,000 
It is recommended that this loose- charts and a variety of other props. tion is given. As in the basic clinic the examination, reporting, and the Five-Star _Emblem, the dealer watel 
leaf manual be used in three ways: to eliminate book reading during test, each examination includes 20 record-keeping forms for use by in- 'S awarded a “Five-Star” plaque. The keen 
as a product training book; for quick  jjnic sessions. These include a cut- such questions as these: structors and instructions on how to plaque, which the dealer is urged “Uy 
reference in self-training and during away of the Kelvinator compressor; “The only difference between use them, along with other pertinent 0 agpecos | prominently on his siles- good 
customer contacts in the showroom, 4g complete compressor, condenser, models RK and RL is that the frozen information. Pg wall, reminds the prospect that parec 
in the home, and on the telephone; and freezing unit assembly mounted food chest is 25% larger.” “One- The fifth phase of the VIS program She can expect to be served profes- expla 
and as a sales presentation manual on a frame: a section cut from a_ piece welded range construction is has to do with what Kelvinator calls sionally. He 
for use in all sales demonstrations  gtainless steel freezing unit; a refrig- used because it holds production “the most important factor in the Kelvinator national advertising is froze 
involving Kelvinator products. erator cabinet shell; Fiberglas insula- costs to a minimum.” success or failure of the sales force— 0w calling attention to the “Five. Dairi 
Like the current manual, the 1950 tion; a range shell, and_ several The test sheets are graded in the proper sales direction and _ super- Star identification “as a means of prosE 
product clinics are devoted to Kel- others. classroom so there can be further vision.” rages. sy position of the salesman ers. ] 
vinator refrigerators and _ ranges. At the conclusion of the study of discussion if the examination dis- Text for this part of the program in public esteem, and making the it is 
@ is a new book, “Managing a Retail Prospective customer more receptive they 
° e Appliance Operation—A Sales Man- to the sales story of a man she have 
ager’s Guide,” which has been dis- knows is pledged to professional answ 
tributed only within the Kelvinator Service in her interest.” the c 
organization to date. ‘Dp: ° ‘ reall 
e “ " u n District managers are required to Pioneer Club’ for Skilled Passi 
a study the guide and pass a thorough At the same time that the com- Hir 
Intr 0 duc in g 6 y an d K y college-type examination on the sub- pany introduced the “Five-Star” em- conta 
ject. So important does the company  blem, it revived its pre-war Pioneer boar¢ 
consider this step in the over-all Club for recognizing successful sales- use 
program, that each examination is men. To become a member of this chur 
' carefully graded and _ individual club and to win a club lapel pin, the | 
1] e p Yy c UW £ e 2 answers discussed in detail. salesmen must first win a “Five-Star” book 
Here is how the VIS program cur- emblem and make a quota of sales. Ad 
rently operates: A Pioneer Club pin with one dia- be g 
Last October, Kelvinator mailed mond is issued to each salesman and he a 
out survey forms to its zone and dis- dealer meeting these requirements. loade 
tributor organizations. These forms An additional diamond is awarded ucts | 
nm were completed on every dealership each year on the same basis as first- hous« 
/, ( franchised by the company. Purpose time awards are made. Pre-war neck 
MEN. Kay Says... ZN of the survey was to determine how’ Pioneer Club members become 1950 the s 
om many salesmen each dealer had on club members upon completing the on th 
in home appliances ye the job, and how many he should 1950 product clinic. home 
look: fer J _ have for the size of his business. Current VIS operations now are addit 
© Proper size re ¥ ; this yg tm a porary at a cost of more than on f 
schedule of clinics was arranged so \ annually for films, books, disco 
a Soens ees - @ Simple operation that each zone or distributor might charts, records, and training aids. quan 
© Reliable operating mechenism @ Ease of cleaning plan for enough clinics at convenient Here’s how Merchandising Man- city 
© Manufacturer's “know-how” ° Ample working or points within each territory to train ager Coward summarizes results and deliv 
© Best insulation—FIBERGLAS* . storage space the sales force of every dealer serv- hoped-for results of the program. the 
"1. M. REG, U. $, PAT. OFF. © Best insulation—FIBERGLAS* iced by the zone. Sites for the clinics “Initially, VIS has helped more quan 
#7. M. REO, U. 8, PAT. OFF. are chosen so that no salesman need salesmen to make more money in ably 
drive very far from his home town the appliance business. It has helped large 
‘y to attend. the retailer to get greater business To 
Preparation for this year’s VIS’ volume in his trading area, and has foods 
\ program was climaxed near the meant high sales for Kelvinator. Hine! 
Q ; close of 1949 with two one-day meet- “But fundamentally, Kelvinator city | 
J xm ings in Detroit for distributor and executives hope that much more than that 
OR zone training managers. At these’ this will result from the program. It to 2 
aur meetings, the managers learned de-_ is a step in the right direction, they vege! 
Mt “By” and “Kay” Factor are going to work tails of the program, the most effec- feel, toward raising the professional the 
for you/ They're going to tell men and tive way to apply it, and got lined standards of salesmanship in general, peas 
. up on supplies of VIS materials. increasing the prestige of the sales- you | 
women buyers the most important features About the same time, a new sound- man as a member of society, and gross 
to look for in appliances. And they'll do it slide film—‘“Stars Wear Diamonds’”— stimulating interest on the part of froze 
TWO selling 1 - was being distributed to arouse sales- young men in selling as a rewarding for — 
on selling levels: man interest in VIS, and the pro- and satisfying career.” 35 ce 
1 As 5” reminders which manufac- 7 Hi 
turers will have available for at- adva 
taching to tops or sides of appliances 1. 
in stores all over the country — your mar! 
stores! 2. 
supe 
2 Soon in LIFE and BETTER HOMES and 
AND GARDENS. — 
cee y So watch for “By” and “‘Kay!”’ They'll help + 
buyers buy and sellers sell appliances— " n 
" u" 
By's" base has with Fiberglas* Insulation. Kay’ 2 base has 
a special OWENS.-CORNING FIBERGLAS CORPORATION a special 
a . Dept. 107-C-27, Toledo 1, Ohio ° 
; adhesive that s adhesive that 
sticks to any - OWENS-CORNIN sticks to any | RI 
re, : 3 d. i | See lug wank ae te EMPIRE TOR. 
dr V surface, I B ERG | A S ly SUITACE, your jobber, | PEDO. Lightweight, (4 oz.) and compact. Fits any job, 
x any tool kit, too! With pocket saving rounded corners, and 
in 966 ok ask for an | a grooved bottom for pipe work. A. 
extreme | No. 26 Torpedo Level: Aluminum Alloy, with grooved 
accuracy ppl gg may} _ 45° vials: 1°, 4° markings for 
Appliance Insulation EMPIRE | For the handiest level on the market, the No. 28 chrome 
LEVEL | aluminum Empire Clip Pocket Level—with 1° pitch markings. 
Y *FIBERGLAS is the trade-mark (Reg. U. S. Pat. Off.) of Owens: Clips to your pocket like a fountain pen. Price $1.20. 
a : Corning Fiberglas Corporation for a variety of products made of | 


or with glass fibers. 


EMPIRE LEVEL MFG. CO. 


Dept. 729, 10930 POTTER RD., MILWAUKEE 13, WIS. 


FIBERGLAS IS IN YOUR LIFE...FOR GOOD! 
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‘freezer Fact Fest’ Supplies Dealers, Salesmen with Lowdown 
On Right Approaches to Selling Home Freezers In Cities 


w. SHINGTON, D. C.—To spur a 
huge selling campaign on home freez- 
ers i: the District of Columbia area, 
qa “!reezer Fact Fest” was given 
recer ly for appliance dealers and 
sales 1en at the Electric Institute of 


Was! ington. 
Ac ually the “Freezer Fact Fest” 
was an educational stunt, in 


esser e to get under way a three- 
mont . selling program—March 15 to 
June 15. 

Th appliance dealers and salesmen 
were supplied with selling facts of 
what a freezer can do for a family 
towa:d better health, savings, and 
conveniences. Also the salesmen 
gaine'i some knowledge on how froz- 
en foods are developed, from seed to 
froze. product, by a large distributor 
of frozen foods for home consump- 
tion. 

A. V. Krewatch, extension engi- 
neer of the University of Maryland, 
said, “In selling home freezers, you 
must find out what people like most 
of all in the product.” From his ex- 
periences in the state of Maryland, 
where he said 30,000 lockers and 
6,000 cabinets have been sold, Kre- 
watch found that housewives were 
keen on competition between families. 

“Users want to brag about how 
good freezer foods are when com- 
pared with freshly grown food,” he 
explained. 

Henry Hinck, sales manager of the 
frozen foods division of Southern 
Dairies, Inc., said that lining up a 
prospect is important in selling freez- 
ers. He said, “Inquire as to whether 
it is a large-sized family. Whether 
they go fishing or hunting; do they 
have a garden. If you find the 
answers to those questions are ‘yes,’ 
the chances are that that family can 
really benefit by having a home 
freezer.” 

Hinck advised appliance dealers to 
contact hospitals, college fraternities, 
boarding houses, veterinarians (who 
use plenty of frozen dog food), and 
churches as prospects. He said, ‘See 
the yellow pages of the telephone 
book for contacts.” 

Additional tips for prospects can 
be gotten from local grocery stores, 
he advised. Their cabinets are over- 
loaded. They can’t carry all the prod- 
ucts available on the market that the 
housewife wants. “There’s a_ bottle- 
neck to overcome to the benefit of 
the salesmen,” he pointed out. “Work 
on the idea of having delivery to the 
home direct from the wholesaler.”’ In 
addition the housewife can benefit 
on food purchases by receiving a 
discount on the food bought in large 
quantities. Also he indicated that to 
city people the direct to the home 
delivery service is a payoff because 
the housewife can purchase large 
quantities when the prices are favor- 
ably low and she can store food at 
large savings in this manner. 

To prove graphically that frozen 
foods are cheaper than fresh foods, 
Hinck bought fresh vegetables at the 
city market. He showed the salesmen 
that frozen vegetables are from 15 
to 20% cheaper to buy than fresh 
vegetables. As an example he gave 
the following: “I bought 2 Ibs. of 
peas at 30 cents per pound. When 
you unshell two pounds of peas they 
gross 12 ounces. Now a Seabrook 
frozen food package sells for 25 cents 
for 12 ounces. There’s a saving of 
35 cents.” 

Hinck pointed out the following 
advantages to home freezer buyers: 

They'll make fewer trips to the 
marlet, save time and money. 

2. “heir home in reality becomes a 


Supe: market—food always on hand 
and ever running out. 

a , — 
—_ 4 


Wanted 
Surplus 


Ri RIGERATION UNITS or 
PARTS 

A. ¥ QUANTITY, ANY SIZE, 
NEW 


ORTHLAND REFRIG. 


1742 Wabansia 
Chicago 22, Ill. 


3. The family has a complete 
variety of foods regardless of season. 

4. Have complete meals for unex- 
pected guests at all times. 

5. Frozen foods are easy and quick 
to prepare, save money and time. 

6. The health factor—better grade 
food is frozen and under the eye of 
the Department of Agriculture. 

7. Midnight snacks are ready at all 
times—no need to send children to 
the drugstore late at night for ice 
cream or hamburgers. 

He concluded, “If people need it 
and want it and if they buy it— 


they'll save money, have added con- 
veniences for easy living, enjoy a 
better life through better health and 
they will have a pride of ownership. 
They want to show people that they 
are modern.” 

Jack Stack, salesman of the Sears 
& Roebuck Co., giving a demonstra- 
tion on how to sell a home freezer to 
a couple, emphasized the one year of 
free service plus a year’s protection 
for food and cabinet. “All this at a 
cost of one dollar per month,” Stack 
also pointed out that meats from 
wholesalers save a family 30 to 35%. 


Kitchen Planning Standards: 


Scoring System Offers Basis for Check 
On Efficiency of New or Old Layout 


CHICAGO—A new “kitchen scor- 
ing’’ system for builders, architects, 
appliance dealers, and consumers that 
makes it possible to “grade” the 
efficiency of an existing or planned 
kitchen has been developed through 
the collaboration of a state university 
and an appliance manufacturer. 

Results of a study just completed 
by the Small Homes Council of the 
University of Illinois through a grant 
by Hotpoint, Inc., are presented in 
an eight-page circular, ‘Kitchen 
Planning Standards,” issued by the 
university. 

The Small Homes Council recom- 


mends three basic steps in designing @ 


a good kitchen: 

1. Determine space requirements. 
This is related to the amount of 
storage space and counter area re- 
quired for preparing and serving 
meals. 

2. Plan the architectural space— 
floor area, windows, doors, traffic pat- 
tern, and the relationship of the 
kitchen to the rest of the house. 

3. Plan for efficient operation. The 
location of appliances, cabinets, and 
counter area in the kitchen has a 
direct bearing on the efficiency of the 
room as a unit. 

These factors can be graded with 
a scoring sheet devised by the coun- 
cil. A score of 50 points for a kitch- 
en was rated as “extremely poor”; 
50 to 65, “poor’’; 65 to 80, “fair’; 
80 to 90, “good’’; and 90 to 100, 
“excellent.” 

The study included an analysis of 
103 kitchen plans, of typical small 
houses that have been built since 
the war. The plans were confined to 
basementless designs, since these 
presented minimum space conditions. 

The research indicated that ap- 
proximately 90% of kitchen plans in 
small, low-cost houses do not allow 
for adequate base cabinet storage 
space; nearly 70% of these houses 
do not provide sufficient counter 
work surface,area; a majority of the 
plans show faulty architectural plan- 
ning in the size and shape of the 
kitchen that would require structural 
alterations to correct. 

Hotpoint sponsored the impartial 
study to gain additional information 
on the adaptability of factory-made 
equipment to typical requirements in 
small kitchens. Company officials be- 
lieve that continuing research will 
result in greater emphasis on kitchen 
planning and will raise the efficiency 
of this important home work center. 

In general, the Small Homes Coun- 
cil study recommends providing stor- 
age for articles at the point of first 
use. Individual family preferences 
for equipment such as utility cabi- 
nets, dishwashers, freezers, or space 
for eating and washing, should be 
considered in the kitchen planning. 

The kitchen should connect directly 
with the dining and service areas, 
with good access to the front en- 
trance. The location of doors and 
the direction of their swing will 
affect location of equipment, as well 
as the efficiency of the kitchen ar- 
rangement. Most kitchens, the study 
points out, require only two doors— 
one leading to the dining area and 
one outdoors. 

While FHA minimum property re- 
quirements specify that window area 
should equal 10% of the floor area 
in a room, the university study 
recommends increasing the kitchen 
window area to at least 15 or 20%. 
The kitchen plan should include as 
many windows as possible without 
reducing the required amount of wall 
cabinets. 

The distribution of cabinets and 
appliances will depend largely upon 


the location of work centers. For 


right-handed persons, the sequence of 
work centers should be arranged 
from right to left. This would place 


the “mix” center at the right, fol- 
lowed by “sink,” “cooking,” and 
“serving.” 


The recommended distance between 
cabinets or appliances opposite each 
other is 4 ft. This leaves sufficient 
space for two people to work in the 
kitchen at the same time. 

The distance between any two ap- 
pliances is usually determined by the 
counter and storage requirements, or 
by necessary clearance between oppo- 
site rows of cabinets. 
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IT CERTIFIED VALVES and CONTROLS. - 


| 


THE “ONLY NAME 


THAT BRINGS You . 


‘For One Convenient Source ~s._ 
Deal with Authorized 
DETROIT Wholesalers! 


ETRO 


No. 673 
Petr gs: 
Expansion Valve 


kee 
Gn---------- 


oY 


No. 683 
N Solenoid Valve 


No. 450 FB3 
Pressure Control 


LUBRICATOR COMPA 


5900 TRUMBULL AVE. 
DETROIT 8, MICHIGAN 
Division of American Rapuator & 
Standard Saritary conroration 


CANADIAN REPRESENTATIVE: RAILWAY 
J& ENGINEERING SPECIALTIES, LTD.— 


“DETROIT 


DETROIT HEATING AND REFRIGERATION 
CONTROLS e ENGINE SAFETY CONTROLS e 
FLOAT VALVES AND OIL BURNER EQUIP- 
MENT e DETROIT EXPANSION VALVES AND 
REFRIGERATION ACCESSORIES ¢ STATION- 
ARY AND LOCOMOTIVE LUBRICATORS 


MONTREAL, TORONTO, WINNIPEG « 


home and industry 


AMERICAN-STANDARD « AMERICAN BLOWER + CHURCH SEATS 


DETROIT LUBRICATOR « KEWANEE BOILER + ROSS HEATER + TONAWANDA |RON 


sell both a Carrier ! 


TWO UPRIGHT MODELS 


15 cu. ft.—holds 600 Ibs. 
30 cu. ft.—holds 1200 Ibs. 


Practical and handsome— pay for themselves 


Front-door convenience—no stooping 


Needs only '4 floor space of chest-type models 
of same capacity 


Direct contact plates freeze 2 to 3 times faster 
Operates on less electric current 
Quality construction—bonderized against rust 


Refrigeration hermetically sealed in one 
trouble-free unit 


$200 warranty against food spoilage 


Now you've got the market blank- 
eted with the great new Carrier 
line of Food Freezers—two chest- 
type models and two upright 
models for homes, stores, resorts, 
hospitals, restaurants and hotels. 


A GREAT LINE OF 


| wouldn’t take anything 
but an UPRIGHT food freezer! 


A CHEST-TYPE 


food freezer 


is the only kind 


for me! 


in savings 


Each model is a standout in its 
class, with superior features that 
assure long life, low-cost operation 
and efficient performance. They’ve 
got a name that sells. They’re 
backed by timely promotion and 


TWO CHEST-TYPE MODELS 


9.2 cu. ft.—holds 365 Ibs. 
12.5 cu. ft.—holds 500 tbs. 


Beautiful de luxe freezers with all accessories 
Compact, yet with real capacity 

Table-high convenience 

Finger-tip lift, yet lid stays open in any position 
Convenient interior arrangements 

Hermetically sealed insulation 

All-steel construction —sealed seams 

No oiling —dual temperature control 

Fast freezing —safe storage 

$100 warranty against food spoilage 


advertising. They give you a long 
margin of profit and year-round 
sales. For full information about 
these money-making Food Freez- 
ers, write Carrier Corporation, 
Syracuse 1, New York. 


REFRIGERATION EQUIPMENT 
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> AN INTERNATIONAL INSTITUTION + SUBSCRIBERS ALL OVER THE WORLD _ = 
They'll Do It Every Time... . By Jimmy Hatlo ey —— 
a = 


Y DOESNT GY iS 

N comes YOU FOR YOUR YH GLAMORPUSS Ug SHE RAISES H 
..“Y@ KNOW AN ADDING MACHINE BLOOD PRESSURE,SO 
os wae to net: 5 FROM A TYPEWRITER::-BUT HE RAISES HER 
SCORE IS+**: 


ER+sH/MMMeBY THE WAY, MISS / 
DRUDGE, TAKE A MEMO TO 
THE ACCOUNTING DEPARTMENT: 


“.. STARTING IMMEDIATELY SHE FILES THAT'S WHAT 
E 
MISS GLORIA FEATHERDOME’ \( EVERYTHING UNDER \__/—/ GERTIE DRUDG 
au aay aia ms SIXTY , “MISCELLANEOUS” GETS FOR S TUC) 
DOLLARS A WEEK:.” GS py veel a Raa or 
MISCELLANEOUS::; 0 4 INSTEAD OF 
o Z BALANCING ‘EM 
10 YEARS ON THE .2 Ip 
JOBSTILLONLY @ 
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Beauty vs. BRAINS: 
IT HAPPENS IN 
EVERY OFFICE::- 


THANX TO 
V.L. BURNET TE, 
OWEGO, N.Y. 
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The Amazing New 


HEATER-COOLER 
FURNACE 


First at the show! First in America!—Automatic Firing's I This is a tip-off to alert dealers. Fridg-A-Fire is an exclusive 
Fridg-A-Fire, the only heater-cooler unit using compressor- | product around which you can build an effective selling 
type refrigeration. Dealers, engineers, visitors . . . all were | program, summer and winter. Fridg-A-Fire is priced to make 
excited! They saw modern gas heat and refrigerated air- it practical for the average home. It takes little more space 
conditioning produced from the simple twin-unit just by the than a conventional furnace .. . can be installed at a cost 
duction will be underway by mid-year at Automatic Firing’s 
new St. Louis plant. 


purpose “furnace” that keeps homes at comfort level all 


turn of a switch. They saw for the first time the double | comparable to standard heating installations. Volume pro- 
year ‘round. | 


Automatic Firing Corporation's | Automatic Firing Corporation's 


NEW, IMPROVED | Gemcooler room unit 


a 


Packaged 
AIR CONDITIONER APPEARANCE 
QUIET 
© Much greater cooling capacity ovenamene 


© Much less power consumption 


A brand-new product by Automatic Firing Corporation's 
air conditioning engineers. The silent condensate dissipator 


The smartest package unit on the market is now packed 
with extra cooling power and built. for super thrifty oper- 


ation. A larger evaporator and cooling coil . . . a new type completely removes condensate to outside air. The her- 

hermetically sealed compressor . . . these are but two. of metically sealed compressor is spring and rubber mounted 

the big selling features that will win new customers for for smooth, noise-free performance. Uses safe Freon re- 

Gemco this year. ere Y2 and % ton sizes, single phase, 115 Volts AC. 
De 


WITH THE AUTOMATIC FIRING FRANCHISE YOU'RE 
“IN BUSINESS ALL YEAR 'ROUND.” GET DETAILS. 
WRITE, WIRE, OR PHONE TODAY. 


utomatic 


4417 Oleatha Ave. 


Fi UNG Coup St. Louis 16, Mo. 


MANUFACTURER OF GAS-A-FIRE + OIL-A-FIRE * DUAL-A-FIRE + FRIDG-A-FIRE + STOK-A-FIRE AND GEMCO EQUIPMENT 


F. M. COCKRELL, Founder 
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What To Do 
On a Rainy Day 


URDER! That’s what it is. Help! Help! 

On rainy weekends parents of small children feel like 
screaming. When the kids are cooped up in the house all hell 
breaks loose. They can’t think of anything to do except wreck 
the joint. Mom and Pop almost lose their minds trying to keep 
them separated, trying to protect valuable property, and trying 
to think up something they can do to keep ’em happy and out 
of mischief. 

Most readers of the NEws have suffered through this harrow- 
ing experience, but few of us have ever figured how to make money 
out of it. You can, though, if you sell home freezers. Think 
we're crazy? Nope. It can be done, if you pass on this story 
to freezer prospects. Here’s how a home can be peaceful on a 
rainy day: 

Put the kids to work helping mom fill the home freezer 
with home-baked goodies. 

There’s a charming housewife in Connecticut (we met her 
just last week) who makes a game out of this rainy-day pre- 
occupation. She has two daughters, age eight and eleven, and 
a five-year-old son. On a rainy Saturday when they can’t go 
outside to play she keeps them busy for hours cutting out cookies, 
helping her knead and roll dough, lining and filling pie-pans, 
putting cakes into the oven, wrapping all these baked goods and 
carrying them down to the freezer. 

They love it. Their mouths water with anticipation of the 
future desserts and between-meal snacks that will result. And 
this Rainy Day Freezer Party gives them a sense of doing some- 
thing useful together. A twin prescription of psychology. 


Thankful Mama kills not two but three birds with one stone. 
She: 


(1) Keeps the kids off her neck and out of her hair. 

(2) Enlists their truly useful aid in building up a month’s 
supply of pies, cakes, cookies, etc., which can be stored in her 
freezer and brought out when needed. 

(3) Ensures herself plenty of free afternoons when she can 
get out of the house and see movies or play canasta: with the 
girls, because she won’t be faced with baking chores. 

The housewife who discovered this Rainy Day Freezer Party 
idea says that her children aren’t extraordinary. She’s passed 
the idea on to several of her friends, and their offspring join in 
the spirit of the thing just as readily. 

During bad weather the Lady of the House wouldn’t be going 
out partying or shopping anyway. Instead of fuming and fussing 
and fending off feuding youngsters she can “make hay wiile 
the sun isn’t shining.” That is, if she has a freezer. 

And then, when the weather is good, she can go out :nd 
have fun herself. 

Now here is a great new selling point for a great new 
appliance. 

It’s another way the freezer can make and save money for 
its owner, and it’s dramatic argument to help you close a sile. 


Try it out on your prospects, Mr. Dealer. And then you'll 
welcome rainy days when children can’t go out to play. They'll 
help you make more money. 

As an afterthought, perhaps rainy days would be excellent 
times to ring a few doorbells of freezer prospects whom »0U 
know have small children in the house. Call on ’em around he 
middle of the afternoon, when Mom’s about to go nuts. Sh7?'ll 
welcome your interruption with a warmth (and a relief!) she 
probably wouldn’t display at/any other time. And man! Will she 
be receptive to this new-and-different sales pitch! 
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a! . 
4 gallons capacity. The refrigerating , 
Cities Adopting B9 Code Should Avoid “necking Storage Tank eas must be tested to make certain 
pyrizht . that all welds are air-tight so that 
F f the refrigerant does not escape. If - 
ess News T ] O d T P a leakage occurred while in use, the ; : 
lish: 2 Co, Altering ext n ‘ er re] reserve neg eas of the tank would nie When You Buy oe 
iled. eer 
f ° The testing process was formerly 
Ff.ectiveness, Benson Tells ASRE Pte emoneunras REFRIGERATION and 
pressure system. It is now accom- 
NE W YORK CITY—The American’ explained the organization of the plished rapidly and with greater 
he Pan. stan ard Safety Code for Mechanical committee which has 49 members accuracy by means of a _ portable AIR CONDITIONING 
un ries: Refri eration, ASA B-9, provoked a_ representing manufacturers, employ- leak detector. 
S$ ach; jivel) discussion at a recent meeting ers, employes, regulatory government By introducing a small amount of | FI}: a pee Ree gg a) 
of tie New York Section of the bodies, contractors, consulting engi- carbon tetrachloride into the refrig- 
Ame::can Society of Refrigerating neers, and insurance companies. erating system, leaks can be quickly 
Engi’ cers held here. For two .and a half years, Dr. and easily located. The barrel of a 
Th ninth draft of what is famil- Hainsworth, this committee, and its hand-held “gun” is passed along the 
iarly known as the B-9 Code was_ several sub-committees, especially weld. When a leak is detected an 
exple:ned and discussed by several the project committee under the indication on a control unit to which 
speak ers representing the committee chairmanship of Glenn Muffly, con- the gun is connected shows instantly 
resposible for its formulation, sulting engineer and past president that the weld is leaky. 
ASR! its sponsor, RISAC which will ASRE, have all done yeoman work The control unit operates from 
prom \te its use, and a representative in formulating the code. ° 115 volts a.c., 60 cycles. It is light 
anger of th. enforcement agencies. The part that ASRE has played in and compact enough to be carried by 
nt. tive The principal speaker, E. T. Ben- the code since its inception in 1920 Worker uses G-E portable leak detector an attached handle or may be slung 
re. son ©: Frigidaire, and vice chairman, and its history were briefly related on refrigerant lines cooling 1,000-gol. on the shoulder with a strap. Head- 
ASA B-9 committee, explained the by M. C. Turpin, secretary of ASRE, milk -storage tank being produced by phones can be used in conjunction 
fev y. purpeses and the structure of the who mentioned the fact that an in- McHale Mfg. Co. with the unit to give an audible 2 : 
wy iger code without attempting to go into’ terval of 10 years elapsed between » ile indication of a leak. SEND NOW Daly 
0 gr any of its detailed provisions. He _ the inception of the idea and ap- e . This instrument can detect a leak ' 
compared the structure of the code  proval of the first code. A similar Lighter Refrigerant Leak so small that in one year only 1\%oo FOR YOUR i 
Dei s, to a well designed building nae is period, said he, has elapsed — the . of an ounce of carbon tetrachloride FREE copy! 
Se structurally sound from its founda- last revision of the B-9 code. will pass through the opening. 
) tion (o its trim, with each portion Cyrus W. Miller, executive secre- Detector Aids Dairy Firm ’ , ™ 
— carefully designed to fit in with other tary, RISAC (Refrigeration Industry . . ie 
parts of the structure. Safety Advisory Committee), ex- LOS ANGELES—McHale Mfg. Co. S.C. Textile Air Conditioning e Fast, low-cost delivery 
Vice Chairman Benson emphasized plained what his organization has of Los Angeles, fabricator of dairy Bjll Reported Out of Committee e Large, complete stocks 
the importance of having the entire been and will be doing in order to equipment, has installed General © Genendebiie coveies 00 
code adopted by a municipality promote the use of the B-9 code Electric type “H” leak detectors for COLUMBIA, S. C.—A bill to re- ti at S d id-wid 
rather than only a portion of it with among municipalities. detecting leakage in their stainless quire air conditioning in South Caro- CS Ts Se ee 
changed provisions that have been Miller keeps in touch with the steel milk storage equipment. lina textile mills was reported out WHOLESALE ONLY 
altered by those not familiar with proposed activities of various munici- Modern dair rocedure dictates recently by a General Assembly com- 
the interdependability of the various’ palities and organizations and endea-_ the use of a I paren refriger- mittee. Please Write On Your Letterhead 
provisions, one upon the other. To ors to assist them in adopting ated storage facilities to maintain The House Labor Committee di- 
like fail to adopt the complete unaltered adequate safety measures. milk fresh and pure until ready for vided on the bill, with a majority vot- AIRO SUPPLY C0 
code is likened, said he, to erecting The viewpoint of the local groups, processing. Farmers and creamery’ ing to report it out on the House : Ms 
- hell a structure with a weakened or un- the people who have to enforce operators are faced with the problem floor. It will take its place at the 2732 N. Ashland Ave. Chicago 14, Ill. 
yreck safe foundation. safety codes, was explained in an _ of sanitary milk storage, up to 15,000 bottom of the House calendar. 
keep The speaker called attention to the entertaining and informative manner ¢ - 
nid fact that the code made no provision by Lt. J. G. Frey, chief inspector, 
‘ying for its administration, that this was. Bureau of Combustibles, New York 
| out obviously a matter for local deter- City Fire Department. Lt. Frey paid 
mination particularly in view of the , high tribute to the committee mem- 
fact that the administration of codes’ bers for their work in completing 
TOW- is the function of different depart- such a comprehensive work as the 
oney ments of city governments in the’ B-9 code. 
hink different municipalities, such as the He warned the committee, how- 
fire, plumbing, electrical, and build- ever, based on his extensive experi- 
story ing departments, and in one city, the ence in New York City, that numer- 
on a Bureau of Smoke Prevention. The ous difficult problems regarding its 


_ OPERATING | 

at PERFECTLY 
ition ES 
rty 
sed You'll probably agree that a 54 degree variation 
in between valve body and feeler bulb temperatures 
is a rarity in anyone’s experience. But to thousands LIQUID 

ing of refrigeration engineers who have seen the above CHARGED 
ing demonstration this was a dramatic proof of the 
iile value of LIQUID CHARGING. Actually you 


B-9 Code, the speaker insisted, is 
national, not local in scope. 

Dr. Wm. R. Hainsworth, vice presi- 
dent, Servel, Inc., and chairman of 
the B-9 Safety Code Committee since 
its re-organization in October, 1947, 


interpretation would confront them. 
Commenting on the extent of the 
code, Lt. Frey recalled that the first 
New York City Safety Code, which 
ante-dated the B-9 by several years, 
was one page in length. 


 -FEELER © 
BULB AT 
57°F AND ~ 


i ie 


ICE AT 


LIQUID CHARGED 
Bulb MAINTAINS 
Control... 
even with the 
valve body 
54° colder! 


Here’s a small, compact, efficient can install the A-P valve body in a temperature 
cooling unit designed to save valuable either warmer or colder than the bulb without 
space—in reach-ins, back bars, and affecting bulb control. This is an A-P LIQUID 
direct-draw bars. Two-way air diffu- | CHARGED advantage that simplifies installation 
sion assures maximum cooling. Air is while it protects your system performance. 


admitted through the front of the 
LIQUID CHARGING, developed to modern 


Model 
207 


Capacity, up to 1 
ton Freon 12. 


McQuay’s 
. Two-Way 
ew Unit Cooler 


Use it, without ad- 
justment, for all low, 


‘or J” shaped coil, and discharged out the two sides. All connections medium er high suc- 

le. e on the outside, for easy valve mounting. Motors are long-life efficiency by A-P engineers, is one reason for —— 

7 bricated. Cabinet is finished in white baked-on enamel. DEPENDABILITY in all A-P Thermostatic Ex- 

I Write for Catalog No. 96. pansion Valves. Remember this—to your benefit. 

nt AUTOMATIC PRODUCS COMPANY 

ou * 2450 NORTH THIRTY-SECOND STREET © MILWAUKEE 10, WISCONSIN 

he Export Dept., 13 East 40th Street, New York 16, N. Y. 

ll } : 

* _ AIR CONDITIONING « REFRIGERATION * HEATING | E E N Pn ee BL Refrigeration Values 


STOCKED AND SOLD BY GOOD REFRIGERATION WHOLESALERS EVERYWHERE... RECOMMENDED AND 
INSTALLED BY LEADING REFRIGERATION SPRVICE ENGINEERS. 
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Placing the Liquid Indicator 


Positioning It Just Ahead of the Metering Device Can Make Big 
Difference In Judging Refrigerating System’s Efficiency 


16 


Penn Electric Switch 
Appoints W. Mansfield 


New Factory Manager 


For Sale or Rent 


National Safety Council 
Turns Out Training Film 
On Eye Protection In Shop 


GOSHEN, Ind.—Willis W. } ans. 


Sth ; field has been appointed fe »tory 
= Liquid indicators are used in re- manager of Penn Electric Switcl: Co. 
rag oe agers ap mt age frigerating systems = oe omnger The location of liquid indicators in a refrigerating system, as successor t . the 
m which should convince the mos purpose of indicating the condition o : i i i * ; late Mark 
skeptical workman that it’s smart the refrigerant which is fed into the though seemingly quite unimportant, actually may have consider Saenbek, a a 
to wear safety glasses has just been expansion valve or other refrigerant able bearing on the conclusions regarding refrigerant supply and Boye » Fi ; 4 
announced by the National Safety metering device. It is extremely im- flow. At least, the subject has aroused a lot of interest recently, ! Henning . obs. 
Council. portant to the proper operation of so the NEws is presenting below the gist of talks prepared for tive vice pres dent 
Titled “Easy on the Eyes,” the per a —— — : - presentation before service groups throughout the country by and general aan. 
film opens on an emotional appeal column of liquid refrigerant be fe ; ’ . ager. 
Ser wattaave ‘te teniinn Ghat their iste thé avebeling Govies, eines ony ro M. Newcum, president, Remco, Inc., and the firm’s represen Mansfield has 
eyes mean to them, then shows how condition in the system that results in atives. been with the 
easily eyesight may be lost and that’ part liquid and part gas being: fed Penn compan ° for 
such loss is personal. The film shows _ to the metering device will materially sufficient refrigerant to bring the ing system. This is an erroneous im- 15 years, hi ving 


what glasses are best for specific 
jobs, presents case histories of in- 
jured workers and the dramatic tes- 
timony of blind persons. 

Three rules set the theme of the 


reduce the efficiency and capacity of 
the entire refrigeration system. 

It is commonly thought that liquid 
indicators perform the single func- 
tion of indicating a shortage of re- 


level receiver above the dipper tube. 
The bubbles should clear up com- 
pletely, following which a small re- 
serve charge of refrigerant should be 
added. . 


pression apparently gained during 
the early days when we had flooded 
evaporators which operated upon a 
definite liquid level. 

Any gas entering a flooded eva- 


joined the or -anj. 
* zation in 19%} as 
W. W. Mansfield chief drafts» 
He continue jn 
that position until 1938 when he 


film—wear the right safety glasses, frigerant in the liquid receiver. Ac- Bubbles in a liquid indicator in- porator was immediately returned appointed specifications enginee 

make sure they fit, and keep them tually, a liquid indicator indicates’ stalled after the drier may indicate through the suction line and did not Mansfield resigned in 1944 tv be. 

clean. the condition of the refrigerant en- a shortage of refrigerant or a restric- seriously interfere with the capacity come administrative engineer fo» the 
tion in the drier. If the bubbles are of the low side, or efficiency of the Micro Switch Corp., Freeport, Il, 


“Easy on the Eyes” is available 
from the National Safety Council in 
the usual 35 mm. sound slidefilm, 
but it also is offered in a new form 
for 16 mm. sound-motion projectors. 
The new technique, which combines 
motion pictures, still photographs, 
and unusual optical effects, makes 
possible a film which approaches the 


tering the refrigerant metering de- 
vice. 

Bubbles in a liquid indicator may 
indicate a shortage of refrigerant, 
or they may indicate restriction in 
the ‘liquid line or drier, depending 
upon the location of the liquid indica- 
tor, that is, whether it is located 
ahead of the drier, or following the 


resulting from a shortage of liquid 
in the liquid receiver, then all the 
serviceman needs to do is to add suffi- 
cient refrigerant to bring the level 
up above the dipper tube, immedi- 
ately following which the bubbles 
should clear up completely and re- 
main clear during the entire running 


refrigerant metering device. How- 
ever, a restriction in the liquid line 
of a system using direct expansion 
coil, regardless of the type of meter- 
ing device, will definitely impair the 
efficiency of the entire system, since 
any gas entering the coil must pass 
all of the way through the coil to 
be returned to the compressor. 


returning to the Penn compan, in 
1945, as chief planning enginee:. 

Shortly thereafter he became pro- 
duction manager, and during the jl. 
ness of Disosway was acting fac tory 
manager. 


Mission Pays 16 Cent Dividend 


motion picture in effectiveness at _ drier. cycle. . ; 4 
about one third the cost, the council Bubbles in the liquid indicator This gas is robbing the evaporator YO! 
said. which is installed between the liquid DRIER MAY CAUSE BUBBLES of valuable space that should be LOS ANGELES — Mission Appli- cant 
Prices for outright purchase, pre- receiver and the drier are a true indi- However, if the bubbles are a re- filled with liquid refrigerant. It, there- ance Co. has declared a quarterly Nebes 
view or rental may be obtained on cation of a storage of refrigerant in  gylit of restriction in the drier, then fore, is extremely important that a dividend of 16 cents per share on being 
request to the National Safety Coun-_ the liquid receiver. To clear up the adding refrigerant will not clear up solid column of liquid be fed to the capital stock payable Dec. 20 to a 
cil, 20 N. Wacker Drive, Chicago. bubbles, the serviceman should add the bubbles and the serviceman is ‘°!"iserant metering device. ' stockholders of record Dec. 6. a * 
cautioned against continuing to add li wo yep sce gestern neorony oot pr 
refrigerant since the trouble is not panacea “ nt ution) thes ene. i. he | gram 
os Te See eee Sh See Leceeree, equipped with a liquid indicator im- Count 
De vemtrtation im the drier. mediately ahead of the metering de- - dicted 
Wren Cis conminen is Sound, & vic ie there may be a = olid milk 
drier should be installed which has Coiimn of liquid at the outlet of the major 
aaegnee Sew enpacky fer the pee drier and still partial expansion may L. 
Vi ag spe § A ticular job involved. If, after install- be develening in-the lene rane. It Grade 
ing the new drier, the bubbles clear ~e wacians ts taser aan aod j the oe 
pe igen pao d 7 . aber oar oe liquid indicator will allow the service- 14 sur 
me tes caeire Un Coes, Gn Oe man to positively determine whether succe: 
RE te te AN system should operate normal. or not a solid column is being fed vertec 
t If bubbles persist after having in- t - é devi 
: or 4 o the refrigerant metering device. profit 
stalled a new drier, then it's possi When a solid column of liquid is cause 
oe oe Sr ne may —S fed to the refrigerant metering de- becon 
adequate Sow pes acky sna Ue vice at all times during the running with 
serviceman may still be pussied by cycle, the refrigerant metering de- Nebré 
noticing bubbles in the liquid indi- vice ‘may be properly adjusted, the prime 
cater. “To Geanitely prove whether low side will work at full rated cooler 
or not the drier has adequate flow capacity and the entire system will ment. 
capacity, an auxiliary liquid indica- erform as it was designed to per- 
tor may be installed immediately | Sate $1.00 
ahead of the drier. ‘ 7 
If the liquid indicator immediately 7 It « 
ahead of the drier shows no bubbles £— §, Rockett Takes Over New LARKIN HUMI-TEMP UNIT vert | 
and the one following the drier shows Fe clean, smart - 19° ae A sett 
bubbles, then you may be certain 'd-Western District for GECC nish, color and overall goo ties, 
ee that there is restriction in the drier Mi v looks—Larkin leads. Behind this less tl 
on this particular job. NEW YORK CITY—E. S. Rockett ee hes = aT, ye | — for hi 
“E XT R A It is not necessarily recommended has been appointed district manager P ‘ ~~ milks 
7 that the auxiliary liquid indicator be jn the newly-established mid-western in atl year-1 
| 7 left in the system, but it should be district of the General Electric Credit ppg Re ag FE ay BB ant A. 
r D R Y ha ; left in the system until a drier hav- Corp., according to George F. and Air Cooled Condensers — Air finds | 
. sa ing full flow capacity, to make cer- Mosher, president. pene mag gy lly ae ge = Aber “We | 
 ESOTO Oo” tain that a solid column of liquid Rockett, formerly assistant dis- Plate Coils — Heat Exchangers. I figu 
, is being fed to the expansion valve trict manager of the Southwestern bring 
‘ pe : : 
Liquid Sulfur Dioxide — or refrigerant metering device, is pistrict, will supervise the activities we ha 
F 3 os employed. of the Kansas City, St. Louis, Okla- would 
4 : homa City, Denver, and Des Moines equip) 
ADDING TOO MUCH offices. explai 
REFRIGERANT COULD CREATE 6 Wei 
HAZARD nent | 
=— : Milki1 
& Continuing to add refrigerant to . s : 
consistently pure a system shoving bubbles in a As Advertised in pe 
liquid indicator installed at the out- : “ 
let of the drier may result in filling BUS ' N ESS WEEK 7 
c re) rt is ¥ e me th Ss u r e the entire liquid receiver full of liquid “a t 
yY and also the condenser to a point . 

, where a hydraulic hammer may be April 1, 1950 — 
developed. This may result in either Paid 
blowing up the drier, or blowing up ieee 
the condenser, and otherwise cre- | a eee ee = Ej 
ating ~~ hazardous condition. aaee reaching over 200,000 top executives in setup 

A slight restriction in the liquid business and industry through Business comp: 
line is generally considered to have Week. Next insertion April 22 covers lose a 
no serious effect upon the refrigerat- j BERRIES Baker Air Conditioning. pany 
a STATEFUL of STRAW i: a 
L 
Quick-frozen by —_—} pend 
COMING APRIL 24! BAKER Refrigeration eet 
ks to et f 
throughout 48 states: oan other in Yo 
SPECIAL Strawberries are pee core is quality standard 1 trans- thing 
Tennessee : Baker equip in cold storage, **. 
vinswa] , AIR CONDITIONING ISSUE Baker quick freering ro fod industry, and Me Case of the Quick: - 
hes of the 4 sstnnitng, Send [0 " Iping Bake ( 
ee. pease and aif condita kee Proposal that is a Ansenaele pa 
Grow ath 4 Frozen Strawberrss srmprehensive Baker line— Freon 10N 
eae li the 
Great ladushey Distributors se IGERATION CORPORAT 0 
dham, 
West Norfolk « New York « Boston © Detroit se BAKER REFR South Wiedhe 
‘ Bae Cond tency General Offices and Factories: 
S$ 
VIRGINIA SMELTING COMPANY, WEST NORFOLK, VA. feefegeratoen 
Distributors for Kinetic’s “Freon” Refrigerants 
ADVERTISING CLOSING DATE-APRIL 14 AND REFRIGERATION 
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Modern Equipment 


Milk Hoist Gives Profits a Lift 


Installed at a cost of 
$8.50, this milk 
track and hoist elimi- 


can 


nates much heavy lifting, 


and speeds the milk 
on its way to the 
cooler. It is demon- 


strated by its “rigger- 
upper,"’ Marion MaCoy, 
who is president of 
the York-Polk-Hamilton 
County Dairy Herd im. 
provement Association. 


and Ingenuity Bring 


‘Grade A’ Premiums to Nebraska Farmers 


YORK, Neb.—One of the signifi- 
cant changes now taking place in 
Nebraska agriculture is the advance 
being made in the economical pro- 
duction, transportation, and process- 
ing of safe, clean, healthful milk, and 
the York area provides a good ex- 
ample of how the Grade A milk pro- 
gram is shaping up in the state. 
County Agent Alvah Hecht pre- 
dicted that dairying and Grade A 
milk production will soon become a 
major York county farm operation. 

L. R. Klebe_ started producing 
Grade A milk on his farm near York 
in May, 1948, and today there are 
14 such producers in the county. The 
success of these farmers who con- 
verted useless old horsebarns into 
profit-making “milk factories” has 
caused other farmers in the area to 
become milk conscious, Hecht stated, 


with the result that the Central , 


Nebraska area is fast becoming a 
prime market for mechanical milk 
coolers and other dairy farm equip- 
ment. 


$1,000 To Convert 


It cost Klebe about $1,000 to con- 
vert his old horsebarn into a Grade 
A setup, including milk cooling facili- 
ties, but he recovered that cost in 
less than a year in the premium paid 
for his low bacteria-count milk. He 
milks approximately 20 cows the 
year-round. 

A. O. Weinhold, a renter, also 
finds the Grade A program profitable. 
“We just rent from year to year, but 
I figured that Grade A milk would 
bring about $50 a month more than 
we had been getting for our milk and 
would pay for the improvement and 
equipment in about 16 months,” he 
explained. 

Weinhold’s actual outlay on perma- 
nent improvements was about $800. 
Milking seven cows, his Grade A 
premium will pay this off in about 
12 months, he said. The mechanical 
cooler, milking machine, and other 
milk room equipment he owns and 
will take with him should he ever 
move. 


Paid Off In 6 Months 


E. ’. Nienhueser put in a Grade A 
setup about a year ago after a dairy 
Company convinced him “he couldn’t 
lose anything by trying.” The com- 
pany offered to lend him the money 
to make the conversion and to de- 
pend for repayment on the extra 
dollar per hundred pounds he would 
get for his premium milk. His bank 
In York said it would do the same 


thing so he borrowed the necessary 
$1,200 from them and each month 
the Cairy company sent the amount 


MAKERS 
OF THE FAMED 
STEINHORST FREEZER . 


TEINHORST & SONS, UTICA, N.Y. 
Established 1908 


of the Grade A premium to the bank. 
The debt was completely paid off in 
six months. 


Hecht stated that the ingenuity of 
York county farmers in arranging 
their Grade A setups has been re- 
markable. For example, Marion 
MaCoy, president of the York-Polk- 
Hamilton County Dairy Herd Im- 
provement Association, has installed 
a hoist and track to transport the 
heavy cans of milk from the milking 
parlor to the milk room. The cans 
are lowered directly into the farmer’s 
new 10-can electric cooler. 


“Quick cooling of the milk is the 
most important factor in getting it 
to the customer’s table in the best 
possible condition,’”” MaCoy remarked, 
“and the track and hoist also save 
a lot of heavy work, while the in- 
stallation only cost $8.50.” 

ss 


Water Cooler Sales To 
Be Reported Monthly 


CHICAGO—At a meeting of the 
water coolers product section of the 
Refrigeration Equipment Manufac- 
turers Association, held here re- 
cently, it was decided to revise the 
water cooler statistics report to in- 
clude a monthly report listing each 
state separately. 

This new method of reporting will 
start with January, 1950. The pres- 
ent quarterly report will also be 
continued. 

A formal meeting of the manufac- 
turers standing committee on com- 
mercial standards is also _ being 
called for the consideration of Com- 
mercial Standard CS127-45 with the 
idea of possible revision. 

Group advertising was also dis- 
cussed and a promotional committee 
was appointed consisting of H. F. 


Hildreth, Westinghouse Electric 
Corp., chairman; J. J. Goodwin, 
Temprite Products Corp.; A. R. 
Benua, The Ebco Mfg. Co.; and 


George E. Mills of Rema. The com- 
mittee will consider ways and means 
of a promotional campaign. 

The next meeting will be held on 
May 17, 1950, in the Hotel Cleveland, 
Cleveland, Ohio. 


Victor Names Shinnick To 
Head New England Sales 


HAGERSTOWN, Md. — Victor 
Products Corp. has appointed Richard 
H. Shinnick as its New England dis- 
trict sales manager, according to an 
announcement by J. K. Noel, Jr., 
vice president in’ charge of sales. 

Since his release from the army as 
a captain in 1946, Shinnick has been 
active in refrigeration sales work in 
New England, and until recently was 
New England sales manager for 
Norge. 


Tampa Terrace To Be Cooled 


TAMPA, Fla.—Tampa_ Terrace 
hotel has been granted a permit for 
installation of air conditioning equip- 
ment reportedly costing $16,000. 


5 Talks Spotlight Educational Conference 
Of Interprovincial Rses In Toronto Apr. 3-4 


(Concluded from Page 1) 

Educational talks will include the 
following: 

“Open Type Self-Service Fixtures” 
by Austin Campbell, vice president 
and general manager of Ruddy-Free- 
born Co. 

“Dole Plates,” by Harold Hansen, 
sales engineer, Dole Refrigeration 
Co. 

“Modern Refrigeration Design,” by 
D. B. Thomas, manager, air condi- 
tioning division, Canadian General 
Electric Co., Ltd. 


“Comfort Cooling,” by I. M. Bodine, . 


general sales manager, Keepright Re- 
frigeration, Ltd. 

The speaker has not yet been an- 
nounced for the fifth talk, which will 
be devoted to Chrysler Airtemp radial 
compressors, according to Wm. J. A. 
Marshall, convention chairman. 

Of educational nature also will be 
the annual ‘Information Please” 
session under the direction of Harry 
Parish. 

One talk will be given Monday 
morning, following the opening busi- 
ness session of the RSES. There will 
be two more in the afternoon, with 
the remaining two. scheduled for 
Tuesday afternoon, along with the 
Information Please session. 

The exhibits will be open from 2 
to 4 and 7:30 to 9:30 p.m. Monday, 
and from 9 to 11:30 a.m. Tuesday. 
The list of exhibitors is as follows: 

Davis Automatic Controls, Ltd. 

Canadian General Electric Co., Ltd. 

Ruddy-Freeborn, Ltd. 

Quality Utilities, Ltd. 

Air Coils Mfg. Co., Ltd. 

Refrigeration Contractors Associa- 
tion 

Dole Refrigerating Co. 

Refrigeration Supplies Co., Ltd. 

Universal Cooler Co., Ltd. 

Keeprite Refrigeration, Ltd. 

Frigidaire Prod. of Canada, Ltd. 

Wagner Electric Div. of Sangamo 
Co., Ltd. 

Marshall Refrigeration Co., Ltd. 

Air Conditioning Engineering 
(Canada) Ltd. 

Rema Refrigeration Mart, Ltd. 

Kelvinator of Canada, Ltd. 


Gilson Mfg. Co., Ltd. 

Railway & Engineering Specialties, 
Ltd. ' 
Brunner Corp. (Canada), Ltd. 
Brantford Refrigerator, Ltd. 
McIntire Connector Co. 
Perrin-Turner, Ltd. 
Edward Milner Co., Ltd. 
Penn Controls, Ltd. 
Fiberglas Canada, Ltd. 
Here is the complete program: 


MONDAY, APRIL 3 


9 a.m.—Registration. 

10 a.m.—Opening remarks by Act- 
ing President A. E. Doan. 

10:10 a.m.—Introduction of inter- 
national officers. 

10:15 a.m.—Response by C. E. 
Harris. 

10:20 a.m.—Reports by secretary 
and treasurer. 

10:30 a.m.—Appointment of com- 
mittees. 

10:35 a.m.—“Open Type Self-Serv- 
ice Fixtures,”’ by Austin Campbell. 

11:15 a.m.—Miller’s Cove. 

12 p.m.—R.S.E.S. luncheon. “The 
Changing Role of Canada’s Econ- 
omy,” by W. F. Loucheed, economist, 
Canadian Bank of Commerce, Toronto. 

2 p.m.—C.R.M.A. exhibits. 

4 p.m.—‘‘Dole Plates,” by Harold 
Hansen. 

4:30 p.m.—‘“Modern Refrigeration 
Design,” by D. B. Thomas. 

5 p.m.—Miller’s Cove. 

6 p.m.—Dinner hour. 

7 p.m.—Miller’s Cove. 

7:30 p.m.—C.R.M.A. exhibits. 

9:30 p.m.—Fun frolic. 


TUESDAY, APRIL 4 


9 a.m.--C.R.M.A. exhibits. 

11:30 a.m.—Miller’s Cove. 

12 p.m.—-Luncheon period. 

2 p.m.—‘“Information Please,” con- 
ducted by H. Parish. 

3 p.m.—Election of officers, past 
presidents’ presentation. 

3:30 p.m.—‘Comfort Cooling,” by 
I. M. Bodine. 

4 p.m.—"Chrysler Radial Compres- 
sors.” 

4:30 p.m.—Miller’s Cove. 

7 p.m.—Banquet. 


“a 


©) 
gy 


4 


O, 


“i i nr sales 


Ever 
FI ~ high BLU-COLD Dealers ji 


Day is 


Says the LEHIGH_ TEAM im 


By advanced design — by precision engi- 
i I —and by reliable ASRE ratings, 
the LEHIGH TEAM tries always to maintain 


one all-important thing to those who sell 
or use Lehigh BLU-COLD units. It means 


SHOW-DAY 


the jobber, 
SHOW-DAY stondords in every unit thot por os ne 
comes off the production line * This means using tebigh 


A COMPLETE LINE 


% Package Air Cooled 
—1/4, 1/3, 1/2 H.P. 
a nes a Cooled 
* pred vy f Air Cooled 
5, 1/2, 3/4, 1, 
1%, 2, 3 WP. 
% Water Cooled—1/2, 3/4, 1, 
VYa- 2. 3, 5 yy 4 
ombination r an 
* Water Cooled—1/2, 3/4, 1, 
1, 2, 3 H.-P. 


Export Department: 


floor—on 


EVERY WORKING DAY OF THE YEAR for 


factory equipment, 


: LANCASTER, PENNA. 
39 Broadwoy, 


the job— 


W-DAY i 


are 


satisfaction and performance 


the dealer, the service man, 
ny mojor monufocturers now 
BLU-COLD units as standard, 


Truck Units 
im 1, 1%, 2 H.P. 
% Automatic High Side 
Defrost Units 
* Units for 
Evaporative Condensers 
% Water Cooled Condensers 
% Gasoline Engine Driven Units 
% Units for Specific Uses 
*% Bore Compressors 


Write For New Catulog 
Qe. 


New York 6, N. Y. 


- ' = oe : : : : : : > , - ‘ : 
a ee 17 S 
aoe eee ae ee 
_— . 
ie aS sie ps . ig Pre i ‘ ai - . 
fe story es hae via 2 ee | 
aC ‘ord. — oF, ok i co “ pe ; 
cOoln BE. a ee ro : 
i ferotnes eee = onal al cy ae pe ee oo 
c Sar Sea - Bae eee a eS Sas 
res dent “Se eo, X* — ; 
1 nan. - oe + i | 
d_shas ———— le _. 
ee ©  oay ee y = SEs = 
h the ——a ll ee Se . 
an ° for — lc wlll eer | : ee 
hi ving _—_— ae fees: 2 | 
Or . ani. 4 a. ft i ee S.C 
925 ag ——————— llc i Cl ‘ ; 
ts ‘nan, es eo . ill 
le in > —— o : co 4 4 © ie ae 
he was erg a Cn ee .. ia : 
BR. gh ae Wane, ie Dae’ eae : 
EE aS ae p saghtae 2: oe. ar Oe ee 
to be. : oe 2 i J eae 
t, Il, pe e 
iny in ee @ § i 
ber. i 
e pro- oa 
he ill. 
_ ee 
A ppli- . 
irterly 
re on 
20 to ; 
yf 
. 
| ke ES ST eT ead a 
i i : Re <v i a ih sis ; * 4s ees ee aie ee a a —e =< x ee a - 
af 5 To na a is : a ee wil oo ee , ae cs \ _ Ble 
toa 7a =. Es aes - nay. + ow ath a _ ok Fr “foo % . , =i 5 ; oe pel i : 
I ES eee oe = = . e 4 — Hit Mh a a eX a * 
| ae eS 2 ean ors ee 00. : is ae ie ao a a "y 
ees AS pS ee a) ae ee Vn) ane ae =f ; oy. . Lee ‘. wy ~ F, 4 .¥ v4 oS oe a 
T ee OE en Nae ad 2 Swit / cee Po) Ves % p> "i 
es ot a a “id | Pome = . ke cite F O42 wide l Be 17 , ‘ | @e - 
ae ra ee * oleae — ~~ Q ¢ ate” e: J a - i a <— is 
th as - ee ool = os . a = a. Al a Ar 4. re ‘ |: = : by . } } |» my, o AR a a = ee C 1 
° , We tt he 4 ae 2 - ¢ a Lk Veco | ae 1 —_ 3 S ; — . * sd ae 
“ ee eee eh AN hee ae | Se % 
n- ae S i iin (iy & . ; - as Ce EP Se ee: 
os ‘oa nel eee Rew * e . oe " B —, i rpevenaren a 4 | P. PA re 
; a F eS Wy TE | oo. eee | 4 c; AVY putY ii, H. ootkd ; 
, =< oo). <i i wT ant Lif z a y. &. HE : = ain © | 
ae en 4 | § ¥ bh ‘ il A me a i - 
ir Sy TP etl. \ — nati Demet ————— 
a 3) es pg” ie We x 7 MEAYY pv ee ee 
n — ~— | ~ ~ a tA i"). WZ cQored ee 
¥) Ps Foal ee ek *. i f. P y - prints > : | Me 
ae BP A - Be es Ces ae a 1 : : 
. ee: “SS ey es a ' & awa * 
a: a | si # ‘ 7 ga 
— —&R > ry eS 
Sb ;) is , u. P- WEAYY % ; ay 
eee : - 4 er he 
Fs emacs ag = C—O 5 
pa Fs a - ‘ oi és 
eek aie e iA» i, "” -o Re 4 Ss 5 
oe a - iS atl ‘; L e = 7 : 
-— j|p% Cj \/ ee a a - : 
a r (lbs hoe ee Z 4q 
-_ | Wr ck ay e | 
r GNSY EE: fl Ss 1/4 to 5 HP. |e a 
ee) 4. ce a @ 
4 a ae . ee MEAYY pure | | ——— - Y 7 
> WS . Wee ae . i ” 
-: : i. i ‘ere ie watt a 
lg - : ; ro rm —. a tt i i Re 
i EF Cn me: =m4 *y z 
ne Bec: eee x. “a y s 
ie Hy), 9 we 3S c \ ta ; “ 9 
* aN S a he/ 
i Ft Ye 4) q " 
| i +o Mee kt (igs oF 
on ine * al — r) Lehia wy, ee 
— cc rues x 9 7 ra 
ae Le Ewe | ee” eee lee | 
ee me. WEAVY ath ii. ; = a : <i 
5 e eee ie | oe ES) : = , 6 YO 
AZ c ‘ ¥ poe * oes a te ae Da Water ¢C . i 3 24 seis - ee et 2 as Pd. P wail , J ty 
of i Se oe eee — iter a — ~ d SS 
Spray-!vne a f “ f > e) Om - = ’ f a by ‘ z cas ; IN a | Say 
Side .! e 7 i 5 ul ae 3 =S : ; - es 4), * e ai. p / . . i / 
Openi- , - = : ) eae F = §6C6 ie re “Ss  - => = ie . “> ys , aw 
MILK Th i> h e \e ts v7, eee , ‘ > y " oe 4 ¥ 
COO; <a | if i i 6 C\ Mee Q ! ye oh , » S| - SO 0 6 eee > - 
: j H =: as > tim as te —~< Gy Pf 26) \\ iT | ge = ; 
I . i a e lle a” = 7 - : Pf gee Ned & : b “ ‘ A a eee . \ om = * 
caracnies M1 if 2 r fl mY we oe TA OG ee eee is # 
| ae ali { ’ A \™& Sa. * Amid, a j ‘he 
4.6» and {" ( aa ' SS \ ee jouer - et 5? iz Br 
cons —_ Sa: Ta . . yey +} 4 _ es a Z \e . i S a a 
oo 4 a" i, ea, woo purty ee r - ‘ vY putY +4 cae - 3 ywaTion ee: 
For in'o:mation write - > Sa oe ae — p. HEAVY tt ie wp HEA 2 | ep come rae at 
ne 4)) ‘ hE toner BIS... y #. a quer yn a : i 2 qmuck unit a” - , 1 atte cOOre? WETHS 
ae ie ey packa —_ wr ” r ain & ; 
| Mi a EE ; - : ae & 
$ 
f , 1 , r ’ . Ba Pain, ¥ : Ea P : . of | =f ‘ 
' / - Ss A ec ; . : 7 t ak zi , P ; P ; - =a 3 ‘e ~s _ ; é a q 
pia ; . = * gery wes, ea a eg Te ee, ~ i - i. fae... 2 8 we Ge 


18 


AIR CONDITIONING & REFRIGERATION NEWS, MARCH 27, 1950 


What's New 


Sweden Machine Speeds Up 
Milkshake Production 


SEATTLE, Wash.—The Sweden 
Freezer Mfg. Co. here has announced 
the development of a milkshake ma- 
chine designed to simplify and speed 
up the production of milkshakes and 
malts. 

Called the Frigidmixer, this new 
machine is practical for drive-ins, 
theaters, schools, drugstores—where- 
ever milkshakes are served. 

Heart of the new machine is a 
2'4-gal. chamber in which the liquid 
milkshake mixture is cooled down to 
the desired temperature, while a 
whipper swells it to the proper milk- 
shake consistency. 

Automatic temperature’ controls 
then hold the product until served. 
A spigot-type dispensing front per- 
mits instant and rapid serving. 

Advantages of the Frigidmixer are 
its ability to cut food and labor 
costs, speed up service, and produce 
a uniform product. Approximately a 
one third saving in food costs is 
possible, since the dairy can supply 
a ready-made liquid milkshake mix- 
ture. 

Only a few seconds are required 
to draw a shake, with an additional 
few seconds on a mixer to blend in 


the flavoring, so preparation time is 
reduced. Guess work as to milk and 
ice cream proportions and time on 
the spinner is eliminated. 

Shakes are made without dipping, 
and even handling of milk can be 
eliminated by using a liquid mixture 
obtained from dairies in sealed con- 
tainers and poured directly into the 
machine. 

Cleaning is simple and requires 
only a few minutes. The whipper 
assembly comes apart without tools 
and all parts that come in contact 
with the shake mixture are easily 
and quickly cleaned. 

The small dimensions of the ma- 
chine—22¥% in. high, 15 in. wide, and 
184 in. deep—make it suitable for 
installation on counter or backbar. 

The whipper is powered by a 1%4-hp. 
motor and the cooling chamber may 
be hooked up to any % to %-hp. 
“Freon” condensing unit. The ma- 
chine will make 16 large milkshakes 
per filling in only four minutes. 


2-Burner Electric Plate 
Offers 3 Cooking Speeds 


CAPE GIRARDEAU, Mo.—A new 
two-burner, three-speed electric table 
stove has been introduced by the 
Superior Electric Products Corp. 
here, small appliance manufacturer. 

The stove has a plated top and 
white body with 6-ft. heater cord 
attached. The burners contain 825- 
watt elements, completely protected. 
The unit operates on 110-220 a.c. 
and weighs 9 lbs. 


‘Kay-Tee’ Line Claims More 
B.t.u. at Lower Cost 


TRENTON, N. J.—Kramer Trenton 
Co. has announced development of a 
new line of unit coolers known as 
the “Kay-Tee Unit.” 

These units cover seven _ sizes, 
which will balance a range of com- 
pressors from %4-hp. to 2-hp. 

The ‘“Kay-Tee” unit cooler is 
claimed to offer ‘more B.t.u. for less 
money” as the result of engineering 
advancements and the development 
of a newly-patented Kramer fin and 
tube construction (Patent No. 2,462,- 
511). 

“The new surface has a very effi- 
cient heat transfer characteristic,” 
the company said. “The tubes are 
closely spaced with a small fin over- 
hang. This results in a low fin to 
tube ratio and a high heat transfer 
factor. 

“Normally a low fin to tube ratio 
surface is expensive. However, spe- 
cial tools and a minimum of labor 
used in this new construction re- 
sults in a major saving. 

“The tubing of each row is made 
of one continuous length with no 
joints. The tubing is bent to its 
proper shape and inserted into the 
fins through a slot. The return bends 
of one end are flattened to facilitate 
this operation. 

“The tubing is then expanded 
under 3,000 lbs. hydraulic pressure 
to fix a perfect thermal bond between 
fin and tube and at the same time 


the flattened return bends are re- 
expanded to normal size.” 

Extensive tests were made on vari- 
ous methods of multicircuiting, ac- 
cording to the company. The method 
adopted is said to insure full capacity 
of the coil. 

“Since the coils are designed for 
normal pressure drop, standard ex- 
pansion valves can be used,” it was 
explained. “It is not necessary to use 
expansion valves with external equal- 
izers. The Kay-Tee units are not 
supplied with expansion valves.” 

All the units have a built-in heat 
exchanger. Provisions are made for 
easy mounting of the expansion valve 
bulb at the proper location by ex- 
tending a loop of the suction line 
outside of the unit. The loop is lo- 
cated between the coil and the heat 
exchanger, which is the recommended 
position for the feeler bulb. 

Special dies were made to die 
stamp the casing. 

There reportedly can be no rust 
in the Kay-Tee casing since it is 
constructed of polished aluminum. 
Mounting is said to be made easy 
by providing the hanging brackets 
with a “U” slot and by use of the 
aluminum casing and the aluminum 
fin for lightness. 

Two large adjustable louvers per- 
mit easy adjustment of direction and 
diffusion of the air stream. 


Removing 4 Nuts Converts 
Window Fan to Desk Use 


MANSFIELD, Ohio—A 12-in. com- 
bination window ventilator and desk 
and portable fan has been introduced 
by the Dominion Electric Corp. here. 

The fan, mounted in a panel of 
heavy gauge steel finished in baked 
enamel, adjusts to any window from 
24 to 36 in. wide. It can be installed 
in either the upper or lower part of 
the window and will completely 
change the air in an average size 
room every two minutes. 

By simply removing four wing 
nuts, it can be converted into a 
portable, desk-type fan. 

The fan blades are of heavy gauge 
polished aluminum with chromium 
dome center. It has a nickel-plated 
guard, heavy-duty, 4-pole induction- 
type motor, and oilless bearings. 


The off-on switch is located in q 
10-ft. cord. The fan operates at 1,559 
r.p.m. and moves 1,000 cu. ft. of air 
per minute. It plugs into 115-229 
volt, 60 cycle a.c., and pulls 65 \ atts 

Called the model 2019, the fap 
retails at $19.95. 


Bastian Bobtail Designed 
For Use In Limited Areg 
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CHICAGO—A new all-steel, all-dry 
soda fountain unit, only 5 ft. 6%4 in. 
long, is announced by The Bastian- 
Blessing Co. here. 

The new bobtail, designed to meet 
the requirements of operators whose 
space is limited, is equipped with 
all its patented exclusive features, 
including super-soda draft arms, 
Johnson flash water cooler and her- 
metically sealed stainless steel lids. 

The one-piece stamped-out steel 
top has a rolled front edge: which 
forms an unbroken line when as- 
sembled with the company’s ice 
cream cabinets. 
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What's New (Con’t) 


* * * 


frozen Food Cases Have 
Removable Superstructure 


NEW BEDFORD, Mass.—-A new 
gg series of frozen food cabinets 
manufactured by Ace Cabinet Corp., 
here, features a removable super- 
structure on five different models. 

The self-contained models have 
capacities ranging from 359 standard 
packages to 684, and remote models 
from 516 to 864 packages. 

Tops of all models are one-piece, 
highly-polished stainless steel with 
stainless steel runners for the Double 
Thermopane sliding glass doors which 
glide on ball-bearing rollers and can 
be quickly removed in rush periods. 

The superstructure is one piece, 
trimmed in chrome and furnished 
with three dimensional Vitavision 
pictures, product strips, and prices. 

Fluorescent illumination and baked 
white enamel finish are other features 
of the SG units. 


Water Pressure Principle 
Operates Dishwasher 


INDIANA POLIS—What is claimed 
to be the first portable dishwasher 
that features constantly changing 
water and sustained detergent action 
is now being produced by Kay-Way 
Corp. here to retail for $49.95. 

According to the company, the 
dishwasher cleans “perfectly” a serv- 
ice of as many as 28 dishes and 
glasses, plus all necessary silverware, 
and is operated on a water-pressure 
principle, using no motor. It report- 
edly involves no installation charges 


since it can be set on the sink drain- 


board with a hose connecting to the 
water faucet. 

The two main features of the dish- 
washer are said to be made possible 
by (1) twin multi-jet spinners which 
pressure-spray its contents during a 
two-minute wash-rinse cycle and (2) 
an “exclusive” syphon-type detergent 
chamber. 

Styled by Chick Waltman, indus- 
trial engineer, and called the ‘“Kay- 
Way,” the appliance is equipped with 
twin outlets to fit either left or right 
drainboards. It is designed for oper- 
ating or storing under built-in cabi- 
nets and has a cradle-type lid “per- 
mitting full access to dishes.” 

Other announced features are “no 
inside piping to catch food,” a “non- 
leak” seal, and a rack that “auto- 
matically positions dishes, glassware, 
and silverware for quick, complete 
cleansing.” 


Syrup Cools Before It 
Enters Bottle Filler 


BAYONNE, N. J.—A syrup cooler 
for soft drink bottling plants that 
reduces the temperature of the syrup 
to 40 or 50° F. before the syrup flows 
to the bottle filler is being manufac- 
tured by the Kol-Flo Kooler Co., 
445 Ave. C, here. 

Called the Little Giant syrup 
cooler, the unit is fully automatic and 
operates upon plugging in. It is said 
to reduce loss of carbon dioxide at 
the filler, improve uniformity of fill- 
ing, eliminate foaming, lower car- 
bonating pressures, and permit higher 
maximum bottling speeds. 

All parts coming in contact with 
the syrup are of stainless steel. By 
removing the inlet and outlet heads, 
all interior parts are exposed for 
cleaning and brushing. The cooler is 
self-draining. 

The Little Giant syrup cooler is 
a complete package built on an in- 
dividual base with rubber casters so 
that it may be moved around the 
syrup room. 

It is built in eight sizes ranging 
from 9 g.p.h. to 400 g.p.h. capacity 
using 32 baume syrup. The models 
are equipped with Carrier condens- 
ing units of from % to 3-hp. capacity. 

To operate, the bottler selects the 
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Freez-tainer Designed 
For Household Use 


DECATUR, Ill.—A new all-plastic 
Freez-tainer for the packaging of 
foods for storage in home freezer, 
refrigerator, or locker has been intro- 
duced by the Crown Cork Specialty 
Corp., division of Crown Cork & Seal 
Co., Inc. here. 


The Freez-tainer body is made of 
polystyrene, a durable transparent 
plastic that is odorless and tasteless. 
The container is topped with a flexi- 
ble polyethylene lid that seals as it 
is pressed on. The lid is said to be 
easy to put on and remove and will 
not break. 


The containers are made in 16 and 
25-oz. sizes. They are so constructed 
with a _ recessed base that when 
stacked in the freezer or refrigerator, 
they conserve space yet assure air 
circulation. 

Freez-tanners are packaged to be 
sold by the dozen. However, there is 
a special package for customers who 
wish to purchase only a few that 
contains three of the 25-oz. size. 

The units can be reused. 


Forged Brass 


GLOBE 
VALVES 


Unequalled 


* QUALITY 
* APPEARANCE 
* PERFORMANCE 


%'' to 1%'' O.D. 


AGAIN 1N.°50 


KEROTEST 


HAS THE PRODUCTS! 
“ae 


_ KEROTEST MANUFACTURING COMPANY _ 
PITTSBURGH 22, PENNSYLVANIA “ae 


‘ Ps OFFICES & WAREHOUSES: New York City, Chicago, Los Angeles, San Francisco, Houston, ut 
Dallas, Tulsa, Odessa, Texas, Richmond, Atlanta, Toledo, St. Louis, Charleston, W.Va. — 


temperature at which he wishes to | 


operate and adjusts his selector ac- 
cordingly. The cooler is said not to 
be affected by external conditions. 
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MODEL 4107K% 
OPEN MEAT CASE. 


NEW FEDERAL GIANT 
for complete self-service 
for profitable new business! Get this ne 


w Federal Open Case! 


: . ‘ 
{ 


CAN 8E STOCKED FROM 
FRONT OR BACK. SINGLE OR CONTINUOUS. 


Some territories still open. 


FE). RAL REFRIGERATOR MFG. CO. 
We besha, Wisconsin 


pr rr rrr ee ee 


of Cases and Refrigerators. 


Ple_-e send me at once, without obligation, complete in- 
for ation on profit making Federal Cases and Refrigerators. 


| 
© FEDERAL HAS A COMPLETE LINE ! 


© DESIGNED FOR FRESH MEATS! 


Maintains temperature of 30F or less. Attracts and creates 
impulse sales. Obtainable with lighted super-structure. 
Has proven tested features. 


Write for our proposition. 


Prottable to Sell! 
Easy to Service 


Twice Its Size 


BASTIAN-BLES 


ttew EXCEVALD Costonater 


Delivers over 50 gallons 
of taste-tingling soda water per hour 


A service man’s dream—that’s the new Bastian- 


Blessing EXCELALL Carbonator! 


Compact shape permits installation in practically any 
location. Requires only 100 lbs. pressure of COv gas. 


One single contact micro-switch 


parts coming in contact with carbonated water are 
made of solid stainless steel. Water pump is direct- 
connected, positive displacement, rotary type which 
eliminates belts, gears and pulley. 


Bastian-Blessing’s “know-how” 


experience in manufacture of highest quality soda 
dispensing equipment. Service and parts assured far 
into the unlimited future; expert engineering assist- 
ance yours for the asking. Mail coupon for full details. 


| 
| 
| 
| 
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Gentlemen: 
new EXCELALL Carbonator a 


Parts, 


WHEN’ ONLY THE 


Light — Compact 
Easy to Mount Anywhere 


Exceeds Capacity of Carbonators 


————— — — — — — 4 


4245 West Peterson Avenue, Chicago 30, Illinois 


Please send your folder C-219 on the 


er D-19 on Beverage Dispensing System 


/ 


Time-Tested Parts for Every 
Dispensing Need 


Weighs only 55 Ibs. 


controls motor. All 


EXCELALL reflects 
of over 40 years’ 


Water Pressure 
Regulator 


CO» Regulator 
for Syrup Tanks 


% TRADE MARK & PAT. PEND. 


ASTIAN- BLESSING" 


Name. 
Address 
City 
DO 


nd your fold- 


State 


BEST WILL BUY BASTIAN-BLESSING 
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Effective Temperature 
Study Criticized for 
Stressing Rel. Humidity 


DALLAS —His conclusions that 
“for subjects in a steady state, the 
present Effective Temperature index 
places too much emphasis on the in- 
fluence of relative humidity .. .” 
drew criticism on Prof. Nathaniel 
Glickman when he described results 
of a research project before the 56th 
annual meeting of the American 
Society of Heating and Ventilating 
Engineers here. 

Basis of some criticism was not 
so much that he was necessarily in 
error, but that such a _ conclusion 
might be misinterpreted by the 
public. 

“A paper of this kind,” complained 
Walter Fleisher, veteran air condi- 
tioning engineer, ‘creates misappre- 
hension on the part of the public 
with respect to the importance of 
relative humidity.” 

The paper, which was entitled 
“Physiologic Examination of the Ef- 
fective Temperature Index,” was 
based on studies sponsored by 
ASHVE and the U. S. Public Health 
Service in cooperation with the Uni- 
versity of Illinois College of Medi- 


cine. 


Besides Glickman, the authors in- 
cluded Dr. Robert W. Keeton, Prof. 
M. K. Fahnestock, and Tohru Inouye. 

What was done in the research 
project was to expose a group of 15 
male students to five series of “en- 
vironments” (different Effective Tem- 
peratures), but in each series there 
was a “double exposure;’” that is, 
although the ET was the same, the 


relative humidity, dry bulb tempera- 
ture, and vapor pressure were varied. 

Thus the ET in Environment I was 
59.6°, but for one test the d.b. was 
60.5° F., rh. 80%, and v.p. 0.209 
p.s.i., while for the other test the 
d.b. was 63.4°, r.h. 30%, and v.p. 
0.087 p.s.i. 

In each environment the tests 
were run at 80% r.h. and at 30% r.h., 
the dry bulb temperatures and vapor 
pressure being changed to maintain 
the same ET index. The ET of En- 
vironment II was 68.8°; Environment 
III, 73.4°; Environment IV, 78°; and 
Environment V, 82.6°. In the latter 
the d.b. was maintained at 85.9° and 
97.5° with r.h. of 80% and 30%. 

Selection of these two relative 
humidities was criticized as being 
“too narrow and not like actual 
practice,’ by Fleisher and others 
who pointed out that range of ET 
under study was not of practical use. 

“The actual practical zone,” com- 
mented Lester T. Avery, Cleveland 
contractor and newly elected ASHVE 
president, “is 69° to 71° ET with a 
relative humidity from 21% to 60%.” 

With the 15 subjects dressed in 
union suits, measurements were made 
of skin and rectal temperature, eva- 
porative weight loss, pulse rate, and 
thermal sensation. For each “en- 
vironment” these measurements were 
taken both after the subjects had 
reached a state of equilibrium follow- 
ing exposure for one hour and for 
the “dynamic” state as the subjects 
passed from one room to another. 

“Except for correction at the 
higher temperatures,” Glickman et al 
concluded that the “present ET index 
is adequate for subjects in the dy- 
namic state’ and that “too much 
emphasis” is placed on relative hu- 
midity by the ET index for the steady 
state. 


Year-Round System To Help Patients In VA Hospital By 


Filtering Air, Controlling Temperature and Humidity 


BROOKLYN — The new Veterans 
Administration hospital which has 
just been opened in the Fort Hamil- 
ton section of Brooklyn has a com- 
plete year-round air conditioning 
system. 

The new 16-story hospital is built 
along the general lines of the United 
Nations building, now nearing com- 
pletion in New York City, and is so 
laid out that 95% of the 1,000 beds 
will have maximum sunlight and 
southern exposure. 

The first 125 patients were ad- 
mitted to the hospital Feb. 9, even 
though it will be several months be- 
fore the building will be completed, 
and they are already enjoying the 
benefits of four carloads of equip- 
ment. 

This equipment, made ~by the 
United States Air Conditioning Corp., 
includes 54 blowers, handling from 
1,500 to 40,000 c.f.m. each, and rang- 
ing in size from 12-in. wheel diameter 
to 72-in. wheel diameter; 90 unit 
heaters; 3 dehumidifying units and 
120 sections of heating and cooling 
coils. The equipment was sold by 
Air & Heat Co., New York City, and 
was installed by Jarcho Bros., Inc., 
Long Island City, heating and ven- 
tilating contractors for Cauldwell- 
Wingate, general contractors. 

The importance of year-round air 
conditioning in hospitals has long 
been recognized, and as a result of 
recent studies, it has been demon- 
strated that in all phases of illness, 
control of humidity, temperature, and 
dust in the air can be prime factors 
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MORE FOR LESS! 


OFFER MORE BTU’S FOR LESS MONEY. These savings 


are the 


results of extensive engineering and the 


development of a newly patented KRAMER coil con- 


struction (Pat. No. 2,462,511). 


The traditionally high 


standards of KRAMER quality are maintained. 


GUARANTEED RATINGS are based on tests made in 


accordance with accepted standards. 


BUILT-IN HEAT EXCHANGERS are an integral part 


of all units. 


FEELER BULB LOOP extending outside the case, facilitates 


easy mounting of the feeler bulb between the coil and 


heat exchanger. 


NO RUSTING with ali aluminum cases. 


DIE STAMPED handsome cases. 


TWO ADJUSTABLE LOUVERS permit diffusion of the 


air stream. 


STANDARD EXPANSION VALVES can be used. Units 


are designed for normal pressure drop, external equal- 


izers are not required. 


KRAMER TRENTON CO. Trenton 5, NV. J. 


THERMOBANK -COOLMASTER -RADIAL UNITS - PANEL UNITS - CUBERS - FINNED COILS- BARE TUBE COILS-HEAT INTERCHANGERS - 
CONDENSERS Air Cooled, Water Cooled. Evaporative - WATER COOLING EVAPORATORS- BLAST COOLING COILS - BLAST HEATING COILS. 


Write for Bulletin KT180 


Here is one of the large United States Air Conditioning Corp. blowers which has >een 
installed in the new $15,000,000 Veterans’ Administration hospital in the Fort Har ‘iton 
section of Brooklyn. 


in recovery. 

Most new hospitals, like the one 
at Fort Hamilton, have been com- 
pletely air conditioned. The condi- 
tioning of an operating room is 
almost a “must.” The winter use 
reduces dangers from fire and explo- 
sion in connection with anesthetic 
gases as well as controlling tem- 
perature and humidity. The summer 
use of the equipment eliminates ex- 
cessive fatigue from high tempera- 
tures not only of patients but also 
of hospital personnel. 

Soft fluorescent lighting is com- 
bined with sound-deafening wall ma- 
terials to make the rooms as com- 
fortable as possible for the patients. 
Bright and restful colors on the 
ceiling and walls give the place 
an unusually agreeable atmosphere 
for a hospital. The typical bed- 
patient floor has two symmetrical 
wings, each containing 12 private 
rooms for very ill patients, three 
four-bed rooms, and a 16-bed ward. 
On the women’s contagious disease 
and neurological floors, capacities are 
altered to fit the needs of the patient. 

Construction of the hospital is 
being done by contractors under the 
supervision of the New York District 
of the Army Engineers Corps. The 
work schedule has been set up so 
that the parts of the hospital needed 
first are being completed first. Thus, 
by deviating from the ordinary course 
in which the Corps of Engineers sees 
an entire project completed and then 
turns it over to the V. A., the hospital 
staff has been able during the past 
few weeks to get started on the vast 
job of turning the building into a 
functioning hospital. 


Chicago Metal Hose Line 
Gets New Flexible Conduit 


MAYWOOD, IIll.— Chicago Metal 
Hose Corp., here, has announced an 
added type Geon covered flexible 
metal machine tool conduit to its 
line. 

This conduit may be used for elec- 
trical shielding purposes in many ap- 
plications and is particularly suited 
for use on machine tools because of 
its resistance to moisture, coolants, 
greases, and oils, the company said. 

“The tough,  abrasion-resistant 
cover is applied over a highly flexible 
galvanized steel convoluted steel tub- 
ing,” it was explained. 

The conduit will not bind or restrict 
movement when used between moving 
parts on machine tools, the company 
claims. Liquid-tight steel fittings are 
usable with both standard and water- 


| tight conduit boxes. They are attach- 


_ able and re-attachable by the user or 


_ can be permanently attached by the 


manufacturer. 

Conduit is manufactured in sizes 
from %-in. id. to 2-in. i.d. and can 
be furnished in mill lengths or cut 
lengths. 

Further information regarding this 
type conduit and its applications may 
be obtained from Chicago Metal 
Hose Corp., 1304 S. Third Ave., May- 
wood, Il. 


Reesdiled Store To Be Cooler 


CHATTANOOGA, Tenn.—Eckerd’s 
Drugs, Inc., has obtained a new 15- 
year lease on its present location at 
732 Market and will carry out a 
program for complete remodeling, ex- 
pansion, and modernization of the 
store including air conditioning. 
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ASRE APPLICATION 


DATA SECTIONS 


Complete @ Practical © Authoritative 


TITLE 

' REFRIGERATION OF LOCKER 
PLANTS by E. L. Little 

2 REFRIGERATION IN FUR STOR- 
AGE by NEMA Coml. Refrig. 
Appl. Com. 

4 REFRIGERATION OF APPLES AND 
PEARS by H. H. Plagge 

6 REFRIGERATION IN RESTAU- 
RANTS by Robert A. Kramer 

8 REFRIGERATION SERVICE 
CHARTS by J. F. Kern 

9 REFRIGERATION OF SKATING 
RINKS 


10 REFRIGERATION IN BUTTER AND 
CHEESE MAKING by J. H. 
Godfrey and others 
14 AIR CONDITIONING IN RESTAU- 
RANTS by R. E. Borden 
16 AIR CONDITIONING IN THEATERS 
by C. B. Albright 
REFRIGERATION OF ORANGES IN 
CALIFORNIA by H. M. Hendrick- 
son and J. R. MacRill 
REFRIGERATION OF LEMONS AND 
GRAPEFRUIT by H. M. 
Hendrickson 
OPERATION OF AMMONIA 
MACHINES by J. R. Chamberlain 
and others 
21 REFRIGERATION FOR FOOD 
STORES by R. E. Borden 
22 PRESERVATION OF FOODS BY 
FREEZING by C. Birdseye 
23 REFRIGERATION IN WINE MAK.- 
ING by G. L. Marsh 
24 REFRIGERANT TABLES AND 
CHARTS WITH VARIOUS PRAC- 
TICAL EXAMPLES by D. Crampton 
27 HOW TO FIGURE REFRIGERATION 
INSULATION by L. C. Leslie 


17-R 


PRICE 


## # $.3 


406 


45¢ 


28 REFRIGERATION OF SHIP’S STORES 
40¢ 


by C. B. Albright and others 
FREEZING OF EGGS 
by M. E. Pennington 
30 REFRIGERATION OF BANANAS 
by V. W. Ridley 
3 REFRIGERATION FOR SELF- 
CONTAINED DRINKING WATER 
COOLING SYSTEMS by J. J. Corey 
REFRIGERATION FOR REMOTE 
DRINKING WATER COOLING 
SYSTEMS by J. J. Corey 
AUTOMATIC CAPACITY CONTROL 
by W. L. McGrath 
PROTECTIVE PACKAGING OF 
FROZEN FOODS by J. @. 
Woodroof and W. Rabak 
35 REFRIGERATION OF ALUMINUM 
ALLOYS by F. Keller 
36 MEAT PACKING PLANTS by 
Roger Sprague 
37 HOME FOOD FREEZERS by 
R. H. Bishop 
38 HOSPITAL AIR CONDITIONING 
by W. S. Bodinus 
39 AIR CONDITIONING IN CANDY 
MANUFACTURE by H. C. Hoffmann 
40 CALCIUM CHLORIDE AND SODIUM 
CHLORIDE REFRIGERATION 
BRINES by R. H. Sawens 
41 MANUFACTURE OF ICE CREAM 
by C. J. Bell 
42 AIR PURIFICATION AND DEODOR- 


31-A 


32-33 


45¢ 


#22 8 & 


35¢ 


IZATION BY USE OF ACTIVATES 


CARBON by F. H. Munkelt 

43 HANDLING AND STOWAGE OF 
SHIP’S PERISHABLE CARGOES 
by L. L. Westling 

44 AIR CONDITIONING DESIGN by H. 
C. Hoffmann and G. B. Priester 

45 MEAT PACKING PLANT REFRIG 
ERATION, Part 1, Carcass Coolers 
by J. S. Bartley, K. E. Wolcott. 
and J. P. McShane 

46 CONTROL OF CONDENSER FOUL 
ING BY WATER TREATMENT 
by Ralph M. Westcott 

47 REFRIGERATION CONTROLS 
by William P. Myers, Jr. 

48 CAPILLARY TUBES (A Guide to 
Their Application on Freon-12 
Hermetic Condensing Units) by 
L. A. Staebler 


Complete set of all above, 
paper bound, $10.00 


Send orders 
or COD instructions t« 


45¢ 


25e 


with remitt nee 


THE AMERICAN SOCI' TY 


OF REFRIGERATING 
ENGINEERS 


40 WEST 40TH ST. 
NEW YORK 18, N. Y. 
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Q. 


What Is Recommended Way To Install Cooling 
System In Photographer's Finishing Room? 


y. 2. GA. 
107 Halsey St. 
Newark 2, N. J. 


problem is this. I have been 
to install a cooling system in 
i, veloping room of a commercial 
) inishing company. The cooling 
ynsists of four crock tanks full 
1-circulating solutions. Each 
mtains 48 gals. of liquid. 

1 tank contains the regular 
ver base solution. 

<s 2 and 3 contain acetic acid. 
,< No. 4 contains some kind of 
ylution. The developer solution 
ne kept at 68° F., the other 
anks may be any temperature 
n 68° and 75°. It is claimed 
that there is no heat generated in 
the sciutions during the processing 
> film. The only heat that must 
be rensoved is the heat that is picked 
up by the solutions from the high 
rom temperature which at times 
reaches 90°. It is assumed that the 
average temperature (room) is 90°. 
I was told that the evaporators 
or cooling coils must be made of 
stainless steel as that is the only 
metal that the acetic acid will not 
destroy. I figure that the approxi- 
mate cooling load while cooling down 
the solutions would be 35,000 B.t.u. 
per hr. Of course, after the solu- 
tions were once cooled down then 
the load will be much smaller. 


I should like to know what type of 
evaporator (plate or coil) I should 
use and how many square feet of 
surface will be required per evapora- 
tor. The inside dimensions of the 
tanks are depth 47 in., width 11 in., 
and length 20 in. The tanks are made 
of 1%4-in. crockery. 

I think that an evaporator coil 
made up of stainless steel tubing and 
bent to conform to the inside of the 
tank would give better cooling re- 
sults than a plate-type evaporator 
because the plate evaporator would 
have to fit up against the side of 
the tank. This would reduce the 


cooling effect since the water could 


not circulate as freely around the 
plate evaporator as it would around 
the coil type. 

Would it be advisable to connect 
all four evaporators in series and 
feed them with one T.X.V. or would 
it be better to feed each evaporator 
separately ? 

What horsepower condensing unit 
would you recommend? I figure that 
a %-hp. water-cooled unit would be 
big enough. The unit should be water 
cooled because there is very little 
ventilation in the room. 

Can you suggest a good method 
to use in drilling holes through 
crockery ? 

Could nickel beer tubing be used 
for a coil evaporator instead of stain- 
less steel? 

CHARLES CERYAK 


If the condensing unit output is 
greater than what is called for, 
then the suction temperature will 
lower, and in this case in order to 
keep it up at 38° F. provide a suc- 
tion control valve on the suction line 
next to the compressor. Besides the 
suction control valve it is necessary 
to size the evaporator coil on the 
output of the compressor instead of 
the calculated load. 

The evaporators must be made 
from nickel tubing or inconel, which 
is also a nickel tubing. Evaporator 
coils of #316 stainless steel tubing 
have been used but have been found 
pitted in due time due to the presence 
of sulphur in the solutions. Use \%-in. 
nickel tubing. For this material we 
must allow 2.2 lineal feet of tubing 
for each 100 B.t.u. of refrigeration 
per hour. 

635 B.t.u. 

x 2.2 = 14 lineal 
100 B.t.u. 
feet for each evaporator. 

The evaporators may be made 
round or shaped to conform to the 
inside of tanks. Either will be satis- 
factory. 

The compressor should be con- 
trolled by a thermostat because of 
close regulation. The bulb of the 
thermostatic switch should be sub- 
merged in a glass tube placed in the 
tank that has the most sensitive 
solution. This is usually the develop- 
ing tank. The glass shall be filled 
with water or light oil. 

It will be necessary to use a 
thermostatic expansion valve on each 
evaporator. 

In regards to drilling holes through 
acid-resistant crockery, I recom- 
mend that you get in touch with the 
U. S. Stoneware Co. of Akron, Ohio, 
for this information. 


JAMES J. LASALVIA 


Then 


a eae 


D COMPARE POINT FOR POINT... Im 


...and You'll Buy 
Koolmaster 


KEG COOLER & BEER DISPENSER 


° The stainless steel top of the Koolmaster 
contrasts most attractively with the soft brown Dulux long- 
wearing baked enamel body finish. Other Koolmaster features 


include: 
@ New all steel construction @ New full length concealed 
throughout. door hinges. 
@New chrome "push-button" @ New five-year warranty 
door latches. plan. 


@ All stainless steel exterior. 
perature) (slightly higher price) 


@ “Engineered Cooling.” 
f s 


oaven.?, 
even 


Two sizes, two-keg and three-keg sizes are designed with 
self-contained refrigerating units or for remote installation. 


For Complete Information Write or Phone 


UNITED REFRIGERATOR COMPANY 
HUDSON, WISCONSIN 


Dear Mr. Ceryak: 

Your problem of a cooling system 
for the developing room of a com- 
mercial photo-finishing company is 
always an interesting one. The de- 
veloping of film and plates into nega- 
tives used in photography today is 
accomplished in one general way. 
Photographic materials consist of 
film, glass or paper, which are coated 
with a layer of gelatin in which is 
suspended silver halide, usually silver 
bromide or silver chloride. This salt 
is reduced by the developer to a cake 
like mass of metallic silver. The 
most common developing agents are 
pyrogallol, hydroquinone, elon, para- 
minophenol, and diaminophenol. Each 
of these developers has a different 
developing speed due to their varying 
reduction potentials and must be 
used in alkaline solutions. 

The next step is the removal of 
the undeveloped silver halide by im- 
mersion of the negative in a fixing 
bath. There are only few substances 
which will dissolve silver halide. The 
agent most commonly used is sodium 
thiosulphate. Sodium sulphite is 
added to the bath to prevent oxida- 
tion of any of the developer, which 
may be carried over and will turn 
the bath brown. The gelatin is kept 


® 


FOR MAXIMUM 
EFFICIENCY 
USE 
CH’ <AGO SEALS AND 
VALVE PLATES 


of AFEL) 
SLANG 


HICAGO 
SEAL CO. 
ys Ris cn - 


A High Suction Temperature Is Necessary | 
* Because of Danger of Freezing Solution 
from softening and swelling, by 


applying a hardening agent to the 
fixing bath. 

The negatives are washed by run- 
ning water over the negatives or by 
immersion in series of tanks in order 
to remove all of the hypo. Next the 
negatives are dried by hanging them 
from racks. 

The development of ‘the paper 
prints is practically the same as for 
the films with slight variation. 

The temperature at which these 
solutions should be carried depend 
upon the operator and this is any- 
where between 65° F. and 70° F. 
Of course, if water is available at 
this temperature no refrigeration is 
required, otherwise refrigeration is a 
necessity. 

In your problem you do not men- 
tion about wash water. If no wash 
water is required to be cooled and 
because the nature of this problem 
to cool only four tanks separately, 
the problem becomes one of taking 
care of heat leak only, after the 
solutions have once been cooled to 
required temperature. 

In this case each tank holds 48 
gals. of solution. The cooling load 
required to cool the solution to 68° 
F. with a 90° F. room (assuming 
that the solution is also 90° F. but 
if the ambient temperature of the 
solution is lower than 90° F. less 
refrigeration is required) is: 

48 gals. x 8.54 x (90—68) = 8,976 
B.t.u./hr. for each tank. 

4 tanks x 8,976 = 35,904 B.t.u./hr. 
for four tanks. 

But as this problem is to take 
care of the heat leak only, the actual 
amount of refrigeration or compres- 
sor load required is found as follows: 
The “U” transmission factor of 14- 
in. crock is 1.15 B.t.u./sq. ft./ °F./hr. 
One tank has approximately an area 
of 20 sq. ft. 

Therefore: 

20 sq. ft. x 1.115 x 22° = 
B.t.u./hr. 

I would allow an extra 25% for 
heat leak when cover is off and tank 
is in use. So that, 510 x 1.25 = 635 
B.t.u./hr. 

For four tanks, 635 x 4 = 2,540 
B.t.u./hr. 

The compressor size should be 
capable of producing 2,540 B.t.u./hr. 
of refrigeration at a suction tempera- 
ture of 38° F. It is necessary to 
keep as high a suction temperature 
as possible when the evaporator is 
immersed in the solution. This pre- 
caution must be taken because of 
danger of freezing or crystallization 


510 


| of the constituent chemicals in the 


solution. 

Assuming condensing water of 80° 
F. and a compressor output of 2,540 
B.t.u./hr. at 38° suction temperature, 
will require about a %-hp. motor. 
(Check with manufacturer whose 
compressor you intend to use.) 


_ By eliminating losses 


\ >» from leaking 


d 


Leak-proof E-2-SEE 


pulls up greater profits! 


h//\ Liquid Indicators 


\ dering without disassembling. 


E-Z-See available in connection sizes 4%”, %” and 
%”—in male flare both ends; one end female and 
one end male; or sweat connections to permit sol- 


Note how in E-Z-See, unlike in conventional liquid indi- 
cators, spring-compensated leak-proof gaskets and ‘floating’ 
high-pressure Pyrex glass assure you the following advan- 
tages: (1) Perfectly Safe . . . glass is protected from 
damage by unique slotting arrangement — safe at pres- 
sures up to 500 PSI. (2) Positively leak-proof . .. can’t 
leak because springs automatically maintain just the right 
force to form a positive seal around the glass. (3) E-Z-to 
see through . . . both sides of the body are open to let in 
light through the tubular high-pressure gauge glass. No 
more losses from leaking—here truly is the 100% answer to 
the industry’s demand for a fool-proof liquid indicator. 


Send for Literature and Prices 


mm REMCO)| 


CARRIED IN STOCK BY LEADING WHOLESALERS EVERYWHERE 


West Coast warehouse stock at: 2103 So. San Pedro, Los Angeles, Calif. 
EXPORT DEPARTMENT: Melchior, Armstrong, Dessau—Ridgefield, N. J. 


INCORPORATED 
LELIENOPLE, pennsvivamia 


rs fe “er : eee ce bari nex Ge : Fag F msg ap eng png ta a DS he BE ~ oe : oe =; : af) : ee 2 ee %, rab eee ss S Rn . 5 
‘ 4 4 ‘ 
| 21 
oe ps —— $$$ ——_..00”C 000 O Ee OO”00O0OO_ _ we a 
? EO ODLDE!:S:=" ae i 
is. fae aie ‘ Mp 5 , hes eae ‘ 
aati ae ee a ARe ae é 
= gm ‘ a x = PR, Ce oe: 
q| a lee 
| SSS RS... SE es Sen eee CANN ~ ° 
OR ee pict the al 5 
ss SEES ESS SS a Re og ea iy 
Fy oe Fa = §§Chl Oh ee . 
; fe =A [ | 
0 BRS RES OR SS ee —™ 
~~) aes ttit«*™S 
7 = iy 
Usted | 
ee : 
i 
) [een 
milton 
ocala 7 
at ee 
PRICE 7 
45¢ fF 
' Bs 
ND, 
45¢ LE ET 2 eT =r ee RE RE 
ee 
in = Eee 
50¢ " 
soe FRR CaSA Ree 
vo OB Se fe OS ss ee My, i 
we ale | | een 
ei A eee. 
om BRM Sew, Tee f 
aoe BSEG bes PRR ky. VHRR 
’ SHH HR AER hes “ava ; 
-— ABRRRREHSAHARe (HS = 
1 SER RSERREREE Se “Pl 
‘ Sav by y 
meee AE 
1 4 
50¢ 
35¢ . ; 
| 45¢ ” om : 7 
35¢ . 4 
a 40¢ : Re, . # 
N — ~~ cai 
45¢ — O E 
xES Aes : : 
40¢ | yz A 
‘ ee 
| ¥ 
. Py 4 
ey 35¢ N > / 
“ MER EPPERES! OS NESAwAe —_— 
“Taek aaa eee AR: 
~ 50¢ Swe : a @ ae S pe 
Em. “SERRE A 2 
_— 4 a — 
. Beem. ““EERRREERREREERP A4Eeee, 
_— L 4 | ‘ 
” aah. VERE Ae | 
_ 4 A q 4 
«/E EeRRAeee YER? .@zaaF ——_ 
N — - 
1 Ran nasnes ““"“ ERE? .SaRaee == 
. | . CHAR E Mie... “ER” eae —— 
<7 | | SREREREEEEE ” ARR = i 
™ 6 | ’ ( 
“ é | ry ae eH sn r 
45¢ . ’ 
~ ' 0 \ e 
ee et ee ea a 
50¢ J 2 ‘ 
- 4 fp 4 
a 
¢ ine 
ad 
se | i 
3 | Z Z ec 
” | Z ill Z te. 
45¢ G Vn a 
Zy hee 
: he LZ 
| WZ < 
nee | SS [: BK és 
Prams, | | oad 
Ta 
) Ti | 
| Mjjis ill | ‘ 
oa | ee — - 
| i 
a i 
ee 
ca Ps - . . : ; so” r St > - ~ : ae ~~ Py os ' ed , = << Mea igs Le a Td ‘ 


i 


*Pat. applied for. 


io . 
i 


 flealers: 


SHERER-GILLETT CO. 


22 


AIR CONDITIONING & REFRIGERATION NEWS, MARCH 27, 1950 


The \Seruiceman’’ 
Testing Thermometers 


4-scale 


Standard P 
Serviceman 


Serviceman 
Tubing in case 


Thousands of these Serviceman dial 
thermometers in use prove they’re the 
best ever. You simply pull out the five 
foot length of armored tubing from 
the back of the case (see cut), then run 
the bulb to the point of measurement. 
Readings are made as they should be: 
with door closed. 

The standard type (available in 
ranges of —10° F. to +-100° F. or 
—30° F. to +65° F.) is shown above; 
also the new four-scale type available 
in the same temperature ranges. Four- 
scale type has pressure-equivalent 
scales for Freon, sulphur dioxide and 
methyl chloride, each scale in a sep- 
arate color. The exclusive Marsh 

. Recalibrator enables you to keep these 
instruments on the beam 
at all times. 

And don’t overlook 
that handy little pocket 
thermometer, opposite 
... highly accurate; easy 
to read; furnished with 
swivel clip to hang it in 
refrigerator or clip it in 
your pocket. 


thermometer 


MARSH INSTRUMENT CO. Soles affiliate of Jas. P. Marsh Corp., Dept. D, Skokie, Ill. 


The ‘\Seruicesnan’’ 
Testing Gauges 


Testing gauge set 


Something new, something far better 
... that is the story of these extremely 
accurate testing gauges. They are 
dressed in handsome polished brass 
cases with glass crystal and knurled 
screwed ring which gives quick access 
to the “Recalibrator” to keep them 
always accurate. Retard scale on 30” x 
200 Ib. compound gauge gives close 
reading in important testing range. 
Both the compound and the 0-300 Ib. 
pressure gauge have knife edge point- 
ers for use on manifolds and other 
testing operations. Note also the four- 
scale corresponding 
temperature gauge, 
opposite, with 
three extra color- 
differentiated scales 
covering sulphur 
dioxide, methyl 
chloride and Freon. 
Made in ranges for 
all requirements. 
All testing gauges 
have 214” dials. 


See your jobber about Marsh Testing 
Instruments, or write for facts. 


4-scale 
testing gauge 


Market Doubles Serving Rate by Freezing 
Meats In New Walk-In, Power-Sawing Cuts 


PANAMA CITY, Fla. — Installing 
a huge walk-in refrigerator, which 
will freeze 20 beef carcasses solid 
simultaneously, has enabled Summers 
Supermarket here to greatly increase 
retail meat sales. 

The big supermarket, located on 
the Panama City bay, is able to 
handle nearly twice as many cus- 
tomers since the big freezer was 
installed. The secret, says W. C. 
Summers, head of the market, is the 
fact that through sharp-freezing of 
meats, it is possible to power-saw 
every cut, which requires far less 
time, less trimming, etc. 

Unable to expand due to building 
limitations, the Summers Market sells 
so large a volume of meats the year- 
round that it requires six full-time 
butchers in the space nornially re- 
served for two or three. 

Before the market began freezing 
its meats, many customers were re- 
luctant to wait their turn in line— 
and some refused to do so—while 
meat was hand-sawn, trimmed, and 
the bone taken out. 

“Even with all six butchers work- 
ing at top speed, we found that we 
could not cope with the traffic in 
the summer months, when the city 
is crammed with tourists,’ Summers 
pointed out. “Therefore, we realized, 
it was necessary to in some way 
eliminate the amount of time re- 
quired to serve each customer.” 

The ideal solution proved to be a 
combination of refrigerated store- 
rooms (one operating at low tem- 
perature), an air conditioned cutting 
room, and three new low-tempera- 
ture display cases. 

Under the plan, a 10-ft. by 12-ft. 
walk-in cooler has been installed at 
the rear of the meat market, which, 
with a 2%-hp. methyl condensing 
unit, can operate at from 15 to 25°, 
ample to freeze 20 beef carcasses 
in a space of from five to seven 
days. An overhead dome-type blower 
unit circulates air evenly over the 
carcasses, which are spaced along 
the walls and in the center. 

From 35 to 40 carcasses of beef 
and a commensurate quantity of pork 


pass through the cooler weekly, 
—_ 
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“BELF SERVE 


Model 2906 


Illustration 


six lineal feet of floor space, yet has almost 25 sq. ft. 
of refrigerated and non-refrigerated selling display space. 


a, 


Open, self-serve display case occupies only 


shows two joined for continuous display. 


Sherer Model 2906 and 2806 Open, Self-Serve Display Cases will open 
the door to new sales for you. Their amazing story of lower operating 


costs will convince prospects—change them into customers. 


Model 2806 is a multiple deck, six-foot refrigerated 
display case without the mirrored superstructure of 
Model 2906. Both cases can be installed as single 
units or easily joined for continuous displays. 


Sherer has the complete line, the prices, the name Swe RIER 


Y, H.P. condensing unit (in 


ing costs. 


you refrigerator cases that w 
better for your customers. 


and the promotion to make ’50 a better year for 
you. Write today for franchise information. 


Marshall, Michigan 


Due to an exclusive new refrigeration application, these Sherer 
cases maintain constant food-preserving temperatures using only a 


90° room) instead of the usual 34 


to 1Y, H.P. units. Your customers want these savings in operat- 


A scientific new coiling system* directs the flow of air over, 
around and through the merchandise so there is no spillage. 
Cooled air is recirculated without loss. This means less running 
time is necessary to operate these new SHERER cases with this 
amazing new coiling system, even with a 4 H.P. condensing unit. 
This is another Sherer first resulting from constant efforts to give 


ill sell easier because they perform 


gradually moving to the front, ac- 
cording to the number of days each 
has been in the box. 

To help maintain the low tempera- 
ture consistently, the cooler is en- 
tered through a ‘vestibule box’ in 
which trays of cut lunch meats, dairy 
products, and -the like are refrig- 
erated. 

This in turn opens into an air 
conditioned cutting room, equipped 
with a 6-ft. by 4-ft. block, power 
saw, grinder, tenderizer, slicer, and 
other power machines. An overhead 
cooling unit keeps the temperature 
in the cutting room at 45°, it was 
pointed out. 

Glassed-in, this room connects the 
refrigerated coolers with the meat 
market itself, with doors opening 
off at the right and at the front. 

Since the installation by Shaver 
Refrigeration Co. of Panama City 
was completed, the market’s meat 
service problems have vanished. With 
rare exceptions, all the meats are 
power-sawn and displayed, still in 
the frozen state, in three low-tem- 
perature 6-ft. cases at the front of 
the market. 

“We seldom find it necessary for 
any hand-cutting whatsoever,” Sum- 
mers indicated. “One man can nuw 
cut an entire carcass in the time it 
would formerly take to fill the re- 
quests of six customers.” 

Some of the advantages which 
have accrued from this system are 
uniform thickness and size of meat 
cuts, easier-to-handle cuts which may 
be wrapped tightly since they are 
still frozen when handed over the 
counter to the customer, and a rich 
over-all red color which stimulates 
appetites. 

“At first, many customers looked 
askance at the obviously frozen 
meat,’ Summers commented, ‘but 
when we pointed out that the flavor 
is actually improved through aging 
at low temperature, and that the 
meat is far easier to handle, with 
less danger of spoilage if kept 
several days, we have overcome any 
such objections. Our customers are 
now accustomed to finding all of 
their fresh meats frozen in this way, 
and enthusiastically recommend it 
to their friends.” 

Refrigeration compressors and con- 
trols for the “100% refrigerated” 
meat operation are located in a 
separate building at the rear of the 
store. Here, 11 compressors are 
mounted in two banks on an iron 
superstructure, with complete direc- 
tions for repairs and maintenance for 
each piece of equipment on a sus- 
pended metal sign. 


Mills Prepares 3-Color Mailer 
To Push New Counter Freezer 


CHICAGO — Mills Industries, Inc., 
4100 Fullerton Ave., Chicago 39, has 
just printed an 8-page, 3-color mailer 
for use by distributors and dealers in 
the promotion of the new Mills com- 
bination continuous custard and batch 
ice cream counter freezer. 

Profits per gallon of mix and 
monthly profits based on gallons sold 
per day are charted. Illustrations of 
the three models are shown, plus de- 
tails of construction and complete 
specifications, according to the com- 
pany’s announcement. 


ee 


National Low-Temp Lab 
Tops Proposals on New 
Refrigeration Researc\ 


WASHINGTON, D. C.—The Colg 
Storage Committee of the Ul. g 
Department of Agriculture, estgp. 
lished under the Research and May. 
keting Act of 1946, has anno Need 
a program designed to develop new 
uses for refrigeration, it was « ateg 
by Dr. Barnard Jay, executive ; ecre. 
tary of the committee. 

In its recommendations for new 
research, the committee gav: top 
priority to its recommendation that 
a national low-temperature le dora. 
tory be established and staffed with 
outstanding scientists who © oulg 


‘ work on the basic principl; of 


thermodynamics. 

The announcement was made at a 
recent meeting in Chicago helg 
jointly with the Refrigeration Re. 
search Foundation. 

A review of various Researc! and 
Marketing Act projects now : nder 
way indicate that 18 are of ‘ irect 
interest to the Cold Storage Cor mit. 
tee, and that 64 others had some 
aspect which fitted into the co) imit- 
tee work. The most importart of 
these various projects were dis. 
cussed in detail with the Refrizera. 
tion Research Foundation men bers, 

The committee indicated that sat- 
isfactory progress is’ being maile in 
research on preparation of pre-cooked 
frozen foods, behavior of oranges in 
terminal storage, the preparation and 
preservation of frozen milk and 
cream, the effect of storage tempera- 
tures on the cooking qualities of 
potatoes, methods of cooling fresh 
fruits and vegetables before shipping 
to market, the place of the frozen 
food locker in the processing and 
distribution of meats, and the deter- 
mination of most feasible methods 
of collecting and disseminating mar- 
ket information on frozen foods. 

For new research projects, the 
committee recommended top priority 
to the establishment of a national 
low-temperature laboratory staffed 
with outstanding scientists who will 
work on the basic principles of ther- 
modynamics, heat transfer, and effect 
of ice-formation on foods. 

Other recommendations included 
studies of distribution and movement 
of air in refrigerated warehouses and 
its relation to engineering and op- 
erating problems; efficiency and cost 
of various packaging materials and 
methods for locker plants and food 
storage; and effect of air velocity on 
quality of refrigerated commodities. 

Additional high-priority research 
jobs listed were the need for deter- 
mining the temperature and _ other 
conditions required for improved stor- 
age of lemons at terminal markets, 
similar to the work already done on 
oranges; prevention of loss of quality 
in shell eggs in storage and market- 
ing due to present washing methods; 
the possibility of expanding the mar- 
ket for milk and reducing its cost to 
consumers by the development of 4 
frozen milk concentrate; and the ef- 
fect of processing methods on the 
appearance and quality of frozen 
poultry. 

Work which has been done to date 
on orange storage problems has in 
dicated the possibility of lengthen- 
ing the marketing season for fresh 
oranges, Jay said. 

Chairman of the committee was 
Paul B. Christensen, vice president 
of the Merchants Refrigerating C0. 


Bulletin 837 
Temperature Controls 


Give accurate control for a long period 


because of their simple, rugged construction. Th 
temperature of the surrounding air does not affect 
the setting. Available in different ranges between 
-50 F and 500 F with remote bulb and capillary, 
with immersion bulb, or in a room thermostat. Pilot 
duty rating is standard but ratings up to 1% hp at 


220 volts are also available. 


Sousa YA 


ALLEN-BRADLEY CO, 
1313 S. First St. Milwaukee 4, Wis. 


ALLEN-BRADLEY | 
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The two General Electric remote type air conditioners shown here in the Hotel Sheraton, 
St. Louis, are part of the 152 added “personal weather control'’ type now being 
installed in 74 apartment suites, 52 individual guest rooms, five private dining rooms, 


and two function rooms. According to R. B. Stocking, general manager of the Sheraton, 

these conditioners, together with units previously installed, will provide air conditioning 

for 80% of the guest accommodations and 75% of the banquet facilities. Installation is 
being made by Natkin & Co. of St. Louis, engineer and contractor. 


—_—_— 


Dealers In Pittsburgh 
Utility Area Sell 49% 


More Freezers In Jan. 


PITTSBURGH—January sales of 
major appliances in the Pittsburgh 
area formed a pattern considerably 
different from that of the opening 
month of 1949, statistics issued by 
the Duquesne Light Co. indicated. 

Some appliances moved ahead of 
last year while others dropped behind 
their 1949 performance. 

Home freezer sales were 49% 
ahead of last year. Electric clothes 
driers were 47% up, automatic wash- 
ers 43% up, and refrigerators up 
4%. Ironers and room air condi- 
tioners held even. 

Conventional washers were down 
4%, dishwashers 2%, vacuum clean- 
ers 11%, ranges 12%, water heaters 
25%, and garbage disposers 40%. 

Window ventilator sales were a 
zooming 166% better than in 1949. 

Here are the comparative figures 
on unit sales taken from reports of 


353 dealers (385 in January, 1949): 
Jan. Jan. 
Appliance 1949 1950 
Refrigerators, regular . 1,865 1,668 
Refrigerators, 
combination ......... ae 249 
Home freezers ........ 114 170 
Vacuum cleaners ...... 1,481 1,318 
Clothes driers ......... 78 115 
Electric sinks ......... sees 9 
Dishwashers .......... 45 44 
Garbage disposers ..... 52 31 
SE ichhGa tied ie eres 411 413 
ear 425 371 
Room air conditioners. . 1 1 
Window ventilators ... 6 16 
Washers, automatic 567 815 
Washers, conventional . 2,588 2,463 
Water heaters ......... 137 103 
Frigidaire Dealer Named 
JACKSONVILLE, Fla. — Dixon 


Electric Co., 1969 San Marco Blvd., 
has been named an authorized dealer 
for Frigidaire appliances. 


mation. 


A tertile market is waiting for you. The rich Spring selling 
S ason is fast approaching its peak. Send NOW for your 
‘py of the profit-potent RECO-FAB Guide. Equip your 
sles staff with a real aid to selling. 


‘ rofitable hints for sales to: 


* Supermarkets 
* Hotels 
© Retail Stores 


@ Institutions 
e@ Restaurants 
@ Fishing Trade 


Opportunities In Sales 
Engineering Outlined for 
College Technical Men 


MILWAUKEE — J. R. Vernon of 
Johnson Service Co., here, manufac- 
turer of automatic temperature and 
air conditioning control systems, re- 
cently completed a speaking tour of 
southern and western states where he 
addressed groups of college engineer- 
ing students and local chapters of the 
American Society of Heating and 
Ventilating Engineers and the Ameri- 
can Society of Mechanical Engineers. 

To student groups, he presented 
a survey of the field of sales engi- 
neering as a career for technical men, 
pointing out that more manhours of 
engineering skill are required to 
apply properly a piece of technical 
equipment than are expended in its 
development, design, and production. 

Vernon, who has long been promi- 
nently identified with the industry, 
spoke to students at Tulane uni- 


versity, Louisiana State university, 
Louisiana Polytechnic Institute, 
Northwestern university, Colorado 


SHOULD WE SELL OUR ZERO 
STORAGE UNITS DIRECT? 


George-Ann Inc. 
Seattle, Wash. 
Editor: 

We have read with much interest 
you recent article “Lost by Default” 
which pertains to the selling of zero 
temperature cabinets by the refrig- 
eration trade rather than through the 
frozen food industry. 

We certainly agree that the refrig- 
eration industry is the logical medium 
for selling, installing, and servicing 
zero temperature storage cabinets 
and it will still be given an oppor- 
tunity to sell our cabinets. 

We do not intend to stand idly 
by, however, when some of the 
largest packers in the frozen food 
industry have already expressed a 
desire to use our cabinets as Frozen 
Food Departments in food centers, 
thus overcoming the present bottle- 
neck in frozen food storage space and 
stimulating the sale of frozen food 
to a point where, through quantity 
buying, frozen food can be offered to 
the ultimate consumer at a price 
equal to or less than canned goods. 

What’s more, the cost of the cabi- 
nets can be liquidated from rental 
income in from two to five years. 
Apparently the frozen food industry 
intends to follow the example of ice 
cream manufacturers by installing our 
cabinets gratis for the privilege of 
selling its products exclusively and 
also collecting the rental income 
besides. . . . 

Rents paid by the lockerholders 
permit the merchant to pay for his 
installation in three to five years, 
while the open storage cabinet is a 
dead loss in that particular respect. 
A floor space of 23 ft. by 25 ft. will 
accommodate 220 lockers. This means 
that 220 families will be spending 
an average of $18 in the store for 
goods other than frozen foods, or 
$936 per family per year. 

Figuring 5% as the net yield, it 
means $46.80 in income per locker- 
holder over and above the amount 
received as locker rent. Not only 
does the merchant realize this re- 
turn but it also ties his customers 
to his particular store. 

The question with George-Ann Inc. 
at the present time is whether to sell 


through refrigeration channels or sell 
direct to the frozen food industry at 
wholesale. 

If we sell our cabinets through 
the refrigeration trade the frozen 
food industry will pay an average 
cost of $40 to $50 per locker and 
the frozen food industry will receive 
on a ten-year basis $120 per locker 
per year as rental income. However, 
if we sell the frozen food industry 
direct the cost to the frozen food 
industry will be $30 to $40 per locker 


and they can still obtain the same 


rental income. 

Our decision depends upon the re- 
sponse and interest shown by the 
refrigeration trade. This is why we 
were vitally interested in your article. 
We are at the cross roads. 

G. R. OVERTON 


‘HAPPINESS’ EDITORIAL 
IS CONCISE SALES CREED 


Emil Steinhorst & Sons, Inc. 
Utica 3, N. Y. 


Editor: 

Your editorial in the Feb. 6 issue 
is undoubtedly the most concise sell- 
ing creed I have ever read. 

May we please have your permis- 
sion to reprint “How To Pursue 
Happiness” ? 

We would like very much to dis- 
tribute copies among our dealers, 
distributors, and salesmen. You 
would, of course, be acknowledged 
due credit as the editorial source. 


MURIEL J. STEINHORST 


MATERIAL IN JOKE BOOK 
PROVES USEFUL ON TRIPS 


Fogel Refrigerator Co. 
Philadelphia 37, Pa. 


Editor: 


NEBRASKA WALK-IN WAS 
MADE BY PERCIVAL CO. 


Cc. L. Percival Co., Inc. 
Boone, Iowa 
Editor: 

In your issue of Feb. 27 on page 19 
you list a fine article on saving space 
on a walk-in cooler. It so happens 
that this is one of our makes of walk- 
in coolers and in reading the article 
very carefully, we note you mention 
it is equipped with a particular make 
of compressor, but you do not make 
any mention of the manufacturer of 
the cooler. 

We are wondering if this was over- 
looked or if there was some reason 
for the fact that the compressor 
would be listed as a 1-hp. Frigidaire 
compressor, but no listing on the 
Percival cooler. We feel that if you 
wanted to be fair with us on this, 
we should have had a mention. 

A. J. MAAS, 
Vice President 


DRUGSTORE JOB WOULD 
NEED BIGGER-SIZE UNIT 
Arkansas Foundry Co. 


1501 E. 6th St. 
Little Rock, Ark, 


Editor: 

On page 2 of the Feb. 20 issue of 
AIR CONDITIONING & REFRIGERATION 
NEWS you published an article en- 
titled “Prescription Shop Finds Air 
Conditioning Reduces Deterioration 
of Pharmaceuticals.” This is good 
convincing promotional material—but 
how do they do it with a ‘%-ton 
Frigidaire ? 

CHARLES H. FREE 

Answer: You caught one. We have 
checked with our correspondent on 
the size of the compressor used in 
this installation and find that it was 
a 1%-hp. machine rather than a 
14-hp. unit. 


On a recent plane trip, I had ample | 


opportunity to chuckle over your 
excellent book entitled, ‘You'll Love 
This One.” 

It is chock-full of mirth provoking 
stories and I have already used a few 
of them with excellent effect. 

Please keep me informed as soon 
as any of your other new books be- 
come available as I always want my 
collection of your books to be com- 
plete. 

MAURICE ZATKO 
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Available from 
1/2 to 10 H.P. 


CLEANABLE 
DOUBLE-TUBE 

COUNTER-FLOW 
WATER-COOLED 


Write for literature 


Hal: 4 tead L Mi tchell 


BESSEMER BLDG. 
PITTSBURGH 22, PA. 


A & M college, University of Colo- 
rado, and the University of Utah, and 
to local engineering groups in New 
Orleans, Shreveport, Memphis, Den- 
ver, and Salt Lake City. 


GECC Names Agents 
For Omaha and Mobile 


NEW YORK CITY — Clyde N. 
Willis has been appointed local rep- 
resentative for General Electric 
Credit Corp. in Omaha, Neb., ac- 
cording to E. S. Rockett, midwestern 
district manager in Kansas City. 
Willis will work under the Des 
Moines office. 

Samuel K. McKenzie has been ap- 


> 


pointed local representative of GECC | 
in Mobile, Ala., according to D. O. | 


Thomas, southeastern district man- | 


ager in Atlanta. 


Valuable information on sales and marketing methods 

. market outlets . . . the many applications of Freeze 
Coolers . . . selection and pricing methods . . 
loyouts of RECO-FAB Freeze Coolers for the numerous 
tvoes of installation, and other money making infor- 


. typical 


@ Commissaries 
@ Ice Cream Mirs. 
e Fur Farmers 


@ Wholesale Grocers and Provisioners 


‘cineering 
Co. poration 


@ Industrial Accounts, and many more 


for trouble-free service on 
HOUSEHOLD REFRIGERATORS and FREEZERS 


To insure complete customer satisfaction on every control 
% replace it right with Ranco Refrigeration 


replacement jo 
Controls. 


profits—for call-backs are eliminated. 
wholesaler to show you the complete line of dependable, 
precision-built Ranco Replacement Controls .. . 
exact replacement of all house- 


and types for general an 
hold and freezer controls. 


You'll do the job easier, faster, make greater 


Ask your Ranco 


models 


“ CHECK WITH 
Kanco FIRST 


@ specialists in 
refrigeration 


@ dependability 
@ greater customer 
satisfaction 


@ more Ranco controls 
in use 


@ less stock to carry 
@ more profit for you 


World’s Largest Manufacturers of Refrigeration Controls 
more than 20,000,000 controls now in use 


|THE “INSIDE STORY” ON RECO-FAB szctionaz, — 


_ PREFABRICATED 
FREEZE COOLERS. 


PRODUCTS DIVISION 
2020 NAUDAIN STREET, PHILA. 46, PA. 
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WRITE FOR INFORMATION ON 
YOUR COMPANY LETTERHEAD 
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ALL STEEL CLAD 


SECTIONAL 
WALKINS 


WITH A BACKGROUND OF 
OVER 50 YEARS EXPERIENCE 


12'3” x 10’ 643.20 722.40 750.40 842.80 
124” x11 688.80 771.60 803.60 900.20 


DISPLAY 


FROZEN FOOD 
DISPLAY CASES CASES 


REFRIGERATOR COMPANY INCORPORATED 
507 ARCH STREET, PHILADELPHIA 6, PA. 


HOWAR 


and 


there has come to light another con- 
dition that may cause a drier to 
burst even without the machine run- 
ning and without the receiver and 
condenser filled with liquid. 

A contributing factor in most of 
these instances is that the drier is 
located in the low temperature space 
as in Fig. 2. Probably the most 
popular drying material (desiccant) 


Refrigeration Problems 


their Solution 


Heavy Duty, Below Freezing 
4” Fi Insulati 6” Fiberglas Insulation 
Size oe" Hig 710" High 66" High 7’10" High by Paul Reed 

46" x7 $254.40 $296.40 $296.80 $345.80 ° e . 
7. “aan a oan ae For Service and Installation Engineers 
6'5”x10° 412.80 472.80 481.60 551.60 - 
6'5"x11' 444.00 507.60 518.00 592.20 
8'5” x7’ 385.20 440.40 449.40 513.80 
8'5”x 10° 493.20 559.20 575.40 652.40 M 5 h 
8'5”x 11° 523.20 598.80 617.40 698.60 ystery 0 t e 
85”x 15° 602.40 703.20 702.80 822.40 
85” x 189” 750.40 861.60 870.80 1005.20 Burst Dri ers (2) TE.VALVE 


SPECIAL WALKINS TO ORDER. § 19'4”x15' 873.60 970.80 1092.00 1132.60 iio 

PORCELAIN AND STAINLESS. ai = (2) In recent years due to the in 

ALSO DISPLAY DOORS. 12°4” x 189” 1058.40 1170.00 1322.00 1365.00 creased number of low temperature Io Evaroraro® RECEIvE 2 
BEVERAGE REACHINS installations for frozen foods, blood Fig. 2—With thermostatic expansion valve closed and the solenoid va ve, 
epaen plasma, rivet storage, and others, manifold valve, or receiver service valve shut off, liquid is trapped in 


the liquid line and drier. 


other trouble. With the drier outside 
the refrigerated space its tempera- 
ture varies. 

In winter, it may be quite cool and 
may absorb additional moisture if 
there is more moisture in the refrig- 
erant, or as moisture may get into 
the system through a low-side leak. 


— 


tion stops and the cold compar’ ment 


warms up, and with it the drie 


warms up. 


It must be remembered that iquid 


“Freon” shrinks when it is cuilleg 
and expands when it is warmed Say. 
ing it another way, its densiiy jp. 
creases when the temperatur: de. 


le mia ai is silica gel, either in its usual This is particularly likely on low creases. 
granular form or in combination with temperature cases, freezers, etc., that When the liquid was trapped in For 
a small amount of calcium chloride may be operating on a vacuum. the drier, it was cold; and then when 
or other desiccant. Then in the spring, the drier the case warmed up, the liquid DA 
warms up and since it can hold less “Freon” also warmed up and triej his | 
COLD HOLDS MORE DESSICANT moisture warm than when it is cold, to expand as it became warmer in F 
It is well known that silica gel will it gives back to the system some However, it was trapped on both show 
absorb a great deal more moisture of the moisture it absorbed during ends; there was no place for it to Co. 
and will hold it, if the silica gel is the winter when it was cold. The go. As a consequence hydrostatic (Ap! 
or Ge aad iia kept cold. It is, therefore, common Moisture that it — back may — developed and built uw ente! 
ep sohems tee aa ; ractice to locate the drier in the cause expansion valve freeze-up or rapidly an 
copper construction: vim po nea set compartment of the low tem- other  ondomanc a Lege. How rapidly the pressure builds Oth 
uniform heavy wa a : : rature or even medium tempera- neers have run onto this condition; up and_how high it gets, depends on show 
yan pte es + Saas a refrigerator. 4 it is fairly common, and generally how fast it warms up fey how Me over 
bonnets. , Not only can the drier take up Tecognized. much “give” the drier has, that is, betw 
Write Dept. 44 for illustrated catalog more moisture by being kept cold, So it is now considered good prac- how much the metal will “stretch” Apri 
TECHNIF LEX CORP. but there is another very big advant- tice to put a silica gel liquid line before it gives way. With the liquid the 
PORT fEAvE. &Y age—it does not give some of its drier in the cold compartment. It is trapped in the drier, a rise of only show 
moisture back to the system and standard practice with most manu- 10° could cause a hydrostatic pres- TV s 
cause expansion valve freeze-up and facturers of low temperature equip- sure to build up in the drier of as with 
——® ment—home and farm freezers, open- much as 1,000 Ibs. p.s.i., which is Time 
type self-service display cases, etc. enough to burst or at least bulge divid 
: almost any drier. He 
DRIERS BURST WITH For this to happen, both ends of stude 
w e .°@ MACHINE NOT RUNNING the drier or of the liquid line must Shor 
F 0 rf F a AY f e lg r7 rt | AY J er er yi C J Nn g Some service engineers have had po rst esha “9 ‘ae a vy bapag Beat 
the driers on such jobs burst when rng age erein and then the Broa 
make your next charging and testing unit pg grr En Fg. maaan us 
own, but a careful study will revea 
that this can only happen under cer- ae Saws FaoM Fre 
SS ES Es Ce Cae ee an tain abnormal and unusual condi- ABNORMAL HYDROSTATIC (C 
The preference accorded Imperial Charg- | ww - é i A L tons, that are ordinarily preventable. erate = 
ing and Testing Units is a fine tribute Suppose nat for some reason wach Thus, we see that driers do not "a 
as described in (1), the expansion Fo 
to the quality and leadership that is valve shuts off, is plugged or frozen burst nor swell from gas pressure all a 
so typical of Imperial Products for the the line is stopped up between the a vd bee nee ee P ge ce R ; $37.5 
| refrigeration field. Ask for Catalog No. drier and the expansion valve, the oieg pong leggy BL any direc 
80-A covering the complete line. outlet of the drier becomes stopped not practical ee buil o the ’ tien Th 
——-----/ 12 or saowmntacans” cadet the dete; SHTONE enough to withstand thee Binge 
te elened. very high hydrostatic pressures. Even i‘ “ie 
IMPERIAL DOUBLE GAUGE Now suppose that something also rAd 2 prt d ‘ane Ge ae Ge 
CHARGING and TESTING UNIT Bee the Alten on etream and thing else, the quid line, the re op 
An excellent general purpose unit for charging high or low side; entrance to the étler becomes stoppea  °“VEr he expansion valve. 7” dolla 
purging; charging oil in low side; testing low side for leaks; up, a liquid line solenoid between the 1, the Jinnid time On on the deine at 
setting low side controls; setting expansion valves, etc. Has 0 to receiver and the drier is closed, in saa saetiad tes te thee “ verti 
300 Ib. pressure gauge and 30” to 60 lb. compound gauge. someone closes the receiver service —s a oes Th 
valve or the manifold Mould line conditions from occuring and in tum the 
No. 320-C with 2” gauges and handles......... $5.35 valve, the Mead tne oe deter prevent the hydrostatic pressures and 
No. 321-C with 244” gauges and handles....... 5.85 gets kinked 8 flattened, or for any that cause the trouble. atter 
No. 322-C without gauges, but with handles.... 2.85 other reason, the up-stream liquid he d 
No. 323-C without gauges or handles.......... . 2.40 line to the drier closes. Remodeled Store Has Cooling 


IMPERIAL HI-LO 
CHARGING and TESTING UNIT 


This entirely new type of charging and testing unit makes a great 
hit with refrigeration men everywhere because it combines all the 
advantages of a double gauge unit with the lightness, compact- 
ness, and ease of handling of a single gauge unit. A single master 
control handle operates the double acting valve. Permits reading 
pressure on high or low side with a single gauge. See illustration. 
No. 504-C has 214” compound gauge, 30” to 50 Ibs., retard 


THE SYSTEM, 
THIS GAUGE 
MAY BE USED 
AT WILL FOR 


1S POINTED 
STRAIGHT UP, 
REFRIGERANT 
1S FREE TO 
BY-PASS FROM 
HIGH TO LOW 
SIDE. 


+} | MASTER CONTROL 
+} | HANDLE. POINTER 
1+] ON THIS HANDLE 
$ {| INDICATES WHICH 


BOTH ENDS OF DRIER CLOSED 

This traps the liquid in the drier; 
it can neither go on to the evapora- 
tor nor can it back up to the re- 
ceiver. Since this is true, refrigera- 


JAMESTOWN, N. Y.—A $15,000 
remodeling job, including an air con 
ditioning system, has been completed 
in the Thom McAn Shoe Store a 
15 W. Third St. 


Parcains ; 


AUXILIARY NEEDLE 
VALVE CONTROLS 
CHARGING AND 
PURGING PORT. 


1 {} | PORT Is OPEN AND 


“See ee ee ee $8.95 


GAUGE READING IS 
OBTAINED. 


IMPERIAL SERVICE VALVE KIT 
FOR HERMETIC UNITS — 


This improved service valve kit is a favorite with refrigeration 
men. Note that new parts have been added, and kit is now 
equipped to take care of an increased number of hermetically 
sealed units including recent models. 

Furnished in sturdy, metal case arranged so that valve, wheel 
handle and gauge are kept completely assembled, ready for use. 
Includes 10 adapters, 6 wrenches, 5 gaskets, plug, set screw and 
instruction chart. 


No. 189-F Service Valve Kit has 2/2” compound 
gauge, 30” to 50 Ibs., retard to 200 Ibs....... $17.45 


No. 182-F Service Valve Kit without gauge.... 13.85 


IMPERIA 


Fittings @ Valves @ Driers @ Filters @ Floats e Charging Lines @ Tools for Cutting, Flaring, Bending, Pinch-off, Swedging 


AND 


SUMMER 


EDITION 


Sas” . 
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EPENDABOOK iy 
No. 152... lotsof — 
new items. Lots of 


SEE YOUR JOBBER 


THE IMPERIAL BRASS MFG. COMPANY 
534 S. RACINE AVE., CHICAGO 7, ILL. 


mz HARRY ALTER co. 


1728 S. Michigan Ave., Chicago 16, Ill. 134 LaFayette St., New York 13, N.Y. 
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Frigidaire and Bob Hope Share TV Debut 


Talking over preliminary 
arrangements for “The 
Star Spangled Revue,” 
perhaps one of the most 
ambitious television pro- 
grams of its kind, are (I. 
to r.), F. H. Peters, 
advertising manager of 
Frigidaire; P. M. Bratten, 
Frigidaire’s general sales 
manager; Bob Hope; and 
L. A. Clark, assistant 
general sales manager. 
This special Easter show 
will mark the debut of 
both Hope and Frigidaire 
in the television enter- 
tainment field. 


‘Star Spangled Revue Will Be Easter Kickoff 
For Sponsor's Biggest Spring Selling Campaign 


DAYTON — Bob Hope will make 
his television debut when he stars 
in Frigidaire’s spectacular 90-minute 
show over the National Broadcasting 
Co. TV network Easter Sunday 
(April 9). Many other big-name 
entertainers will appear on the pro- 
gram with him. 

The “Star Spangled Revue,” as the 
show will be known, will be telecast 
over 28 basic NBC television stations 
between 5:30 and 7:00 p.m. (EST), 
April 9. One week later, April 16, 
the entire one and one-half hour 
show will be rebroadcast by 28 more 
TV stations affiliated with NBC, but 
without network cable facilities. 
Time will be announced later by in- 
dividual stations. 

Hope’s supporting cast is a star- 
studded affair, including Dinah 
Shore, Douglas Fairbanks, Jr., and 
Beatrice Lillie, star of the recent 
Broadway hit “—— betaanenedl In 


Free Range Wiring-- 


(Concluded from Page 1, Column 3) 


the wiring job done free. 

Formerly, the utility had defrayed 
all of the cost of wiring except for 
$37.50, a charge that was passed 
directly to the customer. 

The new policy applies to single 
homes, terrace-type multiple dwell- 
ings, and apartment buildings of not 
more than two stories. 

George declared that the step re- 
sulted from a management decision 
to channel most of its promotion 
dollars into free wiring and let the 
dealers and distributors do the ad- 
vertising. 

The cost of wiring seemed to be 
the big bottleneck in electric range 
and drier sales and the utility is 
attempting to break that bottleneck, 
he declared. 


Spoiled Food Poisons 
90 at Dinner In East 


MINEOLA, L. I.—Spoiled macaroni 
Salad was blamed for the food poison- 
ing of 90 adults and children attend- 
ing a recent dinner held at United 
Natios headquarters at Lake Success 
sponsorship of the United 
».s Scout Association. Three of 
ners were given emergency 


‘ria known as staphylococcus 
was discovered in great num- 
Samples of the salad, accord- 
Dr. Earle G. Brown, Nassau 
Commissioner. 

‘ther’s committee of the asso- 
had prepared the food for the 
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addition there will be a number of 
other well-known performers round- 
ing out the array of talent. 

The special holiday program that 
attracted the interest of four na- 
tional networks before it was finally 
scheduled, will mark the first net- 
work TV venture of Frigidaire. 

Many leading TV and advertising 
officials believe that the top-flight 
Frigidaire show may help speed up 
the parade of big-name entertainers 
and nationally-known brand sponsors 
already forming on television’s door- 


step. 
From a_ promotion — standpoint, 
Frigidaire is employing the “Star 


Spangled Revue” as a kickoff for 
one of the biggest spring selling 
drives in its history. The April cam- 
paign will be backed up with con- 
sistent large-space advertising in 
national magazines, newspapers, and 
other media. 


1949 Refrigerator Sales 
By Distributors and 


Dealers Reported 


SALES OF ELECTRIC HOUSEHOLD 
REFRIGERATORS BY DISTRIBUTORS 
AND DEALERS—BY STATES 


Unit 

States Sales 
FO ee aes ree ee eee 72,835 
PO SEA errs er rere 20,161 
BE nh ia cede ebacedscanenrnes 67,970 
CE. Av ivctuscedcces ee eeeeuea 254,845 
SS fn atirates dk seeeteeeekake 39,453 
OO Pee ere eres Tre eee 40,004 
rr ree eT eT Teer 7,992 
District of Columbia ............ 38,102 
ES 45 KG Lakota cuscbscaeneacue 94,152 
SE, atincccwkeds te eawe ha aecees 86,188 
re eee er ree 12,055 
EE A irhath ade Skbad ds FES Res oe 179,188 
ETT eee eer Cr eee Tey er 95,416 
EE ‘nvaeeesscakas evesaneebeer hae 73,270 
CO PEE eee ee eee ee 45,333 
DE. Sas Kadecueasabecs taverns 73,736 
DEED. -cckpecbaswsevakesnweanss 87,842 
| rere te re reer 22,260 
CO errr ee eee 49,666 
ee ee eee 89,196 
DEED statekesearradbeneeswanene 125,606 
DT PPT Preer Te Cr ire tere ere 68,205 
EEE: on ehacnecuedecsawed wrdee 53,151 
PPT rere ee 119,448 
ECOL ETS TC errr ee Tr ree 13,782 
oo  RRAOCTPePreTeere nyc ec ere 40,655 
0 eT ee eT eee ee 3,890 
ge, eee roe 13,388 
SE SE G5c4b ck eRe ieee eRe es 107,295 
ge. TT TT Crier 14,474 
i Ee eer ori ee 321,473 
PRONE SID. ne veisaescdsendtewes 101,444 
PE ED. Nd cawcdcniavnsawau'es 19,586 
CE Mine dbados ses ecdsnerdeectixces es 152,598 
0 ee ee er ra 66,667 
0 EE re eT eT 36,516 
REET cash crete cusneneeie 216,213 
nt Sn << ccpseeabetannnwodea’ 28,676 
a I EE eee re 46,349 
Se ee re ee 19,774 
, | errr rt tere 115,828 
EE) nea ne Peds bSeL ere tedeenne eae 257,180 
0 Ee eee rer ee ee ree er 14,969 
MUL. éwosscdvavisasrveseeseues 8,634 
ME, nie dasvavwedheveveveskénaad 64,643 
Noid osanrdpeeiwaeexenens 43,997 
Pe OO. csvctiacesesesie aus 56,417 
PE (cd bcddaviccceeueswensekes 73,942 
po errr re ree ers 6,250 
TOTAL UNITED STATES ...... 3,660,714 
Participating companies: Admiral 


Corp.; Aveo Mfg. Corp.; Coolerator 
Co.; Frigidaire Div., General Motors 
Corp.; General Electric Co.; Gibson 
Refrigerator Co.; Hotpoint, Inc.; 
International Harvester Co.; (In 
4-1-49); Kelvinator Div., Nash-Kel- 
vinator Corp.; Norge Div., Borg- 
Warner Corp.; Westinghouse Electric 
Corp.; Stoddard Mfg. Co. (Out 


| 4-1-49). 


Westinghouse Details Labor Policy To 
Substitute for Expiring UE Contract 
Company Sees No NLRB Decision Before Deadline 


PITTSBURGH—tThe Westinghouse 
Electric Corp. has refused the re- 
quest of the United Electrical Work- 
ers to extend that union’s contract 
beyond the March 31 expiration date. 

The company’s reply to the UE re- 
quest was given by W. O. Lippman, 
Westinghouse vice president in 
charge of plant labor relations, at a 


meeting with UE _ representatives 
here. 
Westinghouse served notice on 


Jan. 27 of its intention to terminate 
the contract, in accordance with the 
contract’s 60-day termination clause. 
At that time, Lippman explained 
that inasmuch as the UE is a party 
to representation proceedings now 
before the National Labor Relations 
Board, Westinghouse would be un- 
able to negotiate and execute a 1950 
contract without laying itself open 
to a possible charge of influencing 
a “free” selection of a bargaining 
representative. This same situation, 
he said today, applies to any act by 
Westinghouse which would extend the 
expiring contract. 

Simultaneously with his reply to 
the union, Lippman issued a state- 
ment of policy to employes which 
will govern the company’s actions 
from April 1 through April 30, sub- 
ject to any changes resulting from 
negotiations with unions certified 
after the anticipated NLRB bargain- 
ing elections. 

Main points covered in the state- 
ment of policy are as follows: 

“Since there appears to be little 
likelihood that the representation 
dispute will be resolved in time to 
reach new _ collective bargaining 
agreements before March 31, 1950, 
the question has been raised as to 
policies and practices which will 
apply after March 31. 

“To clarify this situation, we are 
announcing below certain policies 
which will be in effect from April 1, 
1950, up to and including April 30, 
1950, for employes in bargaining 


“Individual hourly and salary rate 
adjustments will be made by local 
management in accordance with pres- 
ent established local standards. 


Hours of Work 

“The definition of the basic work 
week and work day of employes will 
continue in accordance with present 
practice. 
Leaves of Absence 

“Leaves of absence granted before 


April 1, 1950, will continue in effect’ 


on the basis on which they have been 
granted. Further leaves of absence 
will be granted in accordance with 
the general leave of absence policy of 
the company which is applicable to 
all employes. 


Time Values 

“Established methods of computing 
time values and changing existing 
time values will be continued. There 
will be no change in the method of 
calculating incentive earnings. 


Seniority 


“The company will continue to fol- 
low the general principle that in 
cases of rehiring or layoffs due to 
increasing or decreasing forces, ac- 
cumulated length of service will 
govern if the employe can do the 
job with only such training as an 
employe with previous service on 
such job would require. In the past, 
deviation from this general principle 
has been necessary in local practice 
and in individual cases. Conditions 
may require similar exceptions to 
the general principle. 


Plant Rules 


“The usual plant rules will continue 
in effect. 


Bulletin Boards 

“During this period, office and fac- 
tory bulletin boards will not be used 
for the posting of union notices. 


Recognition 

“Management will not recognize 
any union as exclusive bargaining 
agent of employes covered by this 
announcement unless and until it is 
lawfully certified by the NLRB. Man- 
agement will not recognize officers or 
stewards of any union or local in the 
application of these policies. 


Union Activities 

“Union activities during the work- 
ing hours of employes involved will 
be considered a violation of plant 
rules. 
Discrimination 

“There will be no discrimination by 
supervisory employes against any 
employe because of membership or 
activities in any union. Plant rules 
must be observed. Employes have a 
right to make their own determina- 
tion as to the union they choose to 
support and management will not 
interfere in any way in their free 
choice in elections conducted by the 
NLRB. 


Checkoff 


“Checkoff of union dues will be 
discontinued March 31, 1950. 


Grievance Procedure 


“Local management will accept 
and make every effort to adjust 
grievances when properly submitted 
in writing by individual employes or 
groups of employes to their super- 
visors, and will recognize the right 
of the individual or individuals to 
choose any person to represent him 
or them in the presentation of the 
grievance. A form for presenting 
grievances will be supplied. ‘od 


units previously covered by the U. E. | 


National Agreement. These policies, 
of course, will be subject to any 
changes resulting from _ collective 
bargaining with any bargaining agent 


lawfully certified by the National | 
Labor Relations Board in the repre- | 
sentation proceedings now before it. | 


Wages 
“Employes will continue to receive 
wages as now established by local 


plant keysheets and as provided for | 


under local policies on: 


@ Refrigerated faucets no 


drop drawn is cold!! 


Stainless steel, slide 


Available with or without bar 


Cable Address: 


The New CLUB SPECIAL 


Check These New La Crosse Features: 


matter how 


© back lids—easy operating, fingertip control. 
© Holds approximately 11 cases of bottled beer in dry storage bottle cooler. 
@ Pre-cools 3 metal Kegs with a 2 Keg Direct Draw. 
e top. 
This all-in-one Club Special is the finest 
piece of .equipment on the market today. 
OTHER POPULAR ITEMS FROM LA 
ICE CUBE MAKERS e WALK-IN COOLERS e GLASS CHILLERS 


LA CROSSE COOLER CO. 


2809-17 Losey Blvd., So. La Crosse, Wisconsin 
Export Representatives: Melvin Pine & Co. 


Eximport, 80 Broad St., 


MANUFACTURED BY 
A LA CROSSE— 


Your Guarantee 

of Quality 
Workmanship, 
Modern Design and 
Trouble Free 
Service. 


long beer is unused, first 


CROSSE: 


New York 4, New York 


_ SWEDEN EEE. 


“a. Night turn adjustment 
“b. Group leader remuneration 
“ce, Overtime 
“d. Holidays 
“e. Vacations 
“f. Jury duty 
“ge. Assignment of an incentive op- 
erator temporarily to other than his 
regular job | 
“h. Four hours of work upon re- 
porting. 
o— - - 
| 
| 


FOUNTAIN 
FREEZER 


machines... 


DEPT. S-2 


Yes—any way you look at it... 
They're profitable to own... 
out of extra profits. For more information, write today to: 


IN PROFIT POTENTIAL— Fountain operators find new volume 
and profits serving soft ice cream, frozen custards and other 
popular specialties from SWEDEN Speed Freezers. Their dipped 
ice cream food costs are cut in half, with bulk shrinkage 
eliminated and the requirement of less cream-weight-per-serving. 
Labor costs are also slashed 50% 
elimination of dipping, scraping and handling. Amazing speed of 
SWEDEN dispensing allows greater volume handle with less labor! 


and more by SWEDEN through 


IN DESIGN AND ENGINEERING From 17 years of SWEDEN 
leadership in the ice cream freezing dispensing field have come 
superior features such as automatic freezing controls for easy, 
consistent operation; economy-of-space design; accessibility of 
all parts for quick cleaning and servicing and high grade design 
that has earned the approval of Underwriters’ 


Laboratory. 


IN VARIETY OF MODELS-—It’s the most complete line of 
ice cream freezing dispensing equipment ever offered by 
any manufacturer. Table and floor models. Single head 
double head machines for variety of products, or 
continuous production of a single product. Sizes from single 
head 2-quart to double head 10-quart. Batch and continuous 
freezers. Self-contained and remote condensing unit models. 
Space saving hardening-condensing cabinets... 
ments and cabinets. There’s a Model to Meet Every Need! 


mix compart- 


SWEDEN Freezers lead the field. 
investments that oay for themselves 


SWEDEN FREEZER MANUFACTURING CO. 


SEATTLE 99, WASHINGTON 
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PATENTS 


Week of October 25 
(Continued) 


2,486,138. WATER CONTROL VALVE 
AND SYSTEM FOR EVAPORATIVE 
COOLERS. Archie 8S. Feinberg, Dallas, 
Tex. Application May 21, 1948, Serial No. 
28,285. 11 Claims. (Cl. 261—39.) 
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4. In an evaporative cooler, a plurality 
of filter mats having individual water 
supply lines; a valve body adapted to be 
connected with a source of water under 
pressure and having a series of dis- 
charge ports to which said supply lines 
are individually connected; a plunger re- 
ciprocable in said valve body and con- 
trolling said ports; a pair of counteract- 
ing gas filled bellows, one of which is 
responsive to external dry bulb tempera- 
tures. the other is responsive to wet 
bulb temperatures; said pair of bellows 
jointly controlling the movement of said 
plunger to regulate the supply of water 
to said mats so that the evaporative effi- 
ciency of said cooler becomes a_ func- 
tion of the outdoor dry bulb and wet 
bulb temperatures. 


REISSUES 


23,157. TUBE COUPLING. Frank A. 
Kane, Jr., Fairfield, Conn. Original No. 
2,466,317, dated April 5, 1949. 
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1. In a coupling device for tubing hav- 
ing an outwardly flared end portion, a 
connector member having an end wall 
provided with an annual recess with an 
inner conical wall inclined to the tubing 
axis, a sleeve disposed about the said 
tubing and having a forward inner coni- 
cal surface and a rear outer conical sur- 
face, a protuberance on said outer conical 
surface, the said flared end of the tubing 
and the forward portion of the sleeve 
being proportioned to conjointly enter 
the said annular recess of the connector 
member, the recess being proportioned 
to accommodate said flared end and for- 
ward portion from their assembled initial 
position at the rear entrance of the 
recess to a final assembled position for- 
wardly thereof, the inclination of the 
said forward inner conical surface of the 
sleeve relative to the tubing axis being 
greater than the inclination of the outer 
flared surface of the tubing when at said 
initial position, whereby a _ substantially 
conical space is formed between the for- 
ward end of the sleeve and the flared 
end of the tubing, the inclination of the 
inner conical wall of the said recess 
relative to the tubing axis being greater 
than the inclination of the inner flared 
surface of the tubing at said initial posi- 
tion, whereby a substantially conical space 
is formed between the flared end of the 
tubing and the said inner conical wall; 
further provided with a locking member 
cooperating with the said connector mem- 
ber and having an internal conical sur- 
face inclined to the tubing axis to pro- 
vide a tapered wall portion, said wall 
portion being slidably engageable with 
said rear outer conical surface of the 
sleeve, the forward edge of said wall 
portion being engageable with said pro- 
tuberance, the inclination of said tapered 
wall portion relative to the tubing axis 
being greater than the inclination of said 
rear outer conical surface of the sleeve 
when the tubing and sleeve are at the 
said initial position, whereby a substan- 
tially conical space is formed between the 
wall portion and rear end of the sleeve. 


DESIGNS 


155,686. DESIGN FOR A LIQUID COOL- 
ER. William L. Currie, Muskegon, Mich. 


4 


155,709. DESIGN FOR A REFPRIGERAT- 
ING CASE FOR BOTTLED BEVERAGES. 
Elmer C. Johnson and Jerome E. Hag- 
strom, Kansas City, Mo., assignors, by 
mesne assignments, to The Vendo Co., 
Kansas City, Mo. 


Qn FR ie 


The ornamental design for a refrigerat- 
ing case for bottled beverages, as shown 
and described. 


155,729. DESIGN FOR A BEVERAGE 
VENDING MACHINE. Regis E. Parks, 
Brooklyn, N. Y., assignor to Spacarb, 
Inc., New York, N. Y., a corporation of 
Delaware. Application Dec. 31, 1947, Serial 
No. 143,487. Term of patent 14 years. (Cl. 
D52—3.) 


The ornamental design for a beverage 
vending machine, as shown and described. 


Week of Msaiies 7 


2,486,443. APPARATUS FOR AUTOMA- 
TICALLY CONTROLLING TEMPERA- 
TURES. Elmore Stanley Smith, Weston, 
Ontario, Can., assignor to Moffats Ltd., 
Weston, Ont. Can., a corporation. Appli- 
cation July 23, 1946, Serial No. 685,626. 
8 Claims. (Cl. 200—139.) 


StI 


1. A temperature control comprising a 
casing, a plurality of switches mounted 
on the casing, a hollow rotatable shaft 
journalled at one end in the casing, a 
rotatable spindle journalled in the hollow 
shaft, a thermo-responsive coil secured 
at one end to the other end of the shaft 
and at the other end to the spindle, the 
said coil being adapted to rotate the 
spindle relative to the hollow shaft in 
response to changes in temperature of 
the ambient, a cam secured to the casing 
end of the spindle, a follower hinged at 
one end to the casing and adapted to 
bear at the other end against one of the 
switches, the said follower being adapted 
to be engaged by the cam to actuate the 
said switch, a sliding arm translatable in 
the casing and having thereon cams 
adapted to engage the other switch or 
switches, and connecting means between 
the hollow shaft and the sliding arm 
whereby rotary movement of the shaft 
will translate the sliding arm so that 
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the cams thereon may actuate the said 
other switch or switches, the rotary move- 
ment of the hollow shaft also varying 
the adjustment of the spindle cam with 
respect to the follower so that the 
follower is engaged by the said spindle 
cam at different predetermined tempera- 
tures. 


2,486,472. AIR CONDITIONING APPA- 
RATUS. John Harris, Erdington, Birming- 
ham, England, assignor to Birlec Ltd., 
Erdington, Birmingham, England. Appli- 
cation May 16, 1947, Serial No. 748,623. 
In Great Britain May 18, 1946, 13 Claims. 
(Cl. 236—44.) 
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13. Apparatus for controlling the hu- 
midity of the atmosphere in one or more 
compartments, comprising a ported base, 
a plurality of humidity-controlling units 
detachably assembled on the said base 
and having ports thereon which register 
with ports in the said base to enable 
air to be passed through the registering 
ports and the said units from the back 
to the base, at least one of the said 
units containing air drying means and 
the remainder containing air wetting 
means, valves for controlling the flow of 
air through the said units, a humidistat 
located in one or more of the said com- 
partments for actuating the valves so as 
to allow air to pass through at least 
one wetting unit when the humidity of 
the air in a compartment becomes de- 
ficient and to allow air to pass through 
at least one drying’ unit when the hu- 
midity of the air in a compartment be- 
comes excessive. 


2,486,507. REFRIGERATING APPARA- 
TUS. Edmund A. Szymczyk, Indian 
Orchard, Mass., assignor to Westinghouse 
Electric Corp., East Pittsburgh, Pa., a 
corporation of Pennsylvania. Application 
Jan. 31, 1948, Serial No. 5,592. 3 Claims. 
(Cl. 220—24.) 


1. In a refrigerator cabinet of the top 
opening type and having a storage com- 
partment with vertical walls, a two piece 
centrally hinged lid for closing said 
opening, a gasket means attached to and 
disposed beneath each lid portion adja- 
cent its periphery, a substantially tri- 
angular-shaped horizontally-disposed strip 
extending across said compartment adja- 
cent said hinge and supported at its 
ends by opposite walls of the compart- 
ment, said strip having its apex dis- 
posed above its base so that when the 
lid is in position, its gaskets adjacent 
the hinge engage opposite sloping sides 
of said triangular portion. 


2,486,508. REFRIGERATING APPARA- 
TUS. Edmund A. Szymcezyk, Indian 
Orchard, Mass., assignor to Westinghouse 
Electric Corp., East Pittsburgh, Pa., a 
corporation of Pennsylvania. Application 
Jan. 31, 1948, Serial No. 5,593. 2 Claims. 
(Cl, 220—24.) 


construction 


cabinet 
wherein the cabinet is of the top-opening 
type comprising an inner liner, a sheet 


1. Refrigerator 


metal outer shell formed to provide a 
substantially horizontal portion adjacent 
the opening and then a downwardly 
stepped flange having a vertical portion 
and a short horizontal portion terminat- 
ing short of and above the inner liner, 
a breaker strip of relatively low heat con- 
ductivity joining the liner and said outer 
shell, said breaker strip having a lower 
portion engaging the liner and attached 
thereto, a central portion lying above 
the short horizontal portion of the flange 
of the outer shell and a vertical termi- 
nal portion substantially parallel to the 
vertical portion of the flange of the outer 
shell, and a substantially T-shaped re- 
silient gasket having a vertical leg inter- 
posed between the flange and the breaker 
strip and having a_ horizontal portion 
overlying both the horizontal portion of 
the outer shell and the upper edge of 
the breaker strip. 


2,486,520. AIR FILTER. Verner Dahl- 
man, Louisville, Ky., assignor to Ameri- 
can Air Filter Co., Inc., Louisville, Ky., 
a corporation of Delaware. Application 
March 6, 1946, Serial No. 652,421. 18 Claims. 
(Cl, 183—7.) 


1. An electrical precipitating unit com- 
prising: a substantially vertical housing 
containing a cell open at opposite ends 
to accommodate a gas flow therethrough; 
a pair of separable assemblies of space- 
parallel plate electrodes operatively posi- 
tioned within the cell and extending 
transversely across the gas flow path 
in operative interleaving relation so that 


successive plates of one assembly extend 
into successive spaces between plates of 
the opposite assembly and cooperate there- 
with to form a series of gas flow pass- 
ages; means for insulating one assembly 
from the other; removable means at one 
side of the housing to enable access to the 
interior thereof; oppositely disposed trun- 
nions in the side walls of the housing 
adjacent the access side; and yoke means 
on the sell arranged to engage the trun- 
nions to effect support of the cell within 
the housing, the cell being rotatable about 
the trunnions to selectively position one 
open end in the gas flow path or in the 
access side of the housing to enable access 
to the plate electrodes contained therein; 
the cell and the assemblies being so con- 
structed and arranged that the assemblies 
may bodily be inserted into and re- 
moved from their operative positions in 
the cell through the access side of the 
housing when one open end of the cell 
is positioned therein. 


2,486,521. ELECTRICAL DUST PRECI- 
PITATOR. Verner Dahlman, Louisville, 
Ky., assignor to American Air Filter Co., 
Inc., Louisville, Ky., a corporation of 
Delaware. Application March 29, 1946, 
Serial No. 658,056. 9 Claims. (Cl. 183—7.) 


1. An electrical dust precipitating unit, 
comprising: an open-ended  precipitator 
cell having a passage for the flow of gas 
therethrough; an open-ended ionizer opera- 
tively positioned to extend transversely 
across the upstream open end of the cell 
in closely adjacent relation thereto so 
that the gas flow passes successively 
through both; and means to support the 
ionizer for movement bodily from _ its 
transverse operative position to an in- 
operative position in which it extends 
longitudinally along one side of the gas 
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vance of the upstream end of tl >» ¢gj 
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OPERATING ENGINE!R 


A young engineer to supervise operati. , of 
3-stage refrigeration system in large prog »ssive 
and expanding food processing and freezing plant 
on Eastern Shore. Ability to cooperate with 
staff and willingness to work highly impc tant, 
Technical background imperative. Refrige ation 
training an asset but not required. Forem: ship 
experience bi Engi tbe 
given training period. 0 to 
$6,000 depending on ence, 
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Salary range $3,( 
ability and expe 


C. Patterson & 
415 West 


Write full details to V. 
ciates—Consulting Engineers, 
St., York, Pa. 
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RATES for “Positions Wanted’ $5.00 
per insertion. 


Limit 50 words. 10¢ per 
word over 50. 


RATES for all other classifications $7.50 
per insertion. Limit 50 words. 15¢ per 
word over 650. 

ADVERTISEMENTS set in usual classi- 
fied style. Box addresses count as five 
words, other addresses by actual word 
count. Please send payment with order. 


POSITIONS WANTED 


CAREFULLY SELECTED group. of 
trained men, graduates of reliable and 
well established trade school now avail- 
able to fill positions in the radio or 
refrigeration field. Willing to travel any- 
where. Why not fill that vacancy with an 
efficient and reliable man? Write EAST- 
ERN TECHNICAL SCHOOL, 888 Purchase 
Street, New Bedford, Mass. 


CLASSIFIED ADVERTISING 


manent and an excellent opportunity for 
the right man. No one need apply unless 
they can fill all of these qualifications 
Give your complete history, references and 
expected salary. BOX 3451, Air Condi- 
tioning & Refrigeration News. 


EQUIPMENT FOR SALE 


WHOLESALE SEALED unit rebuilding, 
We will rebuild and convert your unit to 
“Freon-12.'’ One year guarantee. Write 
for price list and shipping instructions. 
ADVANCE REFRIGERATION COMPANY 
829 East McNichols Road, Detroit 3 
Michigan. 


COMPRESSOR, 60 ton evaporative cooled 
type. Used on air conditioning applica- 
tion but in good condition. Bargain: 
$1,800.00 F.O.B. Cincinnati. BIMEL CO, 
Cincinnati, Ohio. 


SALES OR field engineering position 
wanted with manufacturer or distributor 
of refrigeration or allied products. Age 
31; single; 3 years’ experience with na- 
tionally known manufacturer. Educated 
in sales, scientific engineering, and refrig- 
eration. Member of R.S.E.S. Write R. D. 
MORNINGSTAR, 3115 No. Kenmore Ave., 
Chicago, Illinois. 


SALES MANAGER or sales engineer, 15 
years’ experience, thoroughly qualified in 
air conditioning, refrigeration, ice making 
equipment. Age 46. Engineering educa- 
tion; proven sales record; formerly with 
large distributors. Might consider con- 
nection with manufacturer. Thoroughly 
grounded at either retail or wholesale 
level. Prefer Texas or other southern 
territory. BOX 3449, Air Conditioning & 
Refrigeration News. 


ENGINEERING, SUPERVISORY, or sim- 
ilar position requiring broad practical 
knowledge refrigeration desired (New 
York City area). Over 15 years experi- 
ence, service, installation, lay-out, design, 
engineering; commercial, industrial, freez- 
ers, beverage coolers, special applications, 
ete. BOX 3453, Air Conditioning & 
Refrigeration News. 


MAN WITH 8 months in trade school and 
about one year’s experience desires job 
with company that will be permanent, 
any place in U. S. BOX 3454, Air Condi- 
tioning & Refrigeration News. 


AVAILABLE—SERVICE manager, 45 
years age, married, resident of Phila. 
area. Have 27 years experience in esti- 
mating, installation, managerial and 
supervisory capacity. Wide range of 
experience with low and high tempera- 
ture food storage and beer cooling. De- 
sire affiliation with financially sound, 
aggressive organization. A.S.R.E. member. 
BOX 3455, Air Conditioning & Refrigera- 
tion News. 


POSITIONS AVAILABLE 


SALES ENGINEER wanted. Carrier dis- 
tributor in fast progressing Southwest 
Texas area has opening for an air condi- 
tioning sales engineer with minimum three 
years experience. Excellent opportunity 
for qualified person. Write to T. L. 
LEONARD COMPANY, P. O. Box 58, 
Laredo, Texas. 


BUSINESS OPPORTUNITIES 


REFRIGERATOR SERVICEMEN: Sell 
major appliances at a 30% saving over 
competitive brands of the same quality 
specifications, backed by a special five 
year guarantee insured on most appli- 
ances. Through the Triangle Company 
you take orders for appliances to be 
shipped direct from the factory to the 
customer. You get a franchise for three 
years without a sales quota, to sell any 
appliance you or your group are qualified 
to service. Write for details. TRIANGLE 
DISTRIBUTING COMPANY, 82 West 
Washington Street, Chicago 2, Illinois. 


FOR SALE: One of the largest and oldest 
independent refrigeration service _ busi- 
nesses in central Florida. Two new 
trucks, medium inventory, and manufac- 


turer’s service contract. Year around 
business. Disposal due to health of 
partner. BOX 3415, Air Conditioning & 
Refrigeration News. 


FOR SALE—In state of Florida. Estab- 
lished air conditioning and heating busi- 
ness (franchise), together with major 
domestic appliance store; merchandise; 
sheet metal shop; complete service shop: 
engineering facilities; trucks; new build- 
ings constructed for this business; office 
equipment. Reason for sale—ill health. 
For further particulars, write BOX 3445 
Air Conditioning & Refrigeration News 


PRICED RIGHT, established profitable 
jobbing business, refrigeration and heat 
ing parts and supplies. Includes business 
stock, fixtures, large brick building and 
parking lot; excellent location in Wester 
Pennsylvania city of 80,000. No_ othe! 
jobbers in trading area of 250,000. Com: 
petent manager available. Volume cal 
be doubled by proper exploitation. Owne! 
moving to Florida for health. BOX 345) 
Air Conditioning & Refrigeration New’. 


TRADE NAME —available. One of Amer 
ca's nationally known and nationally a4 
vertised air conditioning equipment trad 
names now available on lease or royally 
basis. Your product carrying this well- 
known trade name will find immediat 
public acceptance. Principles only. Write 
BOX 3452, Air Conditioning & Refriger 
tion News. 


—— 


AIR CONDITIONING and industrial re- 
frigeration instructors wanted Northwest's 
largest trade school. Ability to handle 
both theory and shop classes preferred. 
Working knowledge duct design and 
fabrication helpful. Practical experience 
essential. Also, refrigeration theory in- 
structors. WEST COAST TRADES IN- 
STITUTE, 745 N. Russell St., Portland, 
Oregon. 


DETROIT AIR Conditioning In titute 
offers instructions in air conditioning 
heating, refrigeration, ventilating, she 
metal layout, and heat pump engin erin? 
Preparatory and advanced courses avail: 
able. New classes start April 25. Write 
for free information. Veteran apy ‘oveé 
DETROIT AIR CONDITIONING 1 NSTI- 
TUTE, Department D, 4258 Wooward 
Detroit, Michigan. 


—_—_ 


WANTED—FACTORY representatives in 
St. Louis, Atlanta and Richmond. We 
manufacture open self-contained ice cream 
and dairy merchandising cabinets. Prefer 
experience in setting up _ distributor- 
dealers, also knowledge dairies and ice 
cream manufacturers. Commissions above 
average and we want that kind of men. 
BOX 3446, Air Conditioning & Refrigera- 
tion News. 


MISCELLANEOUS 


FRIGIDAIRE SEALED units, 1933 t. 195 
remanufactured. Our exclusive 1 ethod 
enables these machines to operate = 
efficiently than when new. Also rc ullé 
ing on all other sealed units. Wr ¢ S 
price list. BRIGHT’S REFRIGERA “10: 
INC., 14410 E. Jefferson, Detro: 
Michigan. 


LEADING MANUFACTURER of refrig- 
eration units, located in the Middle West, 
is looking for a graduate engineer who 
has had several years actual experience 
in the laboratory testing all types of re- 
frigeration equipment. The man we are 
looking for must be honest, sincere and 
ambitious. The position we have is per- 


NORGE SEALED units remanufa ture? 
and exchanged. Immediate delivery fro” 
stock, 1 year guarantee. Write for »ric® 
and shipping instructions. Complete ors 
engineering service. 22 years expe''© c 
MODERN REFRIGERATION CO., er 
12541 FE. McNichols Road, Detr°it 
Michigan. 
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(o-c? Locker Income on 
incrcase But Operating 
(ost: Go Up Even More 


WA :HINGTON, D. C.— Receipts 
of co-perative frozen food lockers 
the country over are, generally 
speak! ig, increasing, but increased 
is more than offset by mount- 
erating costs, says the U. S. 
Depar nent of Agriculture. 

In llinois, for example, income 
and c: sts in 1948 follow the trend of 
the 5-. ear period, 1943-44 to 1945-48, 
when otal receipts per locker rented 
ed 47% but operating ex- 
s went up 65%. 

:e facts are revealed in a re- 
itudy by L. B. Mann and Paul 
“kins of the Cooperative Re- 
, & Service Div. of the Farm 

Administration. The results 
s study are available as Miscel- 
janeous Report 135 entitled, ‘Frozen 
Food Locker Cooperatives In Illinois, 
1948." A copy may be obtained from 
the Farm Credit Administration, U. 
§, Depertment of Agriculture, Wash- 
ington 25, D. C. 

The 36 associations studied operate 
95 locker plants. These plants, from 
studies made in the past eight years, 
appear to be moving out of a 
strictly service type business, largely 
carried on with farmer patrons, to- 
wards semi-commercial processing 
and selling operations, according to 
the study. 

The authors conclude that to meet 
changing conditions, including com- 
petition, higher costs, and lessened 
demand for rentals, these locker 
plants need to improve operating effi- 
ciency, increase volume, reduce costs, 
expand services, and do a much 
better job of public relations and 
merchandising. 

Net savings in 1948 averaged 
$3,277 per association before paying 
income tax and interest and $1,620 
after making these payments. These 
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Parts Wholesalers Expand Into New Quarters 
One In Oakland, California . . . 


AT HINSHAW SUPPLY CO. the emphasis is on open display and self- 

service merchandising. Note how island displays and open shelving make 

it easy for the customer to see and inspect parts and supplies he 
might otherwise overlook. 


compare with $4,463 and $3,152, re- 
spectively, in 1947. 

Average receipts in 1948 were 
$41,929 per association or $33.11 for 
each locker rented. This was an 
increase of $6,701 an association and 
$3.37 a locker over the previous year. 
However, operating costs increased 
$8,196 an association or $4.55 a 
locker over 1947 leaving net operat- 
ing income $1,495 less than 1947. 

Increased competition, low pro- 
cessing volume, high seasonal fluc- 
tuations .in processing income, high 
investment, high power costs, high 
labor costs, and too many unrented 
lockers, the authors state, account 
for declining net savings. 


Symposium on Controls Set for 
Detroit ASRE April Meeting 


DETROIT—“Applications of Con- 
trols’ will be discussed in a sympo- 
sium before the Detroit section, 
American Society of Refrigerating 
Engineers, at 8 p.m. Monday, April 
3, by representatives of two manu- 
facturers. The meeting will be held 
at the Rackham Memorial. 

The speakers will include H. W. 
Alyea, development and field engi- 
neer, Johnson Service Co., Milwau- 
kee, and C. H. Starkey, in charge of 
commercial controls division, Detroit 
branch, Minneapolis-Honeywell Regu- 
lator Co. 


Pa. Dealer Plans April Opening 


GIRARD, Pa.—The Madison House 
Furnishing Co., appliance dealership, 
will be opened here during April at 
332 E. Main St. by Ralph Eisenberg. — 


~~ 


YOU SHOULD READ THE PROFIT 
STORY ON 


CUNNINGHAM CABINETS 


‘t- 1 an experience. 


\ ny dealers realized tremendously increased profits in 
!' 9 with and because of Cunningham low temperature 
¢: ‘nets for frozen food and ice cream. High temperature 
c: mets for dairy products. In 1950 you too can have 
For all details write 


‘ JNNINGHAM PRODUCTS COMPANY 
8790 Grinnell 
Detroit 13, Michigan 
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Opening of Oakland Branch 
To Be Followed Soon by 
New Sacramento Building 


SAN FRANCISCO — A _ branch 
store, incorporating open-type display 
and self-service merchandising fea- 
tures, has been opened in Oakland 
by Hinshaw Supply Co., wholesale 
refrigeration and air conditioning 
equipment and supplies firm. 

The Oakland store, located at 3409 
Telegraph Ave. in Oakland, is the 
third store to be opened by R. L. 
Hinshaw, head of Hinshaw Supply 
Co. The headquarters store is in San 
Francisco, and another branch is 
located in Sacramento. 

Edward Myers is manager and 
Rowland F. Cooke is assistant man- 
ager of the new Oakland store. 
William F. Davidson is general man- 
ager of all the Hinshaw operations. 

The Hinshaw Co. is completing 
construction of a new building for 
its Sacramento branch, to be located 
on the corner of 19th and § Sts. 
in Sacramento. Plans are being made 
for an open house celebrating the 
opening of this Sacramento store on 
May 1. The building will have more 
than 6,000 sq. ft. of floor space, and 
a customer parking lot will adjoin 
it. 

Hinshaw was one of the originators 
of the open display and self-service 
merchandising idea in refrigeration 
and air conditioning parts and 
supplies wholesaling, and the new 
Oakland store carries out this idea 
with both island and wall shelving 


of the open type. 


The modern building in Oakland 
has radiant heating in the floor and 
full fluorescent lighting in the dis- 
play room. The warehouse and cus- 
tomer parking lot is easily accessible 
from either alley or side entrance. 


Easy Sales Seen Up Over 1949 


SYRACUSE, N. Y.—First quarter 
factory sales of Easy Washing Ma- 
chine Corp. will be up 3314,% over 
the like 1949 period when _ sales 
totaled 
Paul Nelligan, president. 


ROOM AIR CONDITIONER 


Complete line, / 
finest air conditioners / 


: at — so ‘ 239 y | 
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. . » Another In Trenton, New Jersey | 


AT JAEGER’S SALES & SUPPLIES a recent “open house” gave the 

firm an opportunity to spotlight its new showrooms. On display at the 

event was the 1950 Jordon commercial line along with a complete 
assortment of parts and supplies. 


” Wholesale Grocer’s Code 
May Fight Under-Pricing 


CINCINNATI — Grocery whole- 
salers will soon vote on adoption of 
a trade practice code intended to 
prohibit selling in one part of the 
country at prices lower than in an- 
other and selling at unreasonably low 
prices to eliminate competition, it 
was reported here. 

William A. Quinlan, general coun- 
sel of the United States Wholesale 
Grocers Association, told a forum of 
the association’s recent convention 
that the code, if adopted at a meet- 
ing of the wholesalers in Washing- 
ton, D. C., April 11, will be the first 
industry code to “give teeth” to Sec- 
tion 3 of the Robinson-Patman Act. 

He said a major objective of the 
code would be translation of the act 
into “grocer language.” 


H. E. Fain Made Partner 
In Duizend & Levin Co. 


NEW ORLEANS—Duizend & Levin, 
manufacturers’ representative here, 
has announced that H. E. “Buster” 
Fain has joined the firm as a partner 
and that the name of the organiza- 
tion has been changed to Duizend, 
Fain & Levin. 

Main office and showroom is lo- 
cated here at 514 International Trade 
Mart and is supervised by Al Levin, 
formerly vice president and sales 
manager of a New Orleans whole- 
saler. Two salesmen, S. L. Blackburn 
and J. Greenberg, work out of New 
Orleans. 

A second office is located at 6134 
Overlook Drive in Dallas, and is 
handled by Fain. Fain will cover 
the firm’s northern territory. 

A third office is set up in the Gen- 
eral Warehouse, Commerce, San 
Jacinto, and Caroline St. in Houston, 
Tex. 


Toronto Dealers Oppose Ban 
On Overhanging Store Signs 


TORONTO, Ont., Can.—Despite op- 
position of appliance stores, the 
works committee of the City Council 
here has voted that all overhanging 
signs on Yonge St. shall be banned 
beginning on Jan. 1, 1952, it was an- 
nounced recently. 

Building Commissioner K. S. Gillies 
recommended that future Yonge St. 
signs be of the facial type, projecting 
not more than 18 in. over the street 
line. This was approved by the com- 
mittee, although strong opposition 
was registered among the appliance 
dealers. 

No flashing facial signs will be 
permitted. No facial signs interfer- 
ing with traffic lights will be allowed. 
The lowest portion of any sign must 
be eight feet above the street level. 
An inspection fee of 25 cents per 
square foot will be charged by the 
city. 


Stores More in 
Less Space... — 
_ Cools Faster / 


bottle beverage 
coolers 


IDEAL cooter corrpoRATiON 
2953 EASTON AVE., ST. LOUIS 6, MO. 
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$5,214,136, according to H. 
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Complete letterpress service of 
superior quality now available. 
Layout, art work, copy consulta- 
tion, composition, printing, bind- 
ing, and shipping. Write for 
quotation on your next job. 


j Lists covering 
| ments of the industry. Typewriter 
and machine addressing. Multi- 
graphed, printed, or Robotyped 
reproduction. Complete mailing 
service. 
Rate List. 


DIVISION OF BUSINESS NEWS PUBLISHING (CO. 


450 WEST FORT STREET, DETROIT 26, MICHIGAN: 
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Fair Trade Laws Being Tested In N.Y.-- 


(Concluded from Page 1, Column 5) 


step rather ineffective immediately 
inasmuch as local distributors had 
ample stocks of that item. 

J. H. Talge, president of Rival, 
announced that the firm had assigned 
its New York attorneys to make an 
investigation of the local situation. 
He stated, “We are not shipping any 
more irons to New York until they 
report back to us. When we receive 
this report we will work out a de- 
finite legal course of action.” 

The General Electric Co. sent a 
letter to all metropolitan dealers by 
special messenger. The letter, signed 
by C. W. Theleen, sales manager of 
the appliance and merchandise de- 
partment read as follows: 

“As you are no doubt aware, Gen- 
eral Electric traffic appliances are 
sold under Fair Trade agreement in 
your state. These appliances include 
clocks, fans, mixers, heating devices, 
automatic blankets, sun lamps, and 
other small household electric appli- 
ances. 

“General Electric vacuum cleaners 
are sold under Fair Trade agree- 
ments in the counties listed in the 
enclosed copy of such agreements. 

“We have established minimum re- 
tail prices under these agreements, 
in the belief that this step is for 
the best interest of manufacturer, 
distributors, and dealers alike. 

“Copies of the form of Fair Trade 
agreements now in force between 
General Electric Co. and distributors 
and dealers of General Electric traffic 
appliances in your state, and copies 
of the schedules of minimum retail 
prices in effect under these agree- 
ments are attached. 

“It is the purpose of this letter to 
inform you that we intend to en- 
force the maintenance of the mini- 
mum retail prices established under 
the Fair Trade agreement referred 
to above. 

“We trust that our efforts in this 
direction will meet with your ap- 
proval and cooperation.” 

It was reported that General Elec- 
tric officials conferred with executives 
of Macy’s in Bridgeport earlier this 
month. Macy's originally reduced 
the price on the General Electric 
steam iron until it ran out of stock. 
Since then it has not replenished its, 
stock and has not reduced prices on 
any other General Electric products. 

Other stores have reportedly fol- 
lowed Macy’s lead and restored the 
steam iron to fair traded price after 
Macy’s stock ran out. 

Walter M. Schwartz, Jr., president 
of Proctor Electric Co. issued this 
formal statement: 

“Rumors, false impressions, and 
misquotations inadvertently  circu- 
lated concerning Proctor’s position 
with regard to fair trade laws have 
tended to confuse the situation in 
many minds. 

“That we are withholdfhig legal 


action against any special type of 
retailer is a misstatement of the 
company’s position. 

“In particular, the Proctor Electric 
Co. is notifying major retailers in 
the New York area (including dis- 
count houses and department stores) 
by letter that it intends to enforce 
its rights under the fair trade laws 
through whatever legal action may 
be necessary without discrimination.” 

Attached to the Proctor letter to 
dealers were two copies of the com- 
pany’s fair trade agreement. The 
dealers were asked to sign one and 
return it to the company. 

Support for Macy’s in its fight to 
get enforcement of fair trade laws 
came from Qeama Services Coopera- 
tive, Inc., a subsidiary of the Queens 
Electrical Appliance Merchants As- 
sociation. 

In a letter to the department store, 
Frederick Berg, president of the 
Queens firm, stated: 

“On behalf of my organization, I 
wish to commend you and your or- 
ganization for the recent step you 
have taken in your electrical appli- 
ance department. We believe that 
this procedure will tend to bring out 
the evils that exist in our business 
under the present setup of the fair 
trade laws. 

“Our attorney has also been in 
touch with our local state assembly- 
man, J. Lewis Fox. He has promised 
his full cooperation in preparing 
amendments to the fair trade laws 
for presentation at an early date 
with provisions that would strengthen 
the present fair trade laws. 

“The members of our organization 
are fully aware that most of the 
manufacturers and distributors will 
avail themselves of their rights under 
the fair trade provisions only when 
it is to their advantage. 

“We have presented them with 
proof time and time again, on which 
they have done nothing.” 

Stores said to be following Macy’s 
lead include Bloomingdale _ Bros., 
Abraham & Straus, Gimbel’s, 
Loeser’s, and Davega Stores. 


Consolidated Edison Plans To 
Drop Co-op Dealer Plan Soon 


NEW YORK CITY — Consolidated 
Edison Co. of New York has notified 
the 1,000 dealers involved that it 
will discontinue its cooperative ap- 
pliance dealer plan on June 30. 

The company explained that the 
dealers can now provide necessary 
customer services and that cus- 
tomers have confidence in patronizing 
the appliance outlets. 


Appliance centers where manufac- 


turers may display appliances and 
make available consumer information 
will be maintained by Consolidated 
Edison. No sales will he made by them. 


... Size vs. Stability 


Recent events have shown how little re- 


lation there is between size and stability. 
In business, as in banking, the smaller, 
conservatively operated concerns have de- 
monstrated their ability and fitness to 


survive wide-spread 


economic disaster. 


The conservatism which has marked the 
operation of Universal Cooler is a matter 


of open record. 


Seventeen years ago this advertisement ap- 


peared in the News. 
believes 


Today Universal Cooler 
in the same high principles and 


operates on the same ethical policy. 


DIVISION NEWPORT 


Marion, 


CORPORATION 


Sa 48 
Ohio 


Deal Afoot To Buy Out 
Roberts & Mander Stock, 


Reorganize Company 


HATBORO, Pa. — Approval has 
been given by the board of directors 
of Roberts & Mander Corp. here to 
a proposal from an unnamed source 
to purchase all outstanding stock of 
the company, Charles C. James, 
president, announced recently. 

Roberts & Mander, which made 
the Quality line of electric and gas 
ranges, had previously told stock- 
holders that the company planned to 
discontinue production and liquidate 
its holdings because it had suffered 
large financial losses during the past 
two years. 

Currently it is operating on a 
skeleton staff to make a final 1,100 
gas ranges to use up materials. 

In making the latest announce- 
ment, James declared that it is ex- 
pected that the money to cover the 
purchase of the 324,716 shares of 
stock outstanding will be deposited 
in escrow. 

Names of the buyers, the terms 
and conditions of purchase will be 
given to stockholders soon, he de- 
clared. 

“The prospective purchasers plan 
to reorganize the company and re- 
sume manufacturing operations with- 
out delay,” he stated. 


Assn. Secretary Resigns Post 


SALT LAKE CITY —Carlos W. 
Stone, manager and executive secre- 
tary of the Intermountain Electrical 
Association since 1947, has resigned 
that position. 


“‘Bank-Meter’ Production Runs 
Month Ahead at Int. Register 


CHICAGO—Production of its new 
model M30 “Bank-Meter” is running 
well ahead of schedule, International 
Register Co. here reports. 

Production was originally planned 
for the middle of April, but the first 
order was shipped on March 17. 

The M30 coin meter has a remov- 
able coin bank which is said to 
result in the elimination of collection 
costs. Once a month the customer 
removes the bank and brings it to 
the dealer’s store. There the bank 
is opened by the dealer and returned 
to the customer. 


Rush of February Sales 
Keeps Frigidaire Busy 


DAYTON—February was the big- 
gest single sales month in Frigidaire 
history, according to reports made 
public here. 

The Dayton plants, with approxi- 
mately 19,000 employes, are working 
a six-day week in almost all depart- 
ments. And orders last month were 
twice the amount the plants could 
make. 

These facts were revealed by 
Mason M. Roberts, general manager, 
and other spokesmen for the division. 

“Traditionally, this is our busiest 
time of year, but 1950 has been most 
unusual in this respect,” Roberts 
reported. “Orders for our products 
during February were double our 
production. During the first two 
weeks of March orders have far ex- 
ceeded those of the same period last 
year.” 


Alabama Power Prepare, 
To Resume Promotion of 
Household Appliance: 


BIRMINGHAM, Ala. — Full scaje 
merchandising of both majo: ang 
small appliances will be resun od jp 


about a month by Alabama Power 
Co., according to E. C. Easter Vice 
president in charge of sales. 

Easter pointed out that the tility 
had not engaged in merchar ‘ising 
to any extent during the war hort. 
age years. 

“However,” he said, “witi the 
present normal availability of elec. 
trical wares, and in view of the com. 
pany’s general expansion plars for 
greater service and increase eff. 
ciency throughout this area, \ 2 be. 
lieve it is time to again promo : ang 
publicize the numerous and ‘nique 
advantages of electricity.” 

The utility will continue to offer 
a wide variety of dealer-coope ative 


services. 


Credit-Granting Stores In 
South Show Big Increase 


J 

NEW ORLEANS—Sales of house. 
hold appliances in southern Louisiana 
and Mississippi stores granting credit 
increased 11% in January over the 
corresponding month last year, it 
was reported by E. P. Paris, vice 
president of the New Orleans branch, 
Federal Reserve Bank of Atlanta. 

The increase in this ‘area was in 
sharp contrast to appliance sales jn 
the rest of the district, which showed 
only a 1% increase. 
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ELECTRICAL CONDUCTORS - 


SCREW MACHINE PRODUCTS - 


at far lower cost. 


Finishing 
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INGOT + SHEET & PLATE + SHAPES, ROLLED & EXTRUDED - WIRE - ROD - BAR - TUBING + PIPE + SAND, DIE & PERMANENT MOLD CASTINGS - FORGINGS - IMPACT EXTRUSIONS 
FASTENERS + FOIL + ALUMINUM PIGMENTS 


No soldering, no mechanical fastening, no costly zinc 
metallizing when you switch to Alcoa Aluminum. A quick 
furnace braze joins aluminum tubing to aluminum sheet 


And when you go all-aluminum, you’re makin; the 
fastest cooling liners and cold plates possible. The sn ooth 
twin fillets of the brazed joint eliminate air spaces that 
destroy thermal conductivity. 

For the metal you need, look for your nearest Alco dis- 
tributor listed in the phone book under “aluminum” For 
design and fabrication help, call your local Alcoa sales 
office, or write: ALUMINUM COMPANY OF AMERICA, | 74Q 
Gulf Building, Pittsburgh 19, Pennsylvania. 


+ MAGNESIUM PRODUCTS 
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